





DEAR INVESTORS,

IT IS WITH GREAT PLEASURE
WE PRESENT THE
ELEVATION CAPITAL
RESEARCH ANNUAL

2015

Elevation Capital was founded on the philosophy of “Independent Thinking - Disciplined Investing”.

INDEPENDENT THINKING f!ﬂ—d[?-!'ﬂ-.‘i‘]‘u’-ﬁﬂf ﬂjfnl—:;r:‘gf fndﬁ'penrfﬁn! THiNKNG verh

Is essential to long-term investment success. We are aften contrarian and do not pay attention to index compositions when making investment decisions.
We believe that when you're several thousand nules away from Wall Street in a different nation, its easier to be independent and buy the things that other

people are selling, and sell the things that other people are buying. We also believe that cash is sometimes the most attractive investment.

DISCIPLINED INVESTING [Dis-vi-plined In-vest-ing] disciplined inves'ting verl
The market presents opportunities every day, but disciplined investing is as much about the opportunities you do not take. Our investments are premised
on the concept of "Margin of Safety” which we belicve reduces risk.

We believe this research publication clearly emphasises our continued adherence to our founding philosophy. It provides our investors, and potential
investors, with the ability to review and critique our investment ideas, which will now be presented on an annual basis in this format.

While it is important to be able to articulate our investment process and ideas clearly. it is also critical to ensure those ideas add value, With this in
mind we have also published our “batting average™ from within the Elevation Capital Value Fund.

From Inception Date - 9 December 2008 to 31 December 2015 the portfolio data™ is as tollows:

Number of Exited Positions: 179

Profitable Positions in New Zealand Dollars: 147
Profitable Positions in Local Currency: 153
ﬂrj”inx Averuger in New Peadand Dollurs: B2 1%
Batting Average in Local Currency: 85 5%

Since inception, our batting average has delivered gross investment gains of NZ5 5,918,305 versus gross investment losses of NZ5 1,156,974 on
melian fnds under management of NZ3 12,114,404™

We trust you find this publication useful and that it continues to hughbght the ngor and thought processes behind how Elevation Capital invests on
behalf of our clients.

Yours sincerely,
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Christopher Swasbrook Richard Milsom ' John Tsa
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DISCLOSURE

Ihis research publication was publiched in February 2016,

DISCLAIMER
This publication has been prepared by Elevation Capital Management Limited ("Elevation Capital”) for distribution to chients of Elevation Capital in New Zealand and
other jurisdictions to whom, under relevant law, this publication lawhally may be distributed. It may not be distributed in any other jurisdiction or to any other persons.

The information, investment views and recommendations in this publication are provided for general information purposes only. To the extent that any such
informeation, views, and recommendations constinite advice, they do not rake into aconnnt any person’s particular financlal simation or goals and, accordingly, do not
constitute personalised financial advice under the Financial Advisers Act 2008, nor do they constitute advice of a legal, tax, accounting or other nature to any person.
Elevation Capital recommends that recipicnts seck advice specific to their circumstances from their adviser before making any investment decision or taking any action.

NON-RELIANCE, NOY WARRANTIES, NO LTARILITY

‘This publication does nol, and does not attempt o, centain all material or relevant information about all companiesfstocks referred 1o in thic publication or other
mtters referred to in this publication, The publication is published in good faith and is based on publicly available information. Informaticn and opinions contained in
this publication rellect a judgment at the date of puldication by Elevation Capital and are subject to cdhange without notice. Elevation Capital bs under oo obligation w
npdate or keep current any of the infnrmation in this publication

No representation or warranty, express or implicd, is made as to the falmess, accuracy, completeness, or correctness of the information, assumptions, views, opinions,
statements, data or conchisions vontained, referred 1o, or rellected in. o supplicd or commmnicated orally o in writiog W oany penon in connection with. this
publication (together, the “Information”), or as to the reasonableness of such Information Nothing in this publication should be construed as a solicitation to buy or sell
any security or other product, or to engage in or refrain from doing 2o or engaging in any other transaction.

Tor the maximum extent permitted by law. neither Elevation Capital nor any of Elevation Capital’s divectors, employees, shareholder s, subsidiaries, agents, advisers

or any other person shall have any hiability to any person for any loss (including, without limitation, any liability arising from any fault or negligence on the part of
Elevation Capital or any of Elevation Capital’s directors, employecs, sharcholders, subsidiarics, agents, advisers or any other person) anising in respect of or in relation to
this publication or any of the Information.

Certain Information used in this publication has been derived or obtamned from filings made with the Secunties and Exchange Commussion ("SEC”) or other regulatory
authoritics and from other third party sources, Elevation Capital has not sought or obtained consent from any third party te use any such Information, The use of

any such Information should not be viewed as indicating the support of such third party for the vicws expressed in this publication by Elevation Capital or Elevation
Capilal’s endorsenent of such thisd party Information. No warranty is made Uat any Information, whether derived or vbtained from Gilings made witls the SEC. auy
other regulatory agency, from any third party or otherwise, is accurate. Past performance is not an indication of future results. No audit or review has been undertaken
by an independent third party of this publication or the Information.

FORWARD-LOOKING STATEMENTS

Thas publication contzins forward-looking statements. All statements contained in this publication that are not clearly historical in nature or that necessanly depend

on future events are forward-looking, and the words “anticipate,” “beliove,” “expect,” “potential, “opportunity” “estimate,” “plan,” and similar expressions are generally
intended to identify forwand-looking statements, Forward-looking statements are subject to various risks and uncertaintics. Nothing in this publication is a promise

wn representation as (o the future. Stalements or aswnplions o this publication as to fulure oaites may prove o be imomec. Nedther Elevation Capital nor aoy of
Elevation Capitals directors, employees, shareholders, subsidiaries, agents, advisers or any other person makes any representation or warranty as to the accuracy of such
statements or assumptions. Circumstances may change and the contents of this pablication may become outdated as a result. Mo audit or review has been undertaken by
an independent third party of the assumptions, data, results, calculations and forecasts contained in or referred to in this publication.

COMNCERNING INTELTECTUAL PROPERTY
Al registered or unregistered service marlks, trade marks and trade namies referred to in this publication are the property of their respective ovwners, and Elevafion
Capital's usc in this publication does not imply an athliation with, or endorsement by, the owners of these service marks, trade marks and trade names.

COMUERMING ELEVATION CAPITAL

Elevation Capital is registercd as a Ainancial service provider in Mew Zealand under the Financial Service Providers (Registrotion and Disputes Resolution) Act 2008
(FSF# 9601). Clristopher Swasbrouk is also registered mder tan Acy (F3P# 1106493 however, e is pot an suthorised Goancial adviser for the purposes of the Finamcal
Advisers Act 2008 Despite such registration, neither Elevarion Capital nor Mr Swashmaok s providing any personalised financial advice o any person as a resuls of this

publication.

Elevation Capital i the manager of ihe Elevation Capital Valwe Fund ("Fusd™). A copy of the Investinent Statement in respect of the Fund b availalde oo request (rom:
Mail: PO Boe 911145, Victoria Street West, Anckland 1142, New Fealand:

Email: info@eclevationcapital. co.ne

Phone: +64 % 37 6741

At the date of this publication, Elevation C:lplt:ll_ its empla}'en;_ the Funds and accounts I'EI.ILI.'LIHEd by Elevation l::.]:ln:i and other persons assnctated with Elevation
Capital may own (legally, beneficially or both) andfor have an inferest (economic or otherwise) in securitics referred to in this publication.
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COACH INC: THE ICONIC AMERICAN BRAND

« Founded in 1941, Coach has established itself as the iconic American brand that defines “accessible

luxury” with an effortless New York style.

)

ACCESSORIES BRAND
WORLDWIDE

323

MILLION

CUSTOMER VISITS
ANNUALLY*

T SOURCE: COACH INC INVESTOR PRESENTATION, NOVEMBER 2015
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COACH INC: RICH HERITAGE AND A HISTORY

OF INNOVATION
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Coach was founded as a small family-run business (originally named "Manhattan Leather
Bags’) in Manhattan and specialised in the manufacture of leather goods, mainly wallets.

Miles Cahn and his wife Lillian joined the Company.

The Cahns took over the running of the business. Miles improved the manufacturing
techniques to increase the softness and strength of the leather, and Lillian suggested that
Coach introduce women's leather bags to its offering to supplement the men’s accessories.

Miles and Lillian Cahn took over Coach in a leveraged buyout, then hired Bonnie Cashin,
a renown sportswear designer to work as the creative head for Coach, who revolutionised
Coach’s product design and introduced many design features such as the turnlock, a Coach
hallmark.

The Cahns sold Coach to Sara Lee for a reported US$ 30M. Coach was helped by its new
owner to open many new boutiques in Macy’s and other department stores across the
United States in the following years.

Coach hired Reed Krakofl to modernise its product offerings.

Coach hired Stuart Vevers as the new Executive Creative Director, replacing Reed Krakoff.

Coach acquired Stuart Weitzman, a women's luxury footwear company for USS 574M in
cash.



COACH INC: CURRENT BRAND PORTFOLIU

USS 4,149
MILLION

Net Annnal Sales®

The Coach brand is one of the most
recognised fine accessortes brands in
both North America and in targeted
international markets. Coach has a rich
heritage of pairing exceptional leathers and
materials with innovative design

Coach is available on five continents
in over 1,000 directly-operated stores
worldwide and manv more in collaboration
with its global wholesale and distributos
partners.

lhe Coach brand is currently undergoing
process of transforming itself from an

accessories brand to a total lifestyle brand
that will define “global modern luxury™.

" FYL2015 ENDING 27 JUNE 2015
" 12-MONTH PERIOD ENDING 30 SEPTEMBER 2014

US$ 300
MILLION

Net Annual Sales®

Stuart Weitzman is a leading women’s
premium footwear brand in North
America, with a strong growth opportunity
in North America and also international
markets. Its products (mostly footwear) are
sold primarily through wholesale concepts

as well as through retail concepts.

Stuart Weitzman is sold primarily through
department stores in North America
and international distributors, including
approximately 600 wholesale locations, and
within numerous independent third party
distributors. Its products are also sold in
freestanding {lagship and retail stores, and
e-comunerce websites. As of June 27, 2015,
Stuart Weitzman had 54 directly

operated stores.
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COACH INC:

CORE BUSINESS

+ Inrecent years, Coach has faced an onslaught competition in its core business from competitors such
as Michael Kors, Kate Spade and Tory Burch that are perceived by consumers as "contemporary and

refresllhlg".

NCREASED COMPETITION IN

+ Coach had been slow in responding to new competition, to innovate its core products and refresh/define

its brand image.

+ However, Coach has been reasonably successful in its men’s line after launching its first men’s store in
NYC in 2010. This business now accounts for 16% of sales (US$ 680M in sales), and is currently projected

to reach 1SS IBin sales by

Women's Handbags

2018.

Men's
16%

Revenue by Business Segment

Wil M2
2003 g 2015

—

Women's Accessorics

2 i3 2014 3015
2011 2“'1_ a1 Mz nps 2004 2018
Men's Other Products
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SOURCE: COAUH INC FY 2015 10-K REPORT
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COACH INC: INCREASED COMPETITION IN CORE

BUSINESS

P3G, P
COACH MICHAEL KORS kate spade

NEW YORK

Coach vs Michael Kors vs Kate Spade

$6,000

$5,000

$4,000
$3,000
$2,000
51,000

$0

FY2010 FY2011 FY2012 FY2013 FY2014 FY2015

Net Sales (US$ M)

®Coach ®™Micha ® Kate Spad
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COACH INC: UNSUSTAINABLE GROWTH
STRATEGY BY PREVIOUS MANAGEMENT

+ Coach logo bags and accessories flooded the market via the many stores/outlets and too many
promations/sales that commaoditised its brand. The problem was compounded by large quantities of

counterfeits in the market.

« The problem is being rectified by current management, with a multi-year strategic transformation plan
that was announced in 2014 to rebuild/repaosition the Coach brand.

+ Coach also undertook its first-ever acquisition in early 2015 by acquiring Stuart Weitzman to again
become a multi-brand company (previously the Reed Krakoff brand was its other brand) to improve its

growth prospects.

ESTEE LAUDER

and
e

I COACH |

EST 1041

NEW AND JUST

$129

Vita yoir Coach Factory store
T o and meat yoursed!
i this gorgeous new
ot lor the unbeard of
prce of st $12% (plus an
exiry 20% offl), anly

while supplies Last. Pl

ENJOY AN
ADDITIONAL

30% OFF

EVERYTHING ELSE N THE
STORE, MOW THROLH
MONDAY, JARUARY 2

An exclusive collection

POETASLE CHlC: THE ESL1ERY STAR FRINT TOTE. REONG 51239 PLLS A
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SOURCE: COAUH INC FY 2015 10-K REPORT
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COACH INC: SHARE PRICE DOWN MORE THAN
0% IN TWO YEARS...

« The Company's past growth/expansion strategy led to excessive promotional products/events/pricing
that have damaged the Coach brand and allowed competitors such as Michael Kars, Kate Spade and Tory
Burch o take away meaningful market shares from Coach.

« Since 2013, the Company has embarked on a turnaround/rebranding eftort, trying to rebuild Coach into
a lifestyle brand that inspires a mare "emational” response to the customers.

+« Investors are becoming impatient as the Company continued to rein in promotional events/pricing,
closing stores and execute rebranding strategy which has led to significant decline in revenues and profits,

» Share price has declined more than 50% in two vears, from U5% 57.90 on 29/11/13 to US$ 27 44 on
28/09/15.

« Current share price® = USS 28.93 (Market Capitalisabion = 1S5 8.03B)

:
-
£
E
2
$10 -
e L L - - - -SSR ANBbRobemnEeosexibblhnis
- HE-'E = B =3 CAR S - S - B | [ 2 = 4 = = B =g
s 83§22 532332252833283823520235358335822583
*AS AT 17 NOVEMBER 2015

== ELEVATION CAPITAL VALUE FUND AVERAGE COST = USS 4539, EXIT PRICE = Us$59.66, WITH AN KK OF 124.5%
==+ FI EVATION CAPITAL VAIUE FUND PURCHASE PRICE RANGE = 155 28 97 - USS 36,89, AS AT 24 NOVEMBER 2015

15 =



COACH INC: SUCCESSFULLY OPERATING IN
A GROWING MARKET GLOBALLY

+6U/U 2[|-U/U

ANNUAL GROWTH IN COACH'S SUCCESSFUL
GLOBAL PREMIUM BAG AND |N| RNATIONAL EXPANS 'IW
ACCESSORIES MARKET HMI*«(D BY EP':‘” i“~!|“f. US

Coach management estimates that 1he stroeng US Dollar has masked the
:-.fllih"':f-" premiym -‘r‘ti_'-.' ™~ (ACCEsSS0ories HCCES _.'J il international EXpansion
market will grow from a USS 12B program in recent years (24%
market (2015) to [JSS 558 (20020)). .ur.l.'.-.:n.’r::s.'u:",w'.-n i stnee 20001 ).




COACH INC: CONTINUING SUCCESSFUL
INTERNATIONAL EXPANSION

NORTH AMERICA

+ Significantly reduced outlet "flash sales”.

+ Capital investment to elevate store experience in the new modern luxury concept format.

EUROPE (USS 9.5B market)

+ Offers significant growth potential from a low base of 35 stores which currently produce US$ 90M
in sales (vs total sales of US$ 4B).

ASIA / PACIFIC (USS$ 14B market)
+ Enviable market position in China/Greater China, with a 50%+ annualised growth since 2008.

+ In China, consumers are shifting from status to value which benefits Coach.

LATIN AMERICA (US$ 1B market)

» Small presence with a few stores run by a distributor.

Revenue by Geographic Segment
a0
L3500
£2.000
F 52500
§ s
Z 515

1,000

1500

;i) ez el opy 20%
e

Oither

9 =

Greater China Revenue Growth

SOURCE: COACH INCFY2015 AND FY 2013 10-KE REPORTS
*S0OURCE: COACH INC INVESTOR PRESENTATION,
NOVEMBER 2015
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COACH INC: "RIGHTING THE WRONG'
THE MULTI-YEAR TRANSFORMATION PLAN

As early as 2013, management realised it could not maintain the status quo.
Change was needed in a way that was both bold and different. Since this point,
significant changes have been made to both management and design teams,

alongside a wholesale change in the companys direction/strategy.

2”] 3 Coach to rebrand itself as a lifestyle brand, with a renewed focus on its women’s
ready-to-wear line

2[] ] 3 In February 2013, Coach announced that Victor Luis, head of Coach’s international
business is to succeed long time CEO Lew Frankfort when he retires

2[] ‘I 3 [n September 2013, Stuart Vevers joined Coach as Executive Creative Director, replacing
long time creative director Reed Krakof.

2”1 a In January 2014, Victor Luis was appointed CEO of Coach

2[” 4 In August 2014, the Company announced a multi-year strategic transformation plan
as Management admitted that "the competitive landscape has shifted and we have not
responded effectively..”

2“ *' 5 Coach acquired Stuart Weitzman, a women'’s luxury footwear company for US$ 574M in
cash



COACH INC: THE MULTI-YEAR
TRANSFORMATION PLAN

» We believe the current transformation strategy is sound, and the execution to date has brought new life
into the Coach brand. However, the time required to unwind past mistakes, with its negative economic
effects and the uncertainty and timing of the turnaround eflorts has continued to affect investor
confidence. Management’s current projections suggest a return to best-in-class financial performance in

FY2019.

e e

Best-in-class

Sustainable Performance

Growth
Invest and

Reset

Work in progress, sstimated restructuring and transformation
costs of ~ $325mm

Fyia FY1E YN

RIgn IAventory 18 = Fisal optirmiransn o Fiirt SoEmEEnon
SRR L Ly - Drganizationsl sfecliveness - Qrganizational effectivensss
CONCED!

+ Fhased Irmpalerrepm
charpes

* Crpanizatiomnal

el v wrwn

SELECTED SLINDES ON THE TRANSFORMATION PLAN (SOURCE: COACH INVESTOR PRESENTATION)
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COACH INC: NEW EXECUTIVE CREATIVE
DIRECTOR - STUART VEVERS

‘| 996 After graduation from University of Westminster, Stuart Vevers started his career at Calvin
Klein in New York, and then moved on to successful roles at Bottega Veneta, Givenchy and

Louis Vuitton.

2 DD 4 Appointed Creative Director of Mulberry.

200 6 Named Accessory Designer of the Year at the 2006 British Fashion Awards.

2 U U? Appointed Creative Director of Loewe.

2” ‘I 3 Joined Coach as Executive Creative Director to lead all aspects ol the Coach brand,
including Women's and Men's product design, brand imagery, and store environments.

2” ‘I 5 Named Accessories Designer at the ELLE Style Awards 2015.

“Master of the 'It' bag, Vevers is
the man behind the arm candy
we covet, from Mulberry's
Bayswater to Loewe s Amazona.
And now to Coach, where
Vevers has revitalised the US
brand and, true to form, made
it cool again... Accessible,
affordable and totally desirable
~ Stuart Vevers' Coach has
ticked every box.”

- ELLE Style Awards 2015



COACH INC: FIRST-EVER ACQUISITION -
STUART WEITZMAN

» In May 2015, Coach acquired Stuart Weitzman, a leading designer and manufacturer of womens luxury
footwear for 7SS 574M in cash. Similar to Coach, it 15 a brand built on offering innovation, relevance,

and value 1o a loyal customer base, and is known for its craftsmanship and quality - merging lashion and

function.

STUART WEITZMAN

HEW YORK

21 =



COACH INC: INTRODUCING MODERN LUXURY...

+ Management are in the process of positioning the Coach brand as a global modern luxury lifestyle brand.

« Management define Modern Luxury as:
- Authentic expression of quality and fashion at exceptional value
- Inviting and approachable

- Personal relationship with a trusted brand

= Management plan to have 40% of the stores worldwide in the new modern luxury concept format by the
end of FY2016.
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COACH INC: CAPITAL STRUCTURE &
OWNERSHIP

Coach has a very sound balance sheet. Very little debt is employed within the business and the majority of
liahilities are made up of accrued expenses such as payroll expenses and lease liahilities.

EQUITY

+ Currently, Coach has 277.5 million shares outstanding, with a market capitalisation of US$ 8.03B based
on a share price of US$ 28.93%.

+ Note the company also has an "open” register with no blocking stakes.

DEBT

» 'lThe Company has debt totalling USS 891M, which implies a strong net cash position of US$ 386M as at
26 September 2015.

TOP 10 SHAREHOLDERS' 5;;:;55 %™
The Vanguard Group 22.58M 8.14%
Dodge & Cox 17.38M 6.26%
BlackRock Institutional Trust 11.38M 4.10%
State Street Global Advisars (US) 10.88M 3.92%
Wedgewood Partners 10.51M 3.79%
1T Rowe Price Associates 9.82M 3.54%
SunAmerica Assel Management 9.52M 3.43%
Fidelity Management & Research 5.09M 1.84%
Mellon Capital Management 4.68M 1.69%
Schroder Investment Management | 3.97M 1.43%

* DATA SOURCE: THOMS0ON REUTERS EIKON AS AT 17 NOVEMEER 2015
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COACH INC: STRONG FINANCIAL POSITION

BALANCE SHEET

+ The Company added US$ 900M of debt (Term Loan: US$ 300M, 4.250% Senior Notes: US$ 600M) in
FY2015.

+ The Balance Sheet remains strong, with a Net Cash position (Cash = US$ 1.3B%, Total Debt = US$
890M") and US$ 310M of Short-Term Investments,

INCOME STATEMENT
+ The revenue/profit metrics have all deteriorated significantly since 2013,

« Management indicated top line growth in FY2016, with goal to return to sustainable growth and best-in-
class financial performance/margins by FY2019.

Book Value vs Total Liabilities Revenue, Costs and Profits
£3,000 - 6,000
$2,500 £5,000 -
£2,000 — 4,000
= =
81,500 2 53,000
e Pl
$1,000 £2,000
L5000 £1.,000
¥ 50 :
Book Value of Equity Total Liabilities Met Sales Costof  SGEA  Operating Net Income
Sales Income
2011 Waplr Wanpd Wapig Wapls
2011 ®2012 ®z013 ®2014 ™2015

* AS AT 26 SEPTEMBER 2015
DATA SOURCE: THOMSON REUTERS EIKON AS AT 7 NOVEMBER 2015
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COACH INC: POSSIBLE SA
ENHANCE NET CASH POSIT

2011

0

\

JF HQ TO

« Coach announced that it would become an anchor tenant in the Hudson Yards urban

renewal project.

2013

» Coach announced that it would enter a JV agreement with Related Companies L.P. Lo
develop a new office tower in Hudson Yards.

« Itisexpected that the Coachs cost for its share of the project will be ~US$ 750M.

« Coach will own ~43% (~738,000 square feet) of the building, with options to buy two more

floors and also a 40% property tax reduction over 20 years.

« The existing HQ (bought in 2008 for US$ 123.5M) will be sold for US$ 130M to fund the

pmject in 2016.

2015

« The building is expected to be completed in early 2016.

« Management had noted the possible monetisation of the new HQ.

10 HudSon Yurds <fhe 52-story, 1.7M square-fgots_ .
tower which Coach owns 738,000 square feet (—43%)

Relative Valuation
- 11 Times Square

11 Times Square, a 1.1M
square foot tower completed
in 2010, which Norway’s
sovereign-wealth fund, Norges
Bank Investment Management
paid US$1,272 a square foot
tor a 45% stake in Feb 2015
may be a rough guide for
valuing 10 Hudson Yards.
This implies Coach’s 43%
ownership of the building

could be worth up to USS
939M.
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COACH INC: CAPITAL RETURNS VIA DIVIDENDS
& SHARE REPURCHASING

DIVIDENDS

+ Prior to any monetisation of real estate in NY (refer pg. 20), we expect the Company to continue to
pay a dividend of USS% 1.35 per share in FY2016 (Forecast Thvidend Yield = 4.67%") we then expect a
progressive increase in the dividend as the turnaround efforts take hold.

SHARE REPURCHASE
s The October 2012 board-approved US$ 1.5B share repurchase program expired on 2 June 2015,

« Currently there is zero availabilily in a stock repurchase program. However, we expect new share
repurchase authorisation when surplus capital becomes available for share repurchase,

+ The Company did not repurchase any shares in FY2015 (10.2M in FY14, 7.1M in FY13, 10.7M in FY12,
20.4M in FY11)**.

Dividend History & Shares on Issue

40D r 81.60

E 350 F 81,40
® 300 S0 ﬁ
E ¥
E.i_:-.u FsLo0 §
L]
S 200 r $0.80 .:E

2

¥ 150 s0.60 2
= o
= =
00 I S0.40 2
=] =

® 50 I - $0.20

0 - 4 50,00

2005 2006 2007 2008 20010 2011 2012 Eﬂl_"ﬁ 2014 lﬂl k] lﬂlﬁE

* BASED ON SHARE PRICE OF 32893 AS AT 17 NOVEMBER 2015 ** COACH INC ANNUAL REFORTS 2012, 2013, 2014, 2015
DATA SOURCE: THOMSON REUTERS FIKON AS AT 7 NOVEMRBER 2015
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COACH INC: HIGH MARGIN BUSINESS

. Histu:iua]l},r, Coach has high margins on both an absolute, and relative basis.

+ The recent decline in Coach’s margins is largely associated with the move to reposition the brand.

» The key to Coach’s success going forward is the execution of their repositioning of the brand. If Coach
can increase their credibility at the mid - higher end of luxury, with higher end products and less
discounted goods sold, they will be able to boost margins significantly.

Margins

B00%

FoE% TLS

T00%

60.0% |

50.0% -

40.0%

30.0%

20.0%

10.0%

0.0% -
Gross Margin EBITDA Margin Operating Margin Net Margin

2009 “2010 ™2011 ®=2012 %2013 =2014 ®2015

DATA SOURCE: THOMSON REUTERS FIKON AS AT 7 NOVEMRBER 2015



COACH INC: CAPITAL EXPENDITURE & FREE
CASH FLOW GENERATION

CAPITAL EXPENDITURE
+ Management forecast FY2016 Capex to be US$ 300M, excluding US$ 185M for the new corporate HQ.

FREE CASH FLOW

» Based on a forecast Cash Flow from Operations of US$ 900M, we estimate FY2016 FCF of ~US$ 600M,
which implies a FCF Yield of 7.5%". We are conhdent that the FY2016 FCF will be able to cover the US$
372.5M dividend payment, even without any monetisation of real estate assets.

Operating Cash Flow, Capex and Free Cash Flow
51,600 -
51414
$1,400 .
i ALITA
51,200 oy
$1.000 ==
SHO0
=
0 600
it
$400
$200
50 — —
<y S210 -8
8400 g4l -5 iuk g
Cash Flow from Operations Capex Free Cash Flow
2011 =2012 ®=2013 2014 ¥2015 © 2016E

*BASED ON SHAKE PRICE OF 82593 AS AT 17 NOVEMBER 2015
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COACH INC: FINANCIAL LEVERAGE AND
OPERATING LEASE OBLIGATIONS

+ Operating Leases — Coach has lower operating lease obligations than its peer group average (based on
Operating Leases / EBITDA and Operating Lease / Equity ratios).

+ New HQ JV - The remaining payments for the [V total US$ 210M, and new HQ will be completed in
FY2016.

« Additionally, Management has indicated (November 2015) the potential to monetise the new 11Q
building.

Contractual Obligations

i
BN

% it

FY2019-20

FY20i6

&0 S0 400 S6l0 SR00 21,000 1.0
Uss M

Capex Commitments  ®Inventory Purchase Obhigations S New HQ [V B 0Operating Leases Debt Repayment Interest
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COACH INC: COMPARABLE COMPANIES -

MARGINS AND RETL

RNS

+ Coach’s margins and returns have deteriorated significantly in recent years as it continues to execute its
multi-year major turnaround strategy which started in 2013. However, it 1s still reasonably ranked among

its global peers.

+ We believe Coach’s margins and returns should start to improve when its turnaround efforts start to bear
fruit in FY2016 and FY2017 = Signs of a turnaround will see a rerating in the stock quite quickly in our

view.
Net Profit | Gross Profit| EBITDA EBIT Market Cap
|Company Name M M M Margin ROE ROA USD M
Mulberry Group PLC 60.5% 821

uess? Inc 1,597
|PVH Corp 7,024
Kate Spade & Co 7% 2375
L Brands Inc 20.9% 17.1% 14.1% 26,372
[Ralph Lauren Corp 14.4 11.5% 10,106
Tod's SpA 10.0% 19.7% 15.4% 8.6% 2,577
|i{cﬁgg SA 10.0% 62.7% 19 16.6% 22.556
Fossil Group Inc 10.7% _18.9% 16.1% 1,663
Tiffany & Co 11.4% 59.7% _25.5% 15.3% 9.7% 9,559
Salvatore Ferragamo SpA 11.5% 63, 22.2% 18.7% 2908
[Prada SpA 12.7% 199% | 140% | 106% 9,591
[Compagnie Financiere Richemont SA 128% | 10,504
ugo Boss AG 130% | | 220% 18.7% 6,500
urberry Group LU 13.3% % 17.7% 8,629
VMH Moet Hennessy Louis Vuitton SE 64.7% 23.0% 18.7% 22 6% 11.1% 89,762
[Moncler SpA 14.8% 3,982
[Michael Kors Holdings Ltd 60.6% 7,237

lermes International SCA 37.520
23.4% 18.8% 15.5% 9.7% 8,029

ean 11.4% 59 9% 21.5% 17.2% 23.9% 12.5% 15,385

DATA SOURCE: THOMSOM REUTERS EIKON AS AT 7 NOVEMBER 2015
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COACH INC: COMPARABLE COMPANIES -
FINANCIAL LEVERAGE

+ Coach is among several companies that are in a Net Cash position (Cash = US$ 1.3B*, Total Debt = US$
RIOM™).

+ It has a conservative balance sheet that could withstand prolonged market weakness.

» The Balance Sheet is set to strengthen further with a real estate divestment - estimated net proceeds
+USS 1 Billion (New 1HQ +U5%900M and old building US§130M).

|cmw Net DebtTo | NetDebtTo |Total Debt to Total] Quick Market Cap
any Name EV LBITDA Cqui Ratio (USD M)
L. Brands Inc 130% | 1ep 1.31 26,372
IK:II.E Spade & Co 7T.1% 1.25 2375
PVH C 115 7,024
Fossil Group Inc (.95 1,663
Moncler SpA _ 39% 0.56 3,982
Kering SA 22,556
IVMH Moet Hennessy Lonis Vaitton SE 6.7% 01.80 42 2% 89,792
Tiffany & Co 39.1% 9,559
Salvatore Ferragamo SpA 31 4% 3908
[Compagnie Financiere Richemont SA Net Cash Net Cash 21 4% 40,504
Hugo Boss AG 20.4% 6,500
Ralph Lauren Corp Net Cash Net Cash 20.3% 10,106
Prada SpA 17.39 ¥ % | 9,591
Burberrv Group PLC Net Cash Net Cash 1.55 8629
Tod's SpA MNet Cash Net Cash I!._,'i_l} 2577
Hermes International SCA Wet Cash Net Cash [ . 37.520
IGuess? Inc Net Cash Net Cash 1,597
Michael Kors Holdings Ltd Net Cash Net Cash 7,237
Mulberry Group PLC Net Cash Net Cash E21

§ [ Iy i ) Sl o L .
Mean 10.2% 1:15 1,358.6% 1.58 15.017

* A5 AT 26 SEPTEMBER 2015

DATA SOURCE: THOMSOMN REUTERS EIRON AS AT 7 NOVEMBER 2015, QUICK BATIO 15 DEFINED AS(CASH i MAREETABLE SECURITIES 1
ACCOUNTS RECEIVABLE) / CURRENT LIABILITIES
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COACH INC: COMPARABLE COMPANIES -
VALUATION

+ Coach is among several companies (Fossil, Michael Kors, Ralph Lauren, Guess?) that are trading at low
valuations on both an absolute, and relative basis to rest of the peer group companies globally.

Forward EV/ Gross Div | Market Cap

ICompany Name P/E p/S | EBITDA | P/CF P/B Yield (USD M)
|i{atc§|:_mdc&(2u 533 | - 241 | - - 3375
Mulberry Group PLC 3,6 821
IHermes International SCA 37.520
[Prada spa 9,591
PVH Corp 7024
[Compagnic Financicre Richemont SA 40,504
Kering 5A 22 556
IMoncler SpA 21.3 3,982
Burberry Group PLC 23.1 8,619
[ugo Boss AG 21.1 .9 42% 6,500
Salvatore Ferragamo SpA 120 | | xg . i P8 : 3,908
|L Brands Inc 237 : 18 | 1.8% 26,372
Tod's SpA 5% 2,577
TilTany & Co 95549
LVMH Moet Hennessy Louis Vuitton SE 89,792
Fossil Group Inc 1,663
|M'ﬁ&c] Kors Hnldingg Ltd 7,237
Ralph Lauren Corp 10,106
Guess? Inc 170 5.4 ‘89 | 15 | 48% 1,597
Coach Inc 4. 154 | : ¥ 4.7% 8029
Median W ; B T 2A7
Mean 23.6 20.0 2.5 14.4 204 | L.E% 15,017

DATA SOURCE: THOMSON REUTERS EIKON AS AT 7 NOVEMBER 2015
CF = CASH FLOW, BV = BOOK VALLF
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COACH INC: GLOBAL LUXURY GOODS INDUSTRY

The share price movement in publicly listed luxury goods companies has been influenced by two factors over
the past two to three years - (i) a slowdown in global demand and (ii) the prospect of consolidation.

A SLOWDOWN IN GLOBAL DEMAND

One major factor is the slowing of the Chinese market and by ‘anti-corruption’ measures imposed by the
Chinese government which have reduced demand for luxury goods significantly. China makes up around
29% of demand for personal luxury products. North America represents 22% of demand and Europe around
21%, reflecting how important the Chinese market is to global luxury.

PROSPECT OF INDUSTRY CONSOLIDATION

The reduction in trading multiples and the ongoing process ol consoelidation which has seen the larger luxury
goods businesses such as LVMH, Kering and Richemont acquire smaller businesses has seen the stocks

of some of their mid-sized competitors elevated in the anticipation of a bid. Companies such as Salvatore
Ferragamo and, to a lesser extent, Tod’s, have seen an M&A premium being applied to their stock prices

in recent times as a result of speculation that one of the large industry players (particularly LVMH) would
launch a takeover.

LONG-TERM GROWTH PROSPECT

At a more fundamental, long-term level, demand for luxury goods is driven by trends in the market as well
as disposable incomes. The market is relatively price inelastic in that consumers are less reactive to changes
in prices than they are in other markets. Companies focus on differentiating their brand from others, with
price reflecting consumer perceptions of brand and fashion applications rather than the input costs of the
products. Accordingly, the industry is high margin relative to others, with the key area of expenditure being
marketing rather than COGS.

; __*_1 - 25P€ Drop in luxury goods
. salesinH
F (a1 ™" o
k.~ sales in China from 2012 peak
", zanDmpinmgnu:
 salesin Asiain |
- past 12 months

*HTTPSWWW ITHISISMONEY.COUK/MONEY NINVESTING/ARTICLE-3 16561 A INVESTMENT-EXTRA-FASHION-FLAP-CHINA-BLIPHTML
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COACH INC: RECENT INDUSTRY M&A
TRANSACTIONS

+ The luxury sector has seen an increase in the level of M&A activity over the last three-five years. LVMH,
Kering and Richemont are all seen as natural acquirers in an industry which has already experienced
significant consolidation.

+ Wealso see a possibility that Coach could be acquired by Private Equity (PE). The margin expansion
potential, lack of financial leverage and the strong brand recognition of the Company (alongside its low
valuation relative to other listed peers) make it a potentially atiractive asset for some large PE investors.

Acquirer Targel Dieal Status Deal Value EV/ERITDA
(Uss)

VF Enterprises Timberland Co. 2011 2.18B 11.8x
LVMH Eulgﬂ-.l'i 2011 5.20B 220x
LVMH Hermes International (17% Stake) 2011 2.00B 15.5x

PPR Briomi ﬂp.ﬁ. 2011 n41R I 0x
Furazen Mo ler SpA (45% Stake) 011 nalb 11.8x
Central Retail 'I:ﬂ.{up La Rinascente n 037k 11.0x
Mayhoola Valentino 2012 0.86D 20.0x
LVMH Loro Piana 2013 2.60B 18.0x
Swatch Harry Winston 2013 1.00B 23.0x
Signet Lale 2014 1.46B 15.0x
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COACH INC: CONSOLIDATION IN THE LUXURY

GO0DS INDUSTRY

We see the value of Coach in a lakeover being between

US$ 40.50 -

USS 45.52

Coach may be taken private or acquired by a large competitor. It is our view that a trade sale, to the likes

of Kering for example, could be a longer term prospect, rather than short term. Although acquirers like
businesses with the potential for margin expansion, we believe that potential acquirers will prefer to sit back
and wail to see the results of the turnaround strategy. However, consolidation in the luxury goods industry,
driven by Kering, LVMH and Richemont, has been strong recently and there is potential one of these
businesses may acquire Coach in the medium term to solidify a global position in mid-tier luxury. We see
the value of Coach in a takeover scenario as being between US$ 40.50 and USS§ 45.52 (reflecting a takeover

multiple of between 13.4 x and 15.1x).

- Fifulliobd i & L P A GOl
. ]!: clLimi i .
T & T"Illl RRUG
sl _ ~-- 4 [D.IJJH £ it o Emupans LR
- Senery mun || o =
SEIPLY wabeneos e SR BEIVETICRE
- R DH.H‘I" i
Frvs Flam N g PERER "L- %
E. - b [T T TTT L = "
ay PO AT Beser Cunlino iy
LR T ] % .
IWANDERSON
P _._-_,_-'ﬁ'
‘\\-...-— .
e il RSN FES
_ e D
| i
ALY IO IO NN - s Lw Bk
e —
() e . ¥ T
:‘r:':h l-r\..‘ll rl SR —
® —= bencil CIALMET I
hlu'u;li-l.l-" r:-lllj'-‘-l-\l«. i s r-'.: '“ e
T frih JumiEm | oot Sy
VLN f -ﬁ-' FERCR i a o 1% 1 '-'.q..unjf-
fa_s1 a5 Bl WS e R TR Clonrmnas Dl | (o S T 3 ; )

TRATTIRLN B LT A

EWTLAE

ol B A T TR

Ly W

(0 I e |
ssow mrane BALENECIAG A
e T T ;":?r.l'i't"'.n"i'r' T L PR o
:.. GEE SR @ R i
N Oreit+—
ey | DL AR ELECTRIL
=B 5, comas maier
- — Fi - fpelin e
_HND RO .
- i e
el L . | -
o .
i .:--‘...,- £ -___-"' - ‘-‘-"
y = [CTEN -
HERIMG _—
R L Sl e
Loawives
o — SRR
v r e e
1 e W ) - H"--.__ i
[ [P TR e - = e
F AT
seany L B i T IAR AR ALALA Phlod | I
X - - B
il b | Lymmpiey silen
- -
Puag] EEEREmRD e B
i -
miemr e ._“ﬂ i ™ ——'r i

—rime rpmems

* BASED ON KERING S5A'S SHARE PRICE OF €160.95, AND PUMA SE'S SHARE PRICE OI €207.15 AS AT 23 NOVEMBER 2015

BEANDS MAP SOURCE: HTTP/QUIDDITYOECOM/TAG/BEAMDE-MAPR

e o —

n.l..l!q.v.-'
u AT

~ A PEATER
TR BRTHLT.S G
I W

35



COACH INC: ALTERNATE SCENARIO #1
- COACH TRANSFORMS INTO A LUXURY
CONGLOMERATE

+ Coach may seek to turn itself into a luxury conglomerate to reduce dependence on its core brand.

» lhe Stuart Weitzman acquisition makes a lot of sense in terms of footwear which was a weak part of
Coach's product lineup because of legacy licensing arrangements.

+ However, future acquisitions are not without risk given the high multiples typically paid within the sector.

POTENTIAL ACQUISITION TARGETS FOR COACH

(Family Owned) (Private)

MULBERRY . ¥

(Markel Cap = ~GBP 560M) (Market Cap = ~GBP 550M)



COACH INC: ALTERNATE SCENA

COACH AND RALPH LAL

REN ME

R

\

2 =

R

+ A merger of Ralph Lauren Corp and Coach Inc would create a luxury group that comprises both mid-tier

and high-end luxury with a global footprint

US% 10.99B"
Market Cap

RALPH LAUREN CORP (RL:US)

R

HALPH LAUREN

DENIM & SUPPLY
RALPH LAUREN

POLO SPORT

RALFH LAUREMN
CLUB MOMACOD

3 CHAPS
-, L

AMERICAN
LIVING RALPH LARAWREN

* BASED ON SHARE PRICES AN AT 17 NOVEMBEER 2015

US$ 8.03B"

Market Cap

COACH INC. (COR:US)

]
IS RN
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COACH INC: ALTERNATE SCENARIO #3 -
COACH AND BURBERRY MERGER

+ A merger of Burberry Group PLC and Coach Inc would also create a luxury group that comprises both
mid-tier and high-end luxury with a glabal footprint.

US$ 8.36B Us$ 8.03B"
Market Cap Market Cap
BURBERRY GROUP PLC (BRBY:LN) COACH INC. (COH:US)

i
%D il

* BASED ON SHARE PRICES AN AT 17 NOVEMBEER 2015
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COACH INC: ELEVATION CAPITAL'S VALUATION
RANGE

ELEVATION CAPITAL UPSIDE POTENTIAL
ESTIMATED INTRINSIC RANGE:

VALUE RANGE: =190/, _ LK70
e 1% -

US$ 45.52

PER SHARE

Valuation Summary

&850
345
540
335
330
325 1
520
£15
$10
85
5{] 4
Current Share Price? Global Peer EC Conservative EC Oprimistic EC Conservative EC Optimistic EC Pessimistic
(UU55 28.93) EV/EBITDA Multiple Takeover Intrinsic  Takeowver Intrinsic Turnarcund Turnaround Scenario®*****
{1L9x EV/EBITDA  Value Estimate*® Value Estimate®* Scenario®*=* Scenario®***
TTM) {13.4x EV/EBITDA ({15.0x EV/EBITDA  (10x EV/Forecast  (11.9x EV/Forecast
TI's) TTM) FY 1o EBITIIA) EY 16 EBITDA)

* CURRENT SHARE PRICE = US$ 28.93 (AS AT 17 NOVEMBER 2015)

** EC CONSERVATIVE TAKEOVER INTRINSIC VALUE ESTIMATE IS BASED ON 20% DISCOUNT TO RECENT INDUSTRY M&A MULTIPLE OF 16.8X
s ECOPTIMISTIC TAKEQVER INTRINSIC VALUE ESTIMATE 1S BASED ON 10% DISCOUNT TO RECENT INDUSTRY M&A MULTIPLE OF 16.8X
=ere RASED ON THOMSON REUTERS SMARTESTIMATE FORECAST FY 16 ERITDA OF USS $6UM
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COACH INC: KEY OPPORTUNITIES

TURNAROUND

The significant decline in Coach’s revenue reflects the importance of Coach’s turnaround strategy. They
have lost ground to their most direct competitors (Michael Kors, Tory Burch and Kate Spade), with

revenue growth stagnant since 2012. There are some external reasons for this (i.e. beyond the control of
management), however, in large part it is down to over-exposure/devaluation of the brand. A turnaround
rests on the shoulders of Stuart Vevers (Creative Director), who was appointed in 2013. If the Coach brand
can be turned around and can gain credibility at price points above those it has targeted in the past (and at a
premium to the likes of Michael Kors and Kate Spade, etc.) there is potential for revenue growth and, most
importantly, higher margins.

CHINA AND EUROPE

The Chinese market has provided a headwind over the past two years, largely as a result of the Chinese
government’s anti-extravagance legislation. Despite this, the business is growing in China, and is well
positioned in Tier | through Tier 4 cities. Management have recently announced a change of focus in China,
with the closure of some stores in less attractive areas and a drive to establish a presence in more attractive
areas with flagship stores. In the long run, China will be one of Coach's largest and fastest growing markets.
Likewise, Coach is experiencing difficulties in the European market at present as a result of uncertain
economic conditions. In the long run, Furope also presents an opportunity to increase market share, given its
current size.

M&A ACTIVITY
We suggest that it is possible that one of large luxury goods conglomerate such as LVMI or Kering could
acquire Coach, as we have observed strong consolidation activities in the luxury goods industry by these

conglomerates in recent years. In the case of Kering, we suggest that it can dispose its controlling stake in
Puma SA (market value of 1IS$ 2.86B7) to partially finance an acquisition of Coach.

PRIVATE EQUITY

We also see a possibility that Coach could be acquired by private equity. We note that the margin expansion
potential, lack of leverage and the strong brand recognition of the Company (alongside its low valuation
relative to other businesses) may make it an attractive asset to some large PE investors. Large US retail private
equity managers such as Leonard Green™* could be interested in Coach, as well as the major firms such as
KKR, Carlyle, TPG or Blackstone.

MONETISATION OF NEW HQ

Management have recently expressed the willingness to monetise the new headquarters at 10 Hudson Yards
in New York. As we noted, the cost for Coach’s ~43% stake of the building is ~US$ 750M, and we suggest its
43% stake currently has an implied market value of -US$ 939M based on recent real estate transactions.

* BASED ON PUMA SE'S SHARE PRICE OF €207.15 A5 AT 23 NOVEMBER 2015
* LEOMARD GREEN HAS HISTORICALLY INVEST IM THE RETAIL SECTOR, INCLUDING COMPANIES SUCH AS B'S WHOLESALE CLUB, DAVILYS
BRIDAL, DFI TACO, | CREW GROUP, JO-ANKN STORES, LUCKY BRAND, THE SPORTS AUTHORITY, ET'C.
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COACH INC: KEY RISKS

COUNTERFEIT PRODUCTS

All luxury goods producers have faced counterfeit risks increasingly over the past decade, particularly in
the Asian region. As for Tod’s, Coach holds the advantage that quality leather is difficult to convincingly
imitate and the Company’s leather goods are therefore less vilnerable to counterfeit activities. However, the
patterned and synthetic hand bags and accessories are susceptible.

LACK OF EXECUTION
Much of Coach’s future success rests on its ability to execute its turnaround strategy. If Coach fails to gain

traction with its new line of products or if its newly remodelled stores fail to increase the brand’s appeal, then
Coach may face a continuing decline in revenue and earnings.

CURRENCY RISKS

A significant part of Coach’s business is now derived from markets outside of the United States (39% in
FY2015) and this is set to increase further. The strength of the US dollar and the decline of a number of other
currencies (including the Euro and the Yen) was a strong headwind during FY2015 and is expected to remain
s0 in the near term.

REGULATORY RISKS

The Chinese government’s anti-extravagance laws, aimed at stamping out gifting of luxury goods among
government workers, has had a negative effect on luxury companies around the world, including Coach.
Previously, Chinese state officials would lavish guests and business associates with gifts such as watches, bags
and liquor etc. However, beginning in late 2012, anti-extravagance laws came into effect, providing a lengthy
list ol do'’s and don'ts lor gilting by state oflicials. The net effect has been to reduce the practice dramatically,
which has in turn had a negative effect on luxury goods manufacturers. Similarly, a consumption tax imposed

in Japan during FY2014 hurt revenues there, which fell 7%. These sorts of regulatory changes, in regions
where Coach is seeking to expand, can have a significant influence on sales.

LEASES

Lease obligations are quasi-debt. Coach has lower operating lease obligations than its peer group average
(total obligations are 1.49x EBITDA, relative to a peer group average of 1.59x). However, il revenue and
earnings continue to decline, operating lease liabilities will become a more significant cost.

COMPETITION

The likes of Michael Kors, Kate Spade, Ralph Lauren and Marc Jacobs have increased their presence in the
affordable luxury category in recent years. Where once Coach was able to dominate the affordable luxury
space with a small group of others, now many brands are seeking to make inroads into this space. 'The
solution for Coach is to break through the group to find its own pricing points at a slight premium to the rest,
as it is seeking to do with its handbag line.

a1 =



COACH INC: ELEVATION CAPITAL CONCLUSION

TURNAROUND SITUATION

A lot rests on Coach’s turnaround strategy. During FY2015, Coach has thus far seen revenue and margins
fall significantly. The brand has been devalued by discounting, a high prevalence of outlet offers and product
overlap. Where Coach’s products were previously available at discount stores for prices 25% lower than in
department stores, this will no longer be the case. Coach’s new strategy seeks to address this directly, by
reducing store count and focusing on the better department stores, airports and the flagship stores in cities
around the world. Stuart Vevers, in the work he has done since being appointed as Creative Director, has
focused on Coach's 73 years of heritage and on its New York roots, with Forbes saying - “the new collection
gives a nod fo Coachs classics”, The brand is resetting itsell in China, a key market, by shutting down stores
which have become less attractive and opening new flagship stores in more attractive spots such as Shanghai,
Beijing and Shenzhen.

SHORT-TERMISM CREATES OPPORTUNITY TO BUY A GREAT FRANCHISE

‘The market’s reaction to Coachss troubles has provided long-term opportunity. Coach now trades at multiples
below its historical averages and below that of its peers. This is despite having a long list of attributes not
easily replicable. Firstly, it is a classic and enduring brand with an unmistakable link to New York. Secondly,
it has profitability metrics which don't hear resemblance to its valuation - its EBITDA growth over ten years
has been higher than peers and its margins are higher than the majority of its peers even taking into account
the reductions over FY2015. It is in a net cash position and it pays a dividend larger than any of the peers we
compare it against (gross dividend yield of 4.7%" relative to a peer group median of 1.9%). Lastly, in the long
term, Coach may potentially hecome a target for a larger competitor or private equity.

* BASED ON SHARE PRICE OF 5§28.93 AS AT 17 NOVEMBER 2015
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DE LA RUE: THE WORLD'S
COMMERCIAL BANKNOTE P

AR

RIN
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+ De La Rue PLC is the world’s largest commercial banknote printer, involved in the production of over
150 national currencies.
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DE LA RUE: THE WORLD'S LARGEST PASSPURT
MANUFACTURER

« De La Rue PLC is also the world's largest passport manufacturer and solution provider.




DE LA RUE: MULTIPLE BUSINESS LINES

CENTRAL BANKS
CURRENCY

The Company provides
market leading printed
banknotes, banknote
substrates and
security features

STATE
MANUFACTURING
The Company 5|.1.p|.!1i€5
substrates, component

security features, services
and solutions to the state

||muul'at_'1.u.ring seClor

CENTRAL BANKS
CASH PROCESSING
SOLUTIONS
The Company provides
central banks with an

ntegrated range of cash
P rutes:.iug PTU!'J.L'I.L'I.E-,
consultation, and

support services

COMMERCIAL
SECTOR CASH
PROCESSING
SOLUTIONS

The Company provides
the commercial sector
with an integrated range
of cash processing
products, consultation,
and support services

PROTECTING GOVERNMENT FINANCIAL
IDENTITY AUTHENTICATION & SECURE
The Company is the & TRACEABILITY DOCUMENTS
largest commercial provider SOLUTIONS The Company is the

ufpusspurl‘. solutions in

The Company combines world’s largest
the world

digital, data and physical commercial security
security to deliver printer
authentication and
traceability solutions
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DE LA RUE: MULTIPLE BUSINESS LINES
CONSOLIDATED INTO 7 REPURTING SEGMENTS

« The lumpy nature of the currency printing business dictates the need [or the Company to have multiple
revenue streams outside its currency printing business. The Company has two reporting business segments:

CURRENCY e SULUTIONS
SEGMENT SEGMENT

|

(67% Revenue) (33% Revenue)
Produchion of printed banknotes, Cash Processing Solutions (15%
banknote paper and banknote Revenue)
EEi:HIi Pmtﬁu'f on uf IIHI'HE banknote sorters amd
ry cnmpmlents ol
authentication machines
Security Products
(8% Revenue)

Production of security documents, including
authentication labels, fhequr.s, stamps etc.

Identity Systems

{10% Revenue)
Production of passports, ePassport, national
I and elD, driving licenses etc.

Revenue by Business Segment’

12 2113 ml
T 5500 011 <00s oIy T Bl ooe W00 3g11 2013 3013 3004, 2008 m— II'I'I_'.n o
Currency Cash Processing Solutions Security Products Identity Systems

DATA SOURCE: DE LA RUE ANNUAL REPORTS
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DE LA RUE: GLOBAL DIVERSIFIED REVENUE

GENERATION

» De La Rue has been involved in the production of over 150 national currencies, and passports or identity

systems for over 65 countries. It employs approximately 4,000 people in 24 countries,

REST OF
EUROPE: 15%

UK: 23%

L

AMERICAS: S
1% :

REST OF :
WORLD: 59%

DATA SOURCE: DE LA RUE 2014 ANNUAL REPORT
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DE LA RUE: TWO HUNDRED YEARS OF
INNOVATION

1813

1821

1893

1860
1921

1947
1997

1967

2003

2009

Thomas de La Rue's first commercial venture was in 1813, when the first edition of Le Miroir
Politique newspaper was published in Guernsey

Thomas de la Rue set up in London as a printer, stationer and fancy goods manufacturer

De La Rue was awarded the contract to print adhesive fiscal stamps for the UK’s Board of
Inland Revenue. Not only the first stamps to be surface printed, they were also the first
perforated stamps to be issued

Thomas de la Rue printed its first paper money - the Mauritius £5, £1 and 10 shilling notes

‘The de la Rue family left the business and the Company converted to public ownership

De La Rue listed on the London Stock Exchange on 27 March 1947

De La Rue hirst marketed a banknote counting machine

De La Rue jointly developed and installed the world's first through the wall ATM at Barclay’s
Bank in Enfield, UK

De La Rue signed a seven-year contract to print and supply sterling for the Bank of England,
taking over the Bank's manufacturing operation

De La Rue won a 10 year contract to produce the UK passport and The Bank of England
renews the contract to print sterling

De La Rue celebrates its 200th anniversary

De La Rue won a new 10 year contract to print Britain’s banknotes that will start in April 2015



DE LA RUE: ESTABLISHED REPUTATION IS ONE
OF ITS MOST VALUABLE ASSETS

De La Rue is one of the most recognised and highly regarded names in the currency printing business.
Its global customers include many of the world's central banks and government agencies.
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B A N K 0 F E N G LA N D Basingsioke-based firm's profits rose by a fifth in 2003 thanks in part to a coniract fo

supply & nmw cumency o lrag. || elsg cresled & cumency for the word's. nevees] country,
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SOURCE: DE LA RUE 2012 PRESENTATION TO WORLD EOOD Program
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DE LA RUE: KEY

COMPETITORS IN THE

BANKNOTE & IDENTITY SYSTEMS INDUSTRIES

Del.aRue

UK-Domicile
Founded in 1813
Public Company
~4,000 employees worldwide
2014 Revenue: £473M

Key Businesses:

Currency:
67% Revenue

Cash Processing Solutions:
15% Revenue

Security Products:
5% Revenue

Identity Systems:
10% Revenue

DATA SOURCE: COMPANY WEBSITES
* HTTP/MWWW ECOMOMIST.COM/NMODE!2 1 560275

= 54

(@)oberthur

THE M COMPANY

French-Domicile
Founded in 1842
Private Company

~6,000 employees worldwide
Revenue: $1.3B

Key Businesses:

Payment:
A customer relationship
reinvented by mobility

Telecoms:
The technologies and markets that
make maobility happen

Identity:
1D documents and

identification solutions

Solutions:
OT solutions for a world of mobility



GD Giesecke & Devrient

Creating Confidence,

German-Domicile
Founded in 1852
Private Company

~11,450 employees worldwide
2014 Revenue: €1 8B

Key Businesses:

Banknote:
48% Revenue- paper, printing,
processing
Mobile Security:

41% Revenue- financial institutions,
enterprise security / OEM

Government Solutions:
9% Revenue- Veridos, secunet

DATA SOURCE: COMPANY WEBSITES
*HTTPWWWECONOMIST.COMMNODE 2 580275

Global

Many countries choose to employ state-owned
agencies to undertake the task of developing and
printing documents of national significance

State-owned print works account for around 85%
of the 150 billion banknotes produced each year*

In recent years some state-owned printers have
becoming increasingly active on the global
banknote market, while some have/announced the
end of production

e =



DE LA RUE: 56% SHARE PRICE DECLINE IN 2
YEARS

« Recent overcapacity in the banknote industry, caused by increased longevity of banknotes and state-
owned suppliers entering the commercial market is creating a very challenging operating environment

for commercial printers like De La Rue. Its share price has declined more than 56% in two years, from
£10.72 on 26/10/12 to £4.75 on 10/10/2014.

« We noted how far the price had declined helow a rejected 2011 takeover price of £9.35, and initiated
research. We later initiated our position within the Elevation Capital Value Fund during February 2015,
Our average cost is £5.59" per share.

» (Current share price** = £5.45 (Market Capitalisation = £551.2M)

£l
De La Rue learned it had supplied Significant it
faulty banknotes to Bank of India pri-.%;: p?“m":ﬂfm iﬂrf
1

E10 '—l—‘
: I.E?‘JE
£8
¥ De La Rue rejected higher
ur offer of £9.
EEE Oberth of £9.35
E £5.45
» L
Oberthur offered to acquire Purchased
De La Rue for £9.05
L2
£0
2228228280228 oSNNS N AN A MM E TR T LN
| = & | e a a3 B g 2 o B9 " = ;| - o
B fRF5 A5 AN EIF R385 338255835°555858

* FOR ELEVATION CAPITAL VALUE FUND (ONLY) - AS AT 31 MAY 2015. ELEVATION CAPITAL SEPARATE ACCOUNTS PURCHASED THE STOCK
BETWEEN £ 5.05 - £ 5.64 DURING THE PERIOD 4 MARCH 2015 - 31 MAY 2015
** AL AT 22 JUME 2015
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Ue La Rue Margins




Revenue by Business Segment’
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Cash Provessing Solutions




DE LA RUE: CAPITAL STRUCTURE &
OWNERSHIP

EQUITY

« De La Rue has 101.1 million shares outstanding. Current market capitalisation is £551.2M based
on share price of £5.45%.

DEBT
» Atthe end of FY2015 (31 March 2015), De L.a Rue had £111M** in net debt, up from L90M as at

the end of FY2014 (31 March 2014). This reflects reduced operating cash flow, continued capex,
special pension contributions and dividend payments.

CONCENTRATED OWNERSHIP AND POTENTIAL SHAREHOLDER ACTIVISM
« The top 10 investors (made up of large asset managers) own a combined 46.9% of the Company.
«  We suggest that shareholder activism is possible and may force improved shareholders return.

* AS AT 22 JUNE 2015
** AS AT 31 MARCH 2015
*=* DATA SOURCE: THOMSON REUTERS EIKON AS AT 11 JUME 2015

0y =



DE LA RUE: FINANCIAL LEVERAGE

» The main debt instrument that De La Rue uses is a revolving credit facility of £250M (£142M drawn) that
expires in December 2019. The covenants require that:

- EBIT/Net Interest Payable > 4.0x (Currently 13.5x*)

- Net Debt / EBITDA < 3x (Currently 1.23x*, accounting for pension shortfall this increases to
3.16x%)

« Currently, the Company is still well within the covenant requirements. However, the ratios are moving in
the wrong direction due to weaker earnings, increased investment in R&D and borrowings (FY2015 Net
debt of £111M vs £89.9 in FY2014)

« We do not view the covenants, or debt levels generally, as a significant threat to the business in the short

term. However, we believe Management should focus on debt reduction and cost control in the medium
term

EBIT / Net Interest Payable™

EBIT / Net Interest Payable

2013 2014 2015

EEES EBIT/Net Interest Payable ==(Covenant Requirement

Net Debt / FBITDA**
- If pension liabilities inchuded
' v
30 - - -
-
E 25 '
M 20 =
4
é Lower the better
i‘ 1.0
T EE S L
0.0 o

2013 2014 2015 2015~

Nt Deb/EBITDA *=(Covenant Requirement

*DE LA RUE 2015 PRELIMIMARY RESULTS ANNOUNCEMENT - 28 MAY 2015
= DE LA KUE ANNUAL REPORTS FROM 2013, 2014 AND 2015 PRELIMINARY RESULTS ANNOUNCEMEN
==+ ADJUSTED TO INCLUDE PENSION LIABI TTIES
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DE LA RUE: FINANCIAL LEVERAGE - PENSION
DEFICIT AND FUNDING (1)

« In 2010, De La Rue announced that it would be moving its employees from final salary to defined
contribution pension schemes from the date April 1, 2013. The net effect is that the retirement fund of
employees is determined by the perlormance of the investments rather than their pay. Pensions earned up
to the date of the transfer (01/04/2013) were protected. This was done in response to the increasing size of

the pension deficit and it followed similar moves by a number of British companies including WH Smith,
Barclay’s and Rentokil amang others

« De La Rue has pension liabilities of ~£237M which are currently underfunded. When Oberthur made its
original bid for the business in 2010, De La Rue’s pension liabilities were only ~£120M

«  We believe De La Rue’s strategy for paying back the pension deficit is manageable and realistic. The
headline figure of £237M overstates the extent of the liability and rising interest rates will have a

«  Martin Weale, one of the more hawkish members of Bank of England’s Monetary Policy Comumittee
commented to Financial Times on 23 June 2015 that the Bank of England should be ready to raise
borrowing costs as carly as August 2015*

« A new lormal (triennial) funding valuation of the UK delined beneht pension scheme as at 5 April 2015
has commenced

Che Telegraph
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DE LA RUE: FINANCIAL LEVERAGE - PENSION
DEFICIT AND FUNDING (2)

From the Company’s FY2015 Preliminary Results Announcement made on 28 May 2015:

“The special funding arrangements, agreed in 2012,
remain unchanged and are aimed to eliminate the deficit by 2022.

The valuation of the pension scheme under IAS 19 principles indicates a pre-tax scheme deficit
at 28 March 2015 of £236.7m (29 March 2014: £168.0m). The increase of £68.7m is largely a
reflection of the significant decrease in the discount rate used to project the value of the scheme
liabilities (3.2 per cent in 2014/15 compared with 4.5 per cent in the prior year). The increase
has been partly mitigated by a reduction in the RPI inflation rate, returns on scheme assets and
Group funding contributions.

In common with other final salary schemes. the scheme valuation is very sensitive to any

movement in the discount rate, with a 0.25 per cenl increase in discount rale resulting in a

£56m decrease in liabilities or vice versa, and hence the deficit would reduce should interest and

discount rales increase in the Juture.”

Pension Deficit and Funding

£250

£200 e —

E150
=
e

£100

£50
£0
2010 2011 w12 2013 2014
WS Pension Pre Tax Deficit (under IAS 19 principles) ™ Pension Funding =Pension Deficit {Triennial Funding Valuation)
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DE LA RUE: SUPERIOR BUSINESS VERSUS
OELECTED LISTED PEERS

« De La Rue operates in a specialist industry and listed peers are few.

« Accordingly, the listed company peer list for De La Rue is less relevant than for other businesses in which
one can draw a more direct comparison.

« In this case we assess e La Rue against companies which have similar characteristics but which do
not operate in the same industry. 'The intention is to provide an overview of the trading multiples and
margins of a small cross section of public companies in the technology, security and printing industries.

« De La Rue 15 trading at a premium to the selected companies, as it is clearly a superior business with
higher margins.

Peer Group

Market TT™ NTM  Price/ EV/INTM Price/ Dividend NetProht EBITDA  EBIT
Cap (1ISD) P/E P/E Salex  FRITDA  Book Yield Margin Margin  Margin

Communisis PLC 157M 17.5x 94x 029 43x 0.8x 4.51% 4.4% 7.7% 1.1%
DS Smith PLC 5,704M 214x 148 092 8.0x 3.2x 3.06% 3.5% 10.7% 6.3%
Elanders AB 135M 11.5x 69x  0.28x 4.2% 0.8x 2.53% 2.4% 8.9% 5.7%
G4S PIC 6,987M 494x  173x  0.64x 9 B 4.7x 3.60% 1.3% 7.5% 4.7%
Laird PLC 1.605M 204x  159x  1.80x 10.6x 2.3x 3.66% 8.9% 139%  102%
Regus 3,859M 367x  213x  l4éx 8.4x 4.6x 1.54% 4.2% 13.3% 6.1%
RPC Group 2,708M 32.5x 14.1x  1.40x 8.2x 3.0x 2.62% 3.7% 15.8% 10.9%
ST lves _376M 51.9x 90x  0.70x Gdx 1.9x 4.40% 3.2% 13.2% 8.8%

DATA SOURCE: THOMSON REUTERS EIKON AS AT 22 JUNE 1015
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DE LA RUE: ELEVATION CAPITALS
VALUATION RANGE

Valuation Summary

£9.00

ER.O0

£7.00
438

Upside

£65. 00
6% Upside

E2.00

C1.00

ED.DQ g — :
Currend Share Price” EC Conservative Intrinsic Value EC Takeover Intrimsic Value EC Optimistic Takeover EC Weighied Inirnsic Value
Estimata”" Estinars" Iaeringie Value Ectimate™ " Edlimate™""""

* DE LA RUE SHARE PRICE AS AT 22 JUNE 2015

== CONSERVATIVE INTRINSIC VALIIE FSTIMATE BASED O DE LA RUE 10YR AVERAGE EV/ERITDA MUTTIPLE OF 744X (LISING FY2a15
NORMALISED EBITDA)

=% TAKEOVER INTRINSIC VALUE ESTIMATE BASED ON 2010 OBERTHUR INITIAL OFFERED PRICE, TRANSLATED TO AN EV/EBITDA MULTIPLE OF
56K (USING FY2015 NOBMALISED EBITDA)

= OFTIMISTIC TAKEOVER INTRINSIC VALUE ESTIMATE BASED ON Z010 OBEETHUR FINAL OFFERED PRICE, TRANSLATED TO AN EVIEBITDA
MULTIPLE OF 1033X {USING FY2015 NORMALISED EBITDA)

#=*== RASED ON A 50% WFEIGHT OF THE FOLLOWING TWO FSTIMATES: £5.78 FOR FC CONSFRVATIVE INTRINSIC VALLUTE FSTIMATE, AND £847
FOR EC OPTIMISTIC TAKEOVER INTRINSIC VALUE ESTIMATE

sreene COURCE: THOMSON REUTERS EIKON, AS AT 22 JUNE 2015 (STARMINE IS A PROPRIETARY RESEARCH TOOL OWNED BY THOMSON
REUTERS. THE STABRMINE INTERIMSIC YALUE ESTIMATE IS BASED OM EPS PROJECTIONS FROM THE STARMINE SMARTGROWTH MODEL)
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DE LA RUE: KEY OPPORTUNITIES

TAKEOVER

« 'The most clear and present opportunity for an investment in De La Rue is a takeover situation. An offer
from Oberthur forms a large part of our valuation and we perceive a high probability of an offer being
presented. Having assessed operational and governance changes to both De La Rue and Oberthur since
the last takeover attempt, we believe that De La Rue remains a desirable takeover target for Oberthur and
Oberthur remains in a position to finance a takeover. Based on the valuation multiple from Oberthur’s
previous acquisition attempt, we value De La Rue conservatively at £7.76 and optimistically at £8.47.

(D Giesecke & Devrient
Creating Confidence,

G&D is also a logical buyer,
with 48% of its revenue
derived from its banknote
business Potential hurdle
is whether the UK would
allow De La Rue to be sold
to an overseas buyer

G4S plc is the world's largest
security company that is
based in the UK. Its recent
failed attempt to jointly bid
to print British banknotes
with Oberthur suggests
the possibility for G45
to acquire De La Rue to
expand its Cash Solutions
and Security Systems and
Technology segments.

PRIVATE EQUITY

The CARLYLE GROUP

GLONAL ATTTRMATIVE A55ET WAMALEMENT

BainCapital
|<I<

Private equity groups Carlyle
Group, KKR, Bain Capital
(and the German company

Wincor Nixdorf) were
named potential bidders for
De La Rue's Cash Systems
business in 2008. Eventually
Carlyle emerged as the top
bidder, paying £360M in a
leveraged buyout. We suggest
that one of the private
equity players could team
up with one of the industry
players to jointly bid for
De La Rue, similar to what
was speculated in 2010 with
Oberthur and Bain Capital
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DE LA RUE: KEY OPPORTUNITIES (2)

NEW CONTRACTS

+ The turbulent situation in Europe (with reference to the ongoing possibility of a Greek default and exit
from the Furo Zone), can be regarded as a positive for De La Rue. The company aperates in a competitive
environment in which it must hight hard tor contracts, however, as the largest private operator in the
currency printing market, it is in a strong position o receive new contracts as they become available. Any
printing of Drachmas or any other currencies will have been done covertly and De La Rue has historically
been tight lipped about disclosing clients. However, it is the most likely candidate for such a contract.

DIVIDENDS

» De La Rue management have, to their credit, demonstrated an inclination to return capital to shareholders
through dividends. De La Rue shareholders have received a dividend yield of, on average, 4.78% over
the last 5 years. They have also historically returned capital to shareholders in the event of divestments,

for instance following the 2008 divestment of the Cash Systems segment to Carlyle Group management
returned ~L460M to shareholders. Current Forecast Gross Dividend Yield of 4.59%*.
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DE LA RUE: KEY OPPORTUNITIES (3)

R&D BENEFITS
« We believe the Management had made the correct recent decision to increase R&D spending to rectify

its position as a market leader in its solution segments and re-invigorate market share and earmings from
these segments. We foresee an improvement in overall margins due to these solution segments are in less
competitive markets and have historically higher margins than the paper segment of the business,

NEW MANAGEMENT

« Simply put, De La Rue requires new management to deliver. Since mid-2012, shareholders have received a
return of - 48% (excluding dividends). Before this, management turned down a bid of £9.35 - even refusing
to engage the bidders. Given the current share price of £L5.45" (admittedly with the benefit of hindsight), the
decision to rebuff the bid now seems hard to justify. An increase in efhciency and an increase in margins is
required and management’s historical performance in this area makes it ripe for activism.

EMERGING MARKETS

«  With declining cash usage in a number of developed markels, emerging markets are a key to growth in
the currency and security printing industry as well as anti-counterfeiting consultancy which De La Rue is
seeking to expand. De La Rue has recently finished designing and producing new banknotes for Fiji and
was contracted to design and manufacture the currency of the newest country in the world, South Sudan,
when it was formed in 2011.

De La Rue $pe
mionths designing
and manufacturing
a new curreney’l
South Sudan

of the cout
creation

TAN AL PUME 2015
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DE LA RUE: KEY RISKS (1)

COMPETITION RISKS

De La Rue operates in competitive markets and its products and services are characterised by continually
evolving industry standards and changing technology, driven by the demands of customers.

Technological revolution or failure to innovate may result in loss of market share and lower margins. This
competition may drive the consolidation which ends in De La Rue being acquired by Oberthur (the optimal
outcome for shareholders). However, in the meantime it reduces the tender prices and profitability of new
contracts .

PENSION/RETIREMENT BENEFIT OBLIGATIONS

We believe De La Rue's strategy for paying back the pension dehcit is manageable and realistic. The headline
figure of £237M overstates the extent of the liability and rising interest rates will have a significant positive
impact on the deficit.
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DE LA RUE: KEY RISKS (2)

CONTRACT ATTRITION

The timing of contract awards can be uncertain. Delays in awards may result in volatility in the order book
and the operating performance and failure to optimise capacity. Political factors can also delay government
procurement decisions for sensitive products like banknotes and passports. Failure to win or renew
a material contract could restrict growth opportunities and/or have an adverse impact on the Group’s
financial performance and reputation. However, although De La Rue has some contracts which we would
consider to be important to its ongoing success (such as the contracts to produce both the British passport
and the British pound), none of De La Rues contracts were worth more than 10% in terms of revenue for
the 2013/14 year.

REPUTATION RISKS

There is potential for reputational and financial damage in the event of the loss of materials from a
manufacturing site or as a result of negligence or theft. For example, the production of defective currency
or machinery, or the loss of product in transit may result in reputation damage for De La Rue and The
Group may be contractually liable for any losses. The consequences ol such an outcome became apparent
in 2010, when defective currency was sent to a client believed to be the Bank of India. As a consequence,
De La Ruc’s share price fell approximately 50% and management announced a program to improve quality
and production capacity, increasing capital expenditure.

REDUCING CASH USE

Society is increasingly using cards for transactions and carrying less cash. In a decade it’s possible that even
cards will be obsolete, as smartphones are being explored as a means ol payment. However, cash is still
popular in emerging markets (which De La Rue has increasingly targeted), representing an opportunity in
these regions.




DE LA RUE: ELEVATION CAPITAL CONCLUSION

CONCLUSION

De La Rue operates in a niche industry and is renowned as a world leader in its field.

Recent share price weakness has presented the opportunity to acquire a fractional interest in the Company
at what we believe is a discount to our intrinsic value estimates, particularly in a takeover scenario which
should not be dismissed.

De La Rue pays an attractive dividend which has yielded for shareholders an average of 4.78% over the last
5 years (Forecast Gross Dividend Yield of 4.59%).

De La Rue has moderate debt levels at 1.23x Net Debt/EBITDA (accounting for pension shortfall this
increases to 3.16x).

De La Rue has a number of high value contracts (in particular those to design and print the British pound
and the British passport).

Demise of currencies is overblown and fraud protection systems will be very important in both currency
& passports - so fundamentally it is still an attractive business.

Recent decision to increase investment in R&D spending will likely improve margins and revenue in the
long run.

The most attractive aspect of De La Rue is the likelihood that it will be acquired. The very competitive
forces which have obliged De La Rue to lower prices and compress margins are likely to be the driver of
industry consolidation which will lead to it being acquired in our opinion.

DLR700 capable of printing
120000 notes per hour,

* AN AT 21 JUNE 2015
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ELEVATION CAPITAL MANAGEMENT LIMITED
MOLSON COORS BREWING CO [TAP:US]

Research Presentation released in March 2015







MOLSON COORS: THE WC

LARGEST BREWER

Based in
North America

3Y VOL

o

RLD'S SEVENTH-

ME

#7

World’s seventh-largest
brewer by 2013 volume*

MOLSON€oois

2000

Molson Coors was formed
in 2005 by the merger of
Molson of Canada, and

Coors of the United States

* SOURCE: EURODMONMITOR INTERNATIOMAL
** SOURCE: THOMSON REUTERS AS AT 24 FERRUARY 2015
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Molson Coors is fifth-largest
by Market Capitalisation
(behind AB InBev, SABMiller,
Heineken & Asashi**)

(¥



MOLSON COORS: VS PEERS - MARKET
CAPITALISATION AND BEER SALES

Market Capitalisation and Beer Sales
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MOLSON COORS: CENTURIES-OLD HERITAGE

Molson Brewery (a subsidiary ol Molson Coors) is the second oldest company in Canada...

1786

1873

1945

1775

1989

2007

2005

John Molson opens the Molson Brewery in Montreal, Canada.

Adolph Coors opens the Golden Brewery in Golden, Colorado.

Molson offers up public ownership in the company.

Coors becomes a publicly traded company.

Molson merges with Carling O'Keefe becoming Canada’s largest brewer and the fifth largest
brewer in North America.

Coors acquires the England and Wales-based business of Bass Brewers. Creates Coors
Brewers, Ltd., the UK’s second largest brewer with more than 20% market share.

Molson and Coors combine in a merger of equals, creating the world’s fifth largest brewer,
with the operating scale and balance sheet to take a leading role in the consolidating global
beer industry.

Maolson Coors and SABMiller form a joint venture, MillerCoors, that combines their 1S and
Puerto Rico businesses.

Malson Coors acquires StarBev and changen its name to Malson Coors Central Europe.
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MOLSON COORS: OPERATES IN FOUR KEY
GEOGRAPHICAL MARKETS
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MOLSON COORS: STRONG MARKET POSITIONS

The Enmpan}r'ﬂ core brands account for nearl}r
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US
Coors Light (#2), Miller Lite (#4)

UME:

CANADA
Coors Light (#2) and Malson

Canadian (#3)

EUROPE

All of the Company’s leading brands
across Central Europe are premium,
most #1 or #2

SOURCE: COMPANY PRESENTATION - 4 SEPTEMEER 2014

Strong positions in

CRAFT & PREMIUM
BRANDS:

Us
Tenth and Blake is the
largest craft brewer (#1)

USs
Blue Moon is the
largest craft brand (#1)

US
Leinenkugel's the fifth-largest
craft brand (#5)

EUROPE
Continued strength of Staropramen across
Europe
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MOLSON COORS: SIGNATURE BRANDS

—l—
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Blue Moon Carling Cubira Coors Light Keystone Light MGD 64 Miller High Life Miller Lite
Largest craft brand UK =l Usa2 Lis g
in the LIS Canada &2

Molson Canadian Molson Diry Molson Export Molson M Rickard's Red SAropramen [Doom Bar
Canada #3 Largest on-premise
cack ale in the UK

SOURCE HITP/ WWWMOLSONCODRS COM/EN/BRANDS/SIGNATURE%SI0BRANDS ASPX
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MOLSON COORS: GLOBAL BRAND PORTFOLIO

Aguila
Amstel Light
Apatinsko
Astika
Astika Dark
Bergenhier
Bergenhier Fresh
Bergenbier Non-alcoholic
Bergenbier Unhltered
Blue Moon
Bohemian
Borsodi
Borsodi Bivaly
Borsodi Friss Blackcurrant-lime
Borsodi Friss Apple
Borsodi Friss Grapelruit
Borsodi Friss Grapefruit Zero
Borsodi Friss Lemon
Borsodi Friss Lemon Zero
Borsodi Polo
Borsodi Super Dry
Branik 11
Branik Lager
Branik Light
Burgasko
Caffrey’s
Carling
Carling Zest Summer
Chalky’s Bark
Chalky’s Bite
Cobra
King Cobra
Cohra Zero
Coors Banquet
Coors Light
Coors Non-alcoholic
Creemore Springs

Cristal

Cusquena
Doom Bar
Extra Gold Lager
Foster’s
George Killians Trish Red
Granville Island Lager
(rolsch
IHamm's
leineken
llenry Weinhard’s Private Reserve
Jelen
Jelen Cool
Jelen Fresh Grapetruit
Jelen Fresh Lemon
Jelen Fresh Blackcurrant And
Lime
Kamenitza
Kamenitza Fresh Grapefruit
Kamenitza Fresh Lemon
Keystone Premium
Leinenkugel’s Fireside Nut Brown
Miller 64
Mickey’s
Miller Chill
Miller Genuine Draft
Miller High Life
Miller Lite
Milwaukees Best
Molson Canadian
Molson Canadian 67
Molson Canadian 67 Sublime
Molson Canadian Light
Maolson Dry
Maolson Export
Molson Golden
Molson Ice
Molson M
Nik Cool

Nik Gold
Niksicko
Niksicko Tamno
Noroc
(stravar Lager
Ostravar Light
Ozujsko
Ozujsko Cool
Ozujsko Grapefruit
Peroni Nastro Azzurro
Pilsner
Pilsner Urquell
Red Dog
Rickard’s Blonde
Rickard’s Dark
Rickard’s Qakhouse
Rickard’s Red
Rickard’s White
Sharp’s
Sparks
Staropramen
Staropramen 11
Staropramen Cool Grep
Staropramen Cool Lemon
Staropramen Dark
Staropramen Décko
Staropramen Granat
Staropramen Lezak
Staropramen Nealko
Staropramen Unfiltered
Steel Reserve High Gravity
Tomislay
Tyskie
Vratislav
Wintertest
Worthington's Creamflow
Worthington’s White Shield

SOURCE HTTP//WWW.MOLSONCOORS COM/EN/BRANDS/GLOBAL%2UPORTFOLIOASPX (INCLUDING PARTNER BRANDS)
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MOLSON COORS: HOLDING COMPANY
STRUCTURE AND OWNERSHIP

Class A Common Stock and Class A Exchangeable Shares

+  Hold the majurity of wling riglits
(Hass A sharcholders elect 12 of the 15 members of the Board of Directors

control more than 20% of the Class A common stock and Class A exchangeable shares

Class B Commaon Stack and Class B Exchangeahle Shares
Hold less voting rights
Clazs A sharsholders slacy 3 of the 15 members of the Board of Dirscross
Class B shares are held by institutions and the general public

ﬂﬂ?.‘liim

Consolidated Market Cap
-US58 14.08

Molson Coors Brewing Company
(Listed on NYSE)

The Pentland Securities (1981) Inc. (contralied by the Molsun Gamily) and the Advlph Cours. I Trust together

MillerCoors LLC Molson Coors
Molson Coors Canada Molson Coors Furope ; :
(2% ownership) International
Openting in Canada in Boenia- Herzegovina, Operating in the United States in Asia, Continental
gwm{:mchﬂ.mhlh Europe (excluding Central
Voting Rights: Eurnpe), Lanin America {incidin
Mﬁlﬂiﬂm&ﬂn SABMIller 50% S-umhhnwnnl},lkﬂuﬂfbunl
Slowvalkia and UK Molson Coors 509 {excloding Puerto Hico) and
Australia
Ecomomic
SARMINEr 58%:
Muolson Coors 42%
.:-r = I'.ll
y ASAT 17T MARCH 2015
452 ') "I_ Fh} 1_;-\ DATA SOURCE: MOLS0ON COORS 2014 ANNUAL REPORT
« ﬁ A [N
-" I'| _.”‘ h,‘_ i‘:f__':l'.':_-—"n
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MOLSON COORS: CYCLICAL OR SECULAR?

« In 2011, we observed markel pessimism for large beer brewers in North America with statistics showing
many beer swiggers had become wine sippers, and emerging competition from craft beer brewers.

« We believed the Company would be able to navigate through difficult domestic market conditions, and at the
same time expand its international market and craft beer business through smart acquisitions.

« We initiated our position in the Elevation Capital Value Fund in March 2011, with an average cost of US$
40.87 (as at 21 June 2013)(**).

s Current share price (TAP:US)*** = US$ 75.32 (Market Capitalisation = US$ 14.0B).

* FOR FLEVATION CAPITAL VALUF FUND (ONLY)

** ELEVATION CAPITAL SEPARATE ACCOUNTS PURCHASED THE STOCK BETWEEN LSS 40.50 - LI55 71.49
DURING THE PERIOD 1 APRIL 2013 - 20 OCTOBER 2014

== A5 AT 16 MARCH 2015
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MOLSON COORS: VERSUS GLOBAL PEERS

« Molson Coors trades al a slight discount Lo its global peers in metrics such as NTM P/E, TTM EV/
EBITDA and P/B

« More recently, global brewers are trading at higher multiples as M&A activity and industry consolidation
are continuing to provide some brewers the opportunity to increase economies-of-scale, gaining access to
emerging markets and acquiring popular brands

Global Peer Group

115 EV/INIM  Price/Cash  Pric’y  Dividend
P/E FICR/SAIES ERITDA Flow Book Yield

Anadolu Efes 26.5x 1.2x 7.6x 7.6x 1.6x 24%
Anhcuser-Busch Inbey SA 21.9x 4.1x Jx 13.7x 3.9x 2.6%
Asahi Group Holdings Lid 21.0x 1.0x ; 12.4x 2.0x 1.2%
Carlsberg AfS 17.0x Lax ; 11.9x L.7x 1.6%
Carlsherg Brewery Malaysia Bhd 18.7x 17.3x 131x 5.3%
Damm SA na 7 12.6x 32x 2.6%
Diageo PLC 18.1x ol 2 224% 6.6x 3.0%
Guinness Anchor Bhd 15 9x 2.4 15.9x 12 5x 4.4%
Heineken NV p 21.6% 2.2 3.Ax 1.5%
Moa Group Ltd na " l.ox 0.0%
SABMiller PLC 22.1x : : o Jax 2.0%
‘Isingtao Brewery Co Ltd 23.3x A3 33 - 3.7x 0.9%

Peer Group Median

DATA SOURCE: THOMSOM EEUTERS EIKOM AS AT 17 MARCH 2015
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MOLSON COORS: GLOBAL BREWING INDUSTRY
CONSOLIDATION

+ The global brewing industry continues to experience increased merger activity:
- Heineken's rebuff of SABMiller’s buyout offer in September 2014
- AB InBev reportedly in talks with banks to finance a deal to acquire SABMiller in September
2014

» We have detailed below a sample of M&A transactions since 2008
- Based on average M&A multiples we believe Molson Coors is worth at least US$ 93.53 per
share in a takeover scenario

» Molson Coors clearly stands to benefit from industry consolidation one way or the other:
- It may become an acquisition target itself by AB InBev or another large brewer like SABMiller
- Alternatively, it may acquire additional brands or gain control of key brands if other brewers
are forced to divest brands to comply with antitrust regulations (particularly in the US)

Recent Transactions
Transaction Acquisition Price FV/ERITDA Multiple
Heincken, Carlsberg acquisition of Scottish and Newcastle (2008)° USS 15.4B 15.3x
Acquisition of Anheuser Busch by InBev (2008)" US$ 528 12 4x
Kirin acquisition of Lion Nathan (2009)" US5 458 12.5x
Kinn acqusition of Schincariol (2011) USs 5.0B 15.7x
SABMiller acquisition of Foster's Group (2011)° Uss2.1B 13.2x
Heincken acquisition of Asia Pacihc Breweries (2012)7 USE 5.6B 19.0x

AB InBev acquisition of Oriental Brewery Co (2014)" US$ 5.8B

* HU TP MWW W JUST-DREIN S COMANALY SIS/ JUST-THE- FACT5-BEER-ACQUISTTION-MULTIPLES- 1999-TO-PRESENT-DAY _[D112531.A5PX
= HTTPS MWWWSGCIBCOM/EN/ABOUT/DEALS/DEALS-DETAILS/NEWS ACOUISITION. THE-REMA INING.INTEREST-APB-HEINEKEN/
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MOLSON COORS: CONTINUES TO REDUCE
LONG-TERM DEBT LEVELS

Molson Coors currently has US$ 3.2B in total debt” and continues to reduce its debt levels (by US$ 613M
in 2014)

The Company has generated Underlying Free Cash Flow of US$ 957M in 2014 (vs 892M in 2013)

It has also reiterated a commitment to deleverage to pre-StarBev acquisition levels of < 2x Net Debt/
EBI'TDA

Debt Maturity Profile Long-Term Debt Levels
S1,800 T - $5.000 T —
| | Additionsl USS | 9B
§1,600 e bmmwmg!nr the
. StarBev anl'ms.irh'm
£1,400 o5 &4,000
=
— o 83,500 1 —
= 51,200 E
s T
2 | T $3000 + ]
‘E’,_ S1.0800 3
5 | z £2.500 +
| SE o
= E 52000
— T
S600 b=
a £ $1,500 '
L 2
o $1,000
$200 1— $500 1 :
50 0
2015 2016 2017 2018 2019 2020+ 2010 2011 2012 2013 2014
# A N A D I A N@
*ASAT 3] DECEMBER 2014

=
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MOLSON COORS: FINANCIAL LEVERAGE

« Molson Coors employs a lower level of financial leverage than its global peer group average
« ‘lotal Debt/Equity is 0.41x versus the global peer group average of 0.56x

« Net Debt/FY1 EBITDA is 1.94x versus the global peer group average of 2.26x*

Total Debt/Equity Net Debt/FY1 EBITDA
Diageo PLC Anadolu Efes
Anheuser-Busch Inbev SA Csrl:bu’gﬂj&
Heineken NV
Heineken NV
Carlsberg ASS
SABMiller PLC e |
Anadol Efes SARMiller P1C
|
Asahi Group Holdings Ltd Anheuser-Busch Inbev 5A
Glﬁm .l’lml' nh-d !\HI]I:IEI- GFWP H{l-.ldi].'lg-ﬂ- :-td
Malson Coors Brewing Co Molsos Beewing Co
Damm 5A
Cininness Anchor Bhed
Carlsherg Rrewery Malaysia Rhd M
the better
Thingten Bréwery Ga Lid Lower the better Carlsherg Brewery Malaysia Bhd |
Mo Group Ltd Tsingtao Brewery Co Lid
00 02 04 06 08 10 12 14 1.6 =30-20-10 00 1.0 20 30 40 50

SREWERY Toup

d

L
— goOLDEN
(Wink. Wink. Kudge. Nudge:) —

& Hmar Vara s o

DATA SOURCE: THOMYON REUTERS EIRON AS AT 17 MARCH 2015
* GLOBAL PEER GROUP AVERAGE EXCLUDES TSINGTAD BREWERY CO LTD



MOLSON COORS: CAPITAL RETURN

DIVIDENDS
+ Dividends per share have increased consistently from 1980
« FY2014 dividend amounts to a payout ratio of 18% FY2014 EBITDA
» Target payout ratio: 18%-22% of trailing year EBITDA

« Molson Coors currently has a Forecast Gross Dividend Yield of 2.2%*

SHARE BUYBACKS

« Management have commented that they would consider share buybacks after deleveraging
is complete

Dividend History

. Forecast Gross
£L.60 Dividend Yield =2.2%" )

2008
20h03
2010
2011 |
2012
2013
2014 I
2015E

*AS AT 17 MARCH 2015
DATA SOURCE: THOMSON REUTERS WORLDSUOPE AS AT 17 MARCH 2015
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MOLSON COORS: ELEVATION CAPITALS
VALUATION RANGE

ELEVATION CAPITAL UPSIDE/DOWNSIDE
ESTIMATED INTRINSIC POTENTIAL RANGE:

VALUE RANGE: ~“14% - +724°
joa e 14t - 24

US$ 93.52

PER SHARE

Valuation Summary

Upli:d.:

6% Upside f

14%
Downside

Current Share Price® EC Intrinsic Value Estimate EC Intrinsic Value Estimate EC Intrinsic Value Estimate
(TAPUS) {Pessimistic Scenario)"® {Base Case Scenario)*** (Based on Industry Average
ME&A Muliiples)****

AN COCHS CLASS B LAP-LS) SHARE PRICE AS AT 17 MARCH 2015

** RASED ON EC FSTIMATED PESSIMISTIC FY2015 FRITDA ANT PESSIMISTIC EV/ERITDA MUTUTIPLE

*** BASED ON AVERAGE EV/TTM EBET DA MULTIPLE OF GLOBAL PEER GROLUP (12.4X)

sees BASED ON AVERAGE EV/EBITDA MULTIPLE FOR THE M&A TRANSACTION SAMPLE GROUT (14.2X)
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MOLSON COORS: KEY OPPORTUNITIES

M&A OPPORTUNITIES

Molson Coors stands to benefit from industry consolidation one way or the other. It may become an
acquisition target itself, a possibility we have incorporated into our valuation. We estimate that, should this be
the case, the average transaction EV/ERTTDA multiple among our sample of transactions 1s 14.2x, generating
a valuation of US$ 93.53 for Molson Coors.

ACQUISITION OF MILLERCOORS

Should SABMiller be acquired by AB InBev it is likely that the combined entity would be required to divest
MillerCoors (a joint venture between Molson Coors and SABMiller) in order to comply with antitrust
regulations. Molson Coors is the most likely acquirer and will benefit from the synergies between the
businesses and a lack of competition for the asset given the JV structure.

CONTINUED GROWTH IN EMERGING MARKETS

Molson Coors International is the international segment of Molson Coors and it operates in Asia, emerging
Europe, Latin America and Australasia. These markets are consistently shown to be the highest growth
regions for the beer market and Molson Coors management have indicated their intention to increase
exposure to high growth markets.

STRONG BRANDS

Molson Coors brands have strength, particularly at a local level. Coors may not have the international
recognition of Heineken or Corona, but it is the second most popular beer in the US according to USA
Today. Similarly, Molson Canadian and Coors Light are both in the top five most popular beers in Canada
while Carling is the most popular lager in England.




MOLSON COORS: KEY RISKS

COMPETITION

Brewers must invest significantly in marketing in order to distinguish their product from competitor’s
offerings. The industry has seen annual increases in prices > CPI for a long time because of the oligopolistic
market structure.

SUBSTITUTION OF BEER FOR WINE OR SPIRITS

Beer consumption has been reducing in a number of western countries as consumers became more open to
trying wines and spirits. Although emerging markets have been areas of strong growth tor beer producers,
if the trend of reducing beer consumption continues it will hurt earnings. A 2014 study of global beer
consumption trends by Kirin found that beer consumption was at record levels but this was largely being
driven by emerging markets such as China, Brazil, Mexico and Poland. Some key European markets for

Molson Coors were declining, such as Germany (-1.6%), the United Kingdom (-3.7%) and France (-1.5%).

GENERAL ECONOMIC CONIMTIONS
Beer consumption, as a normal good in the economic sense, is closely tied to general economic conditions,
To this extent global economic growth patterns have a direct effect on Molson Coors business.

OWNERSHIP ISSUES

The Molson and Coors families collectively control the company through their ownership of shares with

voting rights. The risk is that the families will have interests which differ from other sharcholders, particularly
in the event of a takeover offer.

REGULATION

Increased taxes or new regulations may negatively affect Molson Coors business. Excise taxes on alcohol
already account for ~13.4% of revenue per year based on the average over the past three years.

LABOUR UNION ISSUES

'The prominence of labour unions in Canada, the UK and, to a lesser extent, the USA subjects Molson Coors
to certain risks. These are in the form of potential interruption of supply in the event of strikes as well as the
potential for increasing wage expenses.

FOREIGN EXCHANGE

All businesses which conduct operations on a global basis are exposed to currency risk and Molson Coors is
no different. Maolson Coors reports in US dollars and accordingly if there is a significant shift in the value of
the US dollar upward, then the business will experience negative translation effects.

B =



MOLSON COORS: ELEVATION CAPITAL VIEW
& CONCLUSION

Molson Coors is the seventh largest brewer in the world and it operates in an industry which is experiencing
rapid consolidation. The most intriguing aspect of Molson Coors from an investors perspective is the
prospect that it will become subject to a takeover offer or will otherwise benefit from M&A aclivity.

AB InBev is the natural acquirer in this industry, having grown into a behemoth with a market cap of ~US$
152B. We believe that SAEMiller and Molson Coors are potential targets, with rumours that AB InBev was

considering hinancing options for an acquisition ol SABMiller during 2014.

Whether Molson Coors is the target or not, it will benefit from industry consolidation. Should SABMiller be
acquired, it is likely the combined brewer would be required to divest MillerCoors (a joint venture between
SABMiller and Molson Coors) because of antitrust laws, with Molson Coors being the most likely benehiciary
of the forced divestment.

Regardless of any possible M&A interest, Molson Coors holds a solid stable of brands which have strong
appeal in the US and Canadian markets (in the case of Molson’s, Millers and Coors) and in the UK (in the
case of Carling).
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MONDELEZ INTERNATIONAL INC [MD LU

Research Presentation released in December







MONDELEZ: A GLOBAL SNACKS POWERHOUSE

Mondeléz International, Inc. is one of the world's largest snacks companies...

BISCUITS

THE WORLD'S LARGEST BISCUIT BAKER®

TR . : ips i
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MONDELEZ: A GLOBAL SNACKS POWERHOUSE

Mondeleéz International, Inc. is one ol the world's largest snacks companies...

CHOCOLATE

THE WORLD'S LARGEST CHOCOLATIER*®

At 2N
fm TOBLERONE LACTA @J&m,
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MONDELEZ: A GLOBAL SNACKS POWERHOUSE

Mondeléz International, Inc. is one of the world’s largest snacks companies...

GUM & CANDY

THE WORLD'S LARGEST CANDY MAKER
& SECOND LARGEST MAKER OF GUM*




MONDELEZ: HISTORY

1903

1928

1923

K.L.Kraft started a wholesale cheese business

Kraft Cheese merged with Phenix Cheese Corp to become Kraft-Phenix Cheese Corp

National Dairy Products Corp formed

] 923_1 93" Acquired more than 55 firms

1930

1940

1943

1969

1976

1980

1986

1988

102

National Dairy acquired Kraft-Phenix

Kraft-Phenix Cheese Corp renamed as Kraft Cheese Co

Kraft Cheese Co renamed as Kraft Foods Co

National Dairy renamed as Kraftco Corp

Kraftco Corp renamed as Kraft, Inc

Kraft, Inc merged with Dart Industries Inc to become Dart & Kraft, Inc

Dart & Kraft spun-of its nonfood business (except Duracell) and renamed as Kralt, Inc

Duracell was sold to KKR



MONDELEZ: HISTORY CONTINUED

‘| 988 Philip Morris Co purchased Kraft for US$ 12.9B
‘l 989 Kraft merged with Philip Morris’ General Foods unit as Kraft General Foods (KGF)
'] 955 Kraft General Foods renamed as Kraft Foods Inc

ZUUU Philip Morris acquired Nabisco Heldings for US$ 18.9B and merged it with Kraft Foods

2”[]" Philip Morris made an IPO for Kraft Foods Inc and sold ~12% to the public

ZUU 3 Philip Morris renamed as Altria

2[][]7 Altria spun off its 88% stake in Kraft to its shareholders. Kraft became an independent
public company

20" ‘I Kraft announced plan to split the company into two publicly listed companies - a snack
foods company and a grocery company

2[]] 2 Kraft Foods Inc spun off its grocery business to its shareholders, which is called Kraft
Foods Group, Inc. After the spinoff, the remaining snack business (Kraft Food Inc) was
renamed as Mondeléz International Inc

103 =



MONDELEZ: EXPOSURE TO HIGH-GROWTH
CATEGORIES AND MARKETS

« ~75% of revenue is generated in the fast-growing Biscuits, Chocolate and Gum & Candy categories.
» ~449% of revenue is derived from higher-growth emerging markets.
+ Exposure to emerging markets has been a short-term drag on performance (largely due to currency).

» llowever, longer term it is likely to be positive.

Jales by Calegory aales by beography

(FY2014) (FY2004)

[

NORTH AMERICA
0¥

ASIA PACIFIC
13%

SOURCE: COMPANY FAUTSHEET 2015
*EEMEA: EASTERN EUROPE, MIDDLE EAST AND AFRICA

= 104



MONDELEZ: A PORTFOLIO OF THE WORLD'S
FAVORITE BRANDS

Mondeléz has nine Billion-Dollar Brands: Cadbury, Cadbury Dairy Milk, Milka chocolates; Jacobs coffee;
LU, Nahisco and Oreo biscuits; Tang powdered beverages, and Trident gum. Another 58 brands owned by

Mondelez each generate annual revenues of more than US$ 100 million.

T rige™ (it e &;m
@/‘% @ Triscuit Edﬂ"'s
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MONDELEZ: NINE BILLION-DOLLAR BRANDS

{ LAl TV E;'._}L -

e .

Cadbury was founded in 1824 when
John Cadbury opened a grocer's
shop at 93 Bull Street, Birmingham,
England. Among other things, he
sold cocoa and drinking chocolate,
which he prepared himself using a
pestle and mortar. Now, the brand
offers a number of chocolates and
drinks, including the Cadbury Egg,
Cadbury Dairy Milk chocolates, Flake,
Wispa, Twirl and Eclairs chocolates,
and Cadbury Bourneville drinking

chocolate.

= 106
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Cadbury Dairy Milk is a milk
chocolate bar made with fresh liquid
milk - a glass and a half for every half
pound of chocolate to be precise. It
quickly became the market leader in
the LUK after it was launched in the
early 1900s. Dairy Milk bars are now
enjoyed in 33 countries and available
in more than 23 varictics, like Fruit &
Nut, WholeNut, Snack, Caramello and
Breakaway.

Milka is the leading European
chocolate. The word Milka is derived
from combining Milch and Kakao,
which are the German terms for
milk and cocoa, chocolates primary
ingredients. Milkas unique lilac-
colored packaging and the famous
lilac cow symbolise its Alpine heritage.



MONDELEZ: NINE BILLION-DOLLAR BRANDS

* Nabisco

~Grahams

_ORIGINALS

il i i o P

Nabisco is one of the Company's billion-
dollar brands. Its roots date back to 1898
when the United States Baking Company,
the New York Biscuit Company and
the American Biscuit & Manufacturing
Company formed to hecome the National
Biscuit Company. The name Nabisco first
appeared on a new sngar wafer product
in 1901, but the corporate name did not
change from National Biscuit Company Lo
Nabtsco, Inc. until 197 1. Today, Nabisco’s
brands include some of the best-known
cookies and crackers in the world, including
Chips Ahoy!, Oreo and Ritz.

7  FAMILYSIZEl z._

Oreo is (by far) the best-selling
cookies brand in the world. Since
its introduction in 1912, Oreos
continue to be Americas most
popular cookie brand and are now a
favourite of consnmers around the
globe. The Company sold more than
1758 2.5 hillion of the creme-hlled

cookies in 2014,

LU biscuits, founded in 1850 by
Monsieur LeFevre and Mademoiselle
Utile, is one of the greatest success
stories in the French food industry. It
began with a small family operation in
France that grew to become a market
leader. LU biscuits are available in 100
countries and include such childhood
favourites as Le Petite Ecolier. Other
international brands under the LU
name include Petit Dejuener, Mikado,
Pepito (Mini Stars), Cracotte, Ourson
and Tuc.
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MONDELEZ: NINE BILLION-DOLLAR BRANDS

Tang, created in 1957 and available in
more than 30 countries, is the leading
brand in the Company’s powdered
heverage portfalio. The brand was
closely associated with the U.S. manned
spacellight program as NASA used it
on John Glenn's Mercury flight, and
subxeqm—:nl Gemini missions.

‘This fresh, fruit-flavoured drink is
available in a variety of flavours - based
on local cansumers’ preferences - and is
fortified with minerals and vitamins. It
is available both as a powdered beverage
and in ready-to-drink bottles.
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Trident is the number one chewing
gum brand in the world. It was also the
world's first sugar-free chewing gum.
Many people still remember the slogan
for Trident in the 1970s — “four out
Uf.rl.\"l_' I'J.I‘."Illiﬂl.‘.i SUT 'l"l‘!}"l'_"d I'I:‘EUIIII]'II:'IITJ
sugarless gums for their patients who
chew gum”. The first Trident gum was
manufactured in 1960 by American
Chicle. It was a sugared gum that was
designed to combat tartar on the teeth.
The “tri” in the name signified three
enzymes it contained that were said to
dissolve the tartar, and the “dent” alerted
consumers that it was designed for

dental heaith.

Linung

The rich history of Jacobs coffee began
in 1895 in Germany. That's when
26-year-old Johan Jacobs opened a
5pﬁri;.a]t'l|.r coffee shop in Bremen and
introduced his own special brand of
collee. Iu-'_'uhs collee is sold tllruughuul
Europe and 1s a market leader in
countries like Austria and Germany.

{ Mondeléz announced in May 2014 that
it will merge its coffee business with D.F
Master Blenders 1753 to form the largest
pure-play coffee company in the world.)



MONDELEZ: MACROECONOMIC FACTORS
PRESENTED OPPORTUNITY

+ 2012 was a year when continued weakness in major economies started to affect formerly fast-growing
emerging markets. The slow down in emerging markets had negatively impacted the share price of

Mondeleéz (after the spin-off of Kraft Foods Group in October 2012), which derives 44% ol revenue from
developing markets.

« We believed medium-term macroeconomic conditions in emerging markets provided an opportunity for
long-term minded investors to acquire a portiolio of great consumer brands at a discount,

« We also felt that separation would turn a spotlight on the performance of management and the margin
performance of the underlying business which was well below high quality global peers.

» We initiated our position within the Elevation Capital Value Fund in October 2012, and then added to

the position after Trian Partners went public on its activist position in 2013. Our average cost is US$
28.36%.

« Current share price** = US$ 39.33 (Market Capitalisation — US$ 64.0B).
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* FOR ELEVATION CAPITAL VALUE FUND (ONLY) - AS AT 30 DECEMBER 2013, ELEVATION CAPITAL SEPARATE ACCOUNTS PURCHASED THE
STOCK BETWEEN USS 30.75 = US55 37.67 DURING THE PERIOD 29 JULY 2013 - 30 JANUARY 2015
== A% AT 11 MAY 2015

109 =



MONDELEZ: BELOW-AVERAGE MARGINS
PROVIDE ROOM-FOR-IMPROVEMENT

OPPORTUNITIES FOR COST CUTTING AND MARGIN EXPANSION

» 'lhe Company has below-average margins when compared to its global peers. Under pressure,
management is attempting to expand margins through cost discipline (including through a reduction
of employees) and creating a leaner, more efficient supply chain through improving supply chain
infrastructure. The Company has also decreased its headcount from 127,000 during 2010 to 107,000 in

2013, a process which has continued post spin-ofi.

« The Company has made significant progress in the past year, and is currently projecting further
improvement in its adjusted operating margin to 15%-16% in 2016.

Impraving Operaling Margin and Targel Margins EBIT Margin (TTM)*

- Hershey Co 19.3%
a0 | Procter & Gamble Co 19.3%
General Mills Inc I6.3%

50 | Nestle SA 15.4%
Campbell Soup Co 152%

e PepsiCo Inc 15.2%
g ‘Mondelez 129%
Kerry Group PLC 10.6%

120% Kellogg Co 9.9%
Post Holdings Inc 5.6%

Srccioh | Parmalat SpA 3.5%
Tysom Foods Inc 1A%

e ey : } Median 14.1%

i3 i Al 211 %0 Hihal

"AS AT 11 MAY 2015
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MONDELEZ: CONTINUES TO REDUCE
LONG-TERM DEBT LEVELS

« At the end of FY2014, Mondeléz had USS 16.7B in total debt* and continues to reduce its debt.

» ‘The Company expects to maintain investment grade credit ratings on its debt (S5&P: BBB/A-2, Moody's:
Baal).

« The Company also utilises a commercial paper program (US$ 1.3B7), primarily uncommitted
international credit lines and long-term debt issuances for regular funding requirements.

Debt Maturity Profile Long-Term Debt Levels
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MONDELEZ: FINANCIAL LEVERAGE

» Mondeléz employs a lower level of financial leverage than its global peer group average:

- Total Debt/Equity is 0.60x versus the global peer group average of 1.16x

« However, Mondeléz has relatively lower margins than its global peer group that contributes to higher
carnings-based financial leverage ratios such as Net Debt/EBITDA:

- Net Debt/FY1 EBITDA is 3.15x versus the global peer group average of 2.94x*

Total Debt/Equity Net Debt/FY1 EBITDA

Post Holdings Inc m
Kellogg Co
Tyson Foods Inc 1IN

Mondclez International Inc I

General Mills Inc —
Campbell $oup Co _
PepsiCo Inc —
Kerry Group PLC

Kellugy Cu |
Camplsedl Soup Co
Poast Holdings luc
PepsiCo L

Hershey Co

General Mills fne
Ty Fousds Lnc
Drarmome SA

Eerry Group PLC Danone 5A

Hershey Co

Muondeles Intermational L

Frovwer & Gamlde Co Procter & Gamble Co

Lower the hetter | Lower the h;'ttu'
! Mestle 5A

Parmalal SpA |

Mestle 3A
Parmalat SpA

B0 oo 12l

DATA SOURCE: THOMSOM REUTERS EIEOX AS AT 11 MAY 2015
*GLOBAL PEER GROUP AVERAGE EXCIUDES PARMAL AT SPA WHICH CUBRENTLY HAS A NET CASH POSITION
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MONDELEZ: CAPITAL STRUCTURE &

OWNERSHIP

EQUITY

+ Mondeléz has 1.63 billion shares outstanding. Current market capitalisation is US$ 64.0B based on share

price of US$ 39.33*.

DEBT

s« At the end of FY2014, Mondeléz has US$ 16.7B** in total debt, down [rom USS 19.4B as al the end of

FY2012.

ACTIVIST SHAREHOLDERS

+ Itis noted that on the top 10 investors list, there are two activist investors - Trian Fund Management &

Southeastern Asset Managﬁment_

Capital Structure

Eguity (Book
Value of
Equity)

63%

* ASAT 11 MAY 2015
** AS AT 31 DECEMBER 2014

“** DATA SOURCE: THOMSON RELUTERS EIKON AS AT 12 MAY 2015

Top 10 Investors

Lhe Vanguard Group 5.24%

State Streel Global Advisors 4.77%
BlackRock Institutional Trust 3.91%
Trian Fund Mangement 3.11%
Wellington Mangement 2.72%
Southeastern Asset Management 1.61%
Fidelity Management 1.51%
Jennison Associates 1.40%

JP Morgan Asset Management 1.39%
Capital Research Global Investors 1.36%
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MONDELEZ: CAPITAL RETURN HISTORY

DIVIDENDS
« Dividends per share have increased since the Kraft Foods spin-off

« FY2014 dividend amounts to a payout ratio of 44% (Management target: minimum 30%)
«  We see considerable scope to lift payout ratio to match global peers (Peer Group Median = 54%)

» Mondeléz currently has a Forecast Gross Dividend Yield of 1.55%*

SHARE BUYBACKS

« In 2013, the Board of Mondeléz authorised the repurchase of USS 7.7B of shares through 2016. The
remaining repurchase program capacity is at US$ 3.1B (--5% of current Market Cap) as at 31 December
2014

+ Buybacks to date have added value for long-term sharcholders

Dividend History
S ff Kraft Foods

51.40 Puargup I:]: 202
= I
E'i’ $1.20 l Forecast Gross
=2 $1.00 - | Dividend Yield
£
= $0.80
IE 50.60

E 50.413 ;
-E x
& $0.20 + I— —
50.00 -nN

I I B

Payout Ratio (Latest)
Danonc SA !

Procter & Gamhle Co
PepsiCo Inc :
General Mills Inc |
Hershey Co #

MWestle SA _

Campbell Soup Co ——
Mondeléz International, Inc.

Parmalat SpA ‘

Tyson Foods Inc s |

Kerry Group PLC _
0% 20% 40% 60% 30% 100% 120%

* AS AT 11 MAY 2015 ** AS AT 31 DECEMBER 2014
=** DATA SOURCE: THOMSON REUTERS EIKON AS AT 12 MAY 2015
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MONDELEZ: VERSUS GLOBAL PEERS

»  Currently, Mondeléz trades at a slight premiwm Lo its global peers as its share price rallied ~14.5% in the
last two months*. We hypothesise that it is mainly due to two reasons:

- H.]. Heinz’s announced acquisition of Kraft Foods Group on 25 March 2015 that values Kraft at
a suggested 15.6x EV/EBITDA multiple

- The continued improvement in margins in its recent Q1 2015 results and the expectation of
continued margin improvements in future periods

Peer Group
T WM e TIRUIM B g, DA

Campbell Soup Co 19.0x 18.7x 1.7x 11.9x% 11.7x 94x 2.7%
Danone 5A 33.5x 20.6% 1.9% 14.0% 17.2% 3.1x 2.4%
General Mills Inc 24.3x 19.0x 1.9x 12.8x 14.5x 6.1x 3.1%
Hershey Co 23.2x 21.3x 2 Rx 10.1x 19.3x 16.4x 72.3%
Kellogg Co 45.8x 17.5x l.6x 11.6% 16.5x 8.9x 3.1%
Kerry Group PLUC 23.3x 20.5x 1.9x 16.7x 20.5x a.0x 0.7%
Nestle SA 16.1x 21 0x 2 fix 14.9% 15.2x 33x 3.0%
Parmalat 3pA 23.2x% 18.4x 0.8x rivi's &.3x 1.4x 0.7%
PepsiCo Inc 22.5% 20.7% 2.2% 12.9x 15.7% 9.0x 2.9%
Post Holdings Inc 179.5x 76.9x {1.9x 12.8x 0.9 1.0x -

Procter & Gamble Co 23.8x 19.5x 2.8x 13.2x 15.7x 3.5x 3.3%
Tyvson Foods Inc 16.1x 11.4x 0.4x B.7x 9.6x l.6x 1.0%
Peer Group Median Average 23.3x 20.0x 1.9x 12.2x 15.7x 4.2x 2.7%
Mondeléz International, Inc. 28.5x 21.6x 1.9x 14 5x 21.2x 2.6x 1.5%

*FROM 11 MARCH 2005 TO 11 MAY 2015
DATA SOURCE: THOMSON REUTERS EIKON AS AT 11 MAY 2015
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MONDELEZ: POSSIBLE PEPSICO/FRITO LAY +
MONDELEZ MERGER?

+ We believe that in the long run (2017 and beyond), Mondelez should consider transformative M&A
transactions such as the one suggested by Nelson Peltz (Trian Fund Management) in 2013 for PepsiCo/
Frito Lay to acquire Mondelez.

« A merger of Frito Lay and Mondeléz would create a formidable presence in the global snack foods market
(revenue ~1JS$ 57B). Frito Lay primarily produces salty and savoury snacks such as potato and corn
chips, while Mondeléz focuses on sweet snacks such as chocolate and cookies. Together, the two business
would dominate the snack foods market in a number of regions.

» However, a merger of PepsiCo/Frito Lay and Mondelez i1s not on the tahle currently as the management
of PepsiCo has expressed in 2014 that they are not interested in pursuing a merger with Mondeléz. We
see this as a source of potential opportunity in the future, In the meantime, Mondeléz should continue to
transform itself into a more efficient, lean and profitable company.

JMondeléz,

International
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MONDELEZ: POSSIBLE FURTHER M&A
ACTIVITY IN THE INDUSTRY

We have detailed below a sample of M&A transactions in the confectionery industry over the past 15 years:

Transaction Acquisition Price EV/EBITDA Multiple

H.J. Heinz (3G/BRK) announced acquisition of Krafl Fomds Group (2015) LISs 560
Tyson Foods acquisition of Hillshire Brands (2014) USS 6.8B
Johi A Benckiser acgquisilion ol E Master Blenders 1753 (2013) /58 98B
3G/BEK acquisition of H.]. Heinz (2013) L% 28E

Kellogy acquisition of Pringles (2012) 1ISS2.7R
Kraft acquisition of Cadbury (2010) USs 19.6B
Mars acequisition of Wrigley (2008) LISS 23.0R
Kraft acquisition of Danone's Biscuits Business (2007) Uss 7.2B

PepsilCon ill.lilli!\itlillll uFQu:-lkrr Chats ( 2000) 1IS5 1348

« H.]. Heinz’s announced the acquisition of Kraft Foods Group on 25 March 2015 provides a solid
indication of the potential price (and intrinsic value) of the Company, if the acquirer has the ability to

extract similar synergies out of Mondelez (which we assume is the case).

« The Heinz/Kraft transaction multiple of 15.6x (TTM), would imply a value of US$ 40.92 per Mondelez
share in a takeover scenario.

« We believe an elevated multiple is likely in the event of a takeover given the superior international brands

owned by Mondelez, future growth in emerging markets as well as the potential for significant margin
expansion in future periods.
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MONDELEZ: POSSIBLE FURTHER M&A
ACTIVITY IN THE INDUSTRY

ELEVATION CAPITAL UPSIDE/DOWNSIDE
ESTIMATED INTRINSIC POTENTIAL RANGE

VALUE RANGE: BASED ON ECVF AVERAGE

= COST
UUSS$$3£I'E[?6 +22% - +44°%

PER SHARE

Valuation Summary

3%, Upside

Cnrrend Shase Price™ FCVF Averape (o Fi~ Intringis Valuies FO M&EA Towt-end”™ FLC M A “high-end” BT Inprinshe Value
LSS 28 34" E¢timalte Fransaciton Precadent lraniaciton Precedent Eitimate
[ Meutral Sccmarko]*** Intrinse Valic Intrinasc Value {EBITDA Masgin
Esrimuan#*="* Fatimnate===" Fupamiinm Maode)== """

* MONDELEZ SHARE PRICE AS AT 11 MAY 2015

" LSS AVERAGE COST PER SHARE FOR ELEVATHON CAPITAL VALUE FUND (TECVET)AS AT S0 DECEMEBER 2013

s NEUTRAL SCENARIO BASED ON MONDELEZ AVERAGE EV/TTM EBITDA MULTIPLE S5INCE KRAFT SPINOFF (13.7X TTM)

P LOWSEND MEA - BASED ON AVERAGE EV/EBITDA MULTIPLE FOR THE TRANSACTION SAMPLE GROUF (144X TTM)

=== HIGH-FND M&A- BASED ON FESTIMATED 3GMARK ACQUISITION OF KRAFT (15 6X)

""" BASED ON ELEVATION CAPITALS INTERNAL EBITDA MARGIN EXPANSION MODEL AND AVERAGE EV/EBITDA MULTIPLE FOR THE M&A
TRANSACTION SAMPLE GROUT (144X TTM) SINCE 2000, (CLEVATION CAPITALS EBITDA MARGIN EXPANSION MODEL IS BASED ON ~66% OI
THE €.O0GS AND -30% OF THE 5,GEA REDUCTIONS AT H.] HEINZ SINCE TTS TAKEOVER BY 3G/BRE.)
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MONDELEZ: KEY OPPORTUNITIES

EMERGING MARKETS

« Increasing sales in key emerging markets is an integral part of Mondeléz forward strategy. Management
have referred to this as 'winning' in emerging markets. Snack food consumption is highly correlated with
GIDP growth, the urbanisation of populations, increases in discretionary income and a growing middle
class. These forces are particularly strong in emerging markets where Mondeléz is focused and should
deliver long-term growth opportunities.

BRAND STRENGTH

» Mondeléz owns some of the most well-known snack food brands in the world. In all, the company
owns nine brands which generate over US$ 1B or more in revenue annually. Cadbury in particular is a
worldwide brand with international recognition, According to Euromonitor, holds the No. 1 position
globally in Biscuits, Chocolate and Candy as well as the No. 2 position in Gum.

SHARE BUYBACKS

« In 2013, the Board of Mondeléz authorised the repurchase of US$ 7.7B of shares through 2016. The
Company still has a repurchase capacity of US$ 3.1B (~5% of current Market Cap*) as at 31 December
2014. We believe that if well executed, the share-buyback program can continue to add value for long-
term minded shareholders.

SHAREHOLDER ACTIVISM AND M&A

» In 2013, Nelson Peltz, CEQ) and founding partner of Trian Fund Management, began to publicly suggest
that Mondeléz should merge with PepsiCo. 'lhis followed the disclosure that Trian had taken a large
position in both companies. Since this time Peltz has taken a position on the Board of Mondeléz and has
pushed management to cut costs and increase margins.

» ‘lhe suggestion that PepsiCo should acquire Mondeléz appears to have been left to the side for now,
however, we believe that it makes sense in the long run, especially with H.]. Heinz’s announced
acquisition of Kratt.

» In the meantime, the Company announced in May 2014 that it will merge its coffee business with D.E
Master Blenders 1753 to form the largest pure-play coffee company in the world. The Company will own
a 19% interest in the new combined entity, Jacobs Douwe Egberts.

"AS AT 11 MAY 2015



MONDELEZ: KEY RISKS

REGULATION

o The effect of government policy and regulation can impacl sales volume and earnings significantly.
Governments are increasingly willing lo increase regulations on sugar and sugar derived products. This can
include increasing laxes, increasing regulation on labelling, introducing minimum prices and regulating the
marketing and advertising ol products.

»  We recognise a growing number of governments imposing special taxes on sugar, salt or fat in recent years.
However, we also note that the impact of these special taxes seems to be different across products and retailing
groups. For example, empirical evidence seems Lo suggest that soda consumption in France shows little impact
from a “sugar tax” and thal consumers just end up paying more for the products.

« Regulation in Emerging Markets — We also note that the perception that Emerging Markets are not regulated
(or lightly regulated) is incorrecl according Lo Philip Morris Inlernational.

CHANGING CONSUMER TASTES

« Consumers are increasingly conscious of the negative health effects of sugar and sugary products. As a
number of Mondeléz products are high in sugar, this, or other changes in consumer taste, may negatively
affect the profitability of the company. If Mondelez fails to anticipate and adapt to changes in consumer tastes,
it will have a detrimental impact on the profitability of the business.

COST OF RAW MATERIALS

« Increases in the cost of raw materials such as cocoa, soy, sugar/sweeteners, wheat and corn products etc. can
increase the Cost of Goads Sold and therefore have a material impact on Mondeléz’ margins.

CONSOLIDATION OF RETAILERS

= Retailers, particularly supermarkets, have been consolidating globally. This process reduces competition
among retailers and means there are tewer wholesale customers on which Mondeléz can rely. The decrease in
competition may mean supermarkets are more likely to resist price increases and demand lower pricing.

COMPETITION

«  Mondeléz faces competilion from a number of peers of varying sizes, both international and regional.
Competition is primarily on the basis of product quality, brand recognition, loyalty, service, marketing and
(importantly) price. The largest competitors, Mondeléz included, fight to distinguish their brands and build
recognition with various marketing initiatives as well as with in store promotions. The level of competition
dictates how much spending is required to distinguish ones brand and can therefore have a significant impact
on margins.

FX RISK

« ~-85% of Mondelez' net revenue during 2013 was generated outside the US. Because the company is based
in the US and transfers its carnings back into US$ there is a high level of currency translation risk. A
strengthening of the US$ will have a significant impact on the financial performance of the business by off-

setting the gains from underlying organic growth.
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MONDELEZ: ELEVATION CAPITAL VIEW &
CONCLUSION

MARGIN OF SAFETY

Qur “Margin of Safety” with Mondelez is not derived from the discount to its intrinsic value - it is derived
from the power of its brands. We are not buying a good company at a great price, we are owning a great
company at a fair price. Mondclez owns some of the most enduring brands in the snacks and confectionery
category. It is a business with tremendous franchises with global durability and the potential for margins

ta increase and costs to be further reduced. We view recent pressure on management to apply more cost
discipline in the wake of acquisitions by 3G as a positive and highlight the enhanced prospect of M&A activity
in the industry.

CONCLUSION

&2

Mondelez currently trades in the middle of our intrinsic value estimates band. Large, stable businesses with
high quality brands such as Mondeléz will rarely trade al a significant discount o intrinsic value. However, we
see signilicant upside potential in the business which it is not currently living up to. In the shorl o medium
term Mondeléz should focus on cutting unnecessary costs which will bolster earnings and cash flow. From
there the Company can seek to increase distributions to shareholders.

In the medium Lo long run however, Mondeléz can and should pursue more translormalive actions. A merger
wilh PepsiCo/Frito Lay would create a merged entity with revenues ol approximately US$ 57B. The merged
business would have considerable scale and would have a level of focus on snack foods and beverages which
would be unique in the industry (Nestle has a far more diverse range of products and P&G has minimal
exposure to snack foods), Mondeléz pays a modest dividend, which there is considerable scope to increase,
and it has a strong history of cash flow generation. It also has a strong balance sheet relative to its peers and
holds a stable of enduring snack food and beverage brands.
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ELEVATION CAPITAL MANAGEMENT LIMITED

PENTAL LIMITED [PTL:AU]

Research Presentation released in October 2015






PENTAL LIMITED: THE LA
MANUFACTURER OF SOAP

RGEST

N AUSTRALIA



P

ENTAL LIMITED: AUSTRALIAS ‘HIDDEN GEM'

Pental Limited (*Pental”) offers products in Household Cleaning, Laundry Care, Personal Care, Fire
Needs, Oral Care and Dish Washing (2015 Revenue split: 83% Australia & 17% New Zealand").

The Company went through a near-death experience in 2012 due to a heavy debt load and the collapse of
the global market in its former chemical production business,

The Company entered a debt restructuring arrangement with its bank in late 2012, and has now
ﬂuccesﬂﬁﬂiy ﬁmerged from the restructure with a renewed focus on the consumer gnnrlﬁ business after it

discontinued the specialty chemical business.
The Company is now debt free (with a net cash position), and management are focusing on margins and
aperational efficiency improvements, delivering steady incremental growth in revenue and underlying

profits since restructuring, and has recently reinstated dividend payments (~60% ol NPAT).

Additionally, the Company still has no broker/research coverage.

" AS AT 3062015
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PENTAL LIMITED: A PORTFOLIO OF ICONIC
BRANDS

Pental is a consumer goods manufacturer with iconic Australian and New Zealand brands.

- FOCUS ON CONSUMER « STRONG MARKET
G00DS ONLY POSITIONS
» STRONG BRAND « PRIVAIE LABEL
RECOGNITION MANUFACTURE INCREASINGLY
IMPORTANT

LA @D am

Fire Needs iOral Care
6% h\\ il 1%

Softly LUX p

COUNTRY
LIFE »

SOURCE: PEMNTAL 1H FY2015 RESULTS PRESENTATION
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PENTAL LIMITED: STRONG MARKET
POSITIONS

A TTLE
- LUCIFER

Pemtal 56 uf
Brands n

Wool Wash Firelighters

il H:;t i fﬂ]! ]pL

J A ™

Manual Toilet Cleaner DishwashNZ ~ Bar Soaps

* PENTAL 2014 ASM PRESENTATION
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PENTAL LIMITED: EARLY HISTORY
(SYMEX HOLDINGS LIMITED)

‘| 95 Z]. Pental was established

"| 983 Incorporated as Pental Soap

200” UK chemicals major ICI sold its Unigema oleochemicals operation in Australia to
Symex, a management buyout (MBO) team in March 2000

ZUUU Symex was listed on ASX on 29 August 2000

2003 Symex acquired Pental Soap from Mayne for AUS 21M

200 & Symex acquired the permanent rights to manufacture and distribute Huggie, Close Up,
AIM, Softly, Velvet, Sunlight, Lux Flakes, and Knights Castile for the Australian, NZ and
the Pacifc Islands region from Unilever

20{] 6 Symex purchased Jiffy and Little Tucifer from Reckitt Benckiser

2[] ’] ‘| Symex purchased Janola and White King from Sara Lee
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PENTAL LIMITED: RECENT BRAND
ACQUISITION HISTORY (1)

ZUU & The Company purchased the permanent rights to velust Snftfy LUX
manufacture and distribute Softly, Velvet, Sunlight, Lux o
Flakes and Knights Castile for the Australia, New Zealand w : ._

and Pacific Island region from Unilever for AU$ 32M

20{] [} The Company purchased the full and permanent rights VI

to manufacture and distribute Huggie, a fabric softener AlM)
and Close Up and AIM, toothpaste brands, in Australia, | HUGGIES!
New Zealand and the Pacihe Islands from Unilever for a =
reported AUS 3M Fose | L4

2[][]6 The Company purchased all rights associated with Little
Lucifer and )iffy firelighter brands in 2006 from Reckitt
Benckiser (Price not disclosed)

2[] ‘| '| The Company purchased all rights associated with Janola
and White King bleach from Sara Lee Corporation on 7 %
February 2011 for AUS$ 50.1M

2[] '] 3 The Company entered an agreement with Unilever India to
distribute Pears soap bars, shower gel and wash products in
Australia and New Zealand. The agreement with Unilever

[ndia lasts for three years, ending January 2016

Pears

Bleach that will knock your spots off.
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PENTAL LIMITED: RECENT BRAND
ACQUISITION HISTORY (2)

« Management have expressed reservations with regard to possible acquisition opportunities under current
market conditions in the FMCG sector.

»  We concur with management, and believe that it is in the best interest for the Company and its
shareholders for management to focus on the current capital investment programme which should
maximise its operational capabilities and efficiency as well as the organic growth opportunities they have,
hefore embarking on any acquisition/s.

ALULY 1ED
AUD 160
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AUD 140 -"’"- 24
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FY2003 Fy2004 FY2005 FY2006 FY2007 FY2008 FY2000 FY2000 2 FY201l FYMol: FY20L3  FY20l4  FY20ls

B Consumer Products Specialty Chemicale

* DISTRIBUTION RIGHTS ONMLY
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PENTAL LIMITED: BOARD/MANAGEMENT
CHANGES SINCE 2011

« Major management/board changes occurred in 2011 and 2012
« The current management team and most of the board members went through the 2012 restructuring
together as a team. They have contributed significantly to the restructuring and the revitalisation of the

Company

« However, we would like to see some further reinvigoration of the Board with a minority shareholder
proposed director

CURRENT MANAGEMENT CURRENT BOARD

Charlie McLeish Peter Robinson
CEO (2013) Director (2002),
Chairman (2009)
Albert Zago
CFO (2012) Mel Sutton

Director/Vice-Chairman (2013)

Alan Johnstone
[irector (2003)

John Rishworth
Director (2004)

John Etherington
Director (2013)

20‘] ‘| May 2011, Charlie McLeish appointed as COO/GM of Pental Products Pty Ltd
November 201 1, Mark Evans resigned as Non-Executive Independent Director

20‘] 2 February 2012, Robert Fraser resigned as Non-Executive Independent Director
March 2012, Greg Tremewen resigned as MD and CEO
April 2012, Alan Fisher appointed as CEO with two-year contract
June 2012, Albert Zago, the former GM of Finance at Mitre 10, appointed as CFO

2[]‘] 3 November 2013, Charlie McLeish appointed as CEO
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PENTAL LIMITED: A 5T

JRY OF

TRANSFORMATION FROM 2012 TO 2013

The Syméx factory at
Poart Melbourne

2017

Symex Holdings Limited

Net loss of -AUS 60.7M
Net Debt of AUS 60.9M

Entered a debl restructuring
arrangement with ANZ
The failing specialty chemical
business was discontinued

2013

Renamed — Pental Limited

Net Profit of AUS 1.9M
Reduced Net Debt to AUS 8.2M

Equity capital raised and AUS 10M
of debt written off by ANZ
Renewed focus on Consumer Goods
and Brands
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PENTAL LIMITED: PROGRESS SINCE 2012...

Underlying Underlying Net Cash
Events Profit Before Tax EBITDA Capex (Debt) Dividends
bt
= FY2012 Restructured group -AlTS 5.2M AUS 5.4M AUS 0.3M -ATTS 60.9M Suspended
=
o
o Relocation of bleach plant
e and commenced new . . ——
FY?2013 esih stvadiibd AUS 42M AUS 9.6M AUS 2.2M _AUS 8.2M Suspended
production
Key bleach products
FY?014  previously outsourced AUS 6.9M AUS 9.7M AUS4.6M AUS OM Recommenced
o brought in house
=
= AUS 5.3M of capital
FYE[] 1 5 projects .mnnunceq & on ALIS ROM AUS 10.3M ALTS4 1M Ans1iom PO ::rfum:.lerlj.mg
target for completion in NPAT
L37FY2016
To complete announced :
FY2016+  copial projects, and ) _ ﬂﬁﬂk; ?Eh sprfid I;a‘:}rnng 60% of undeshying
execute on the growth Ut ; s htn:fc NPAT
strategy plan A ARET -

SOURCE: PENTAL 2015 INVESTOR PRESENTATION
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PENTAL LIMITED: SHARE PRICE MOVEMENT
INRECENT YEARS

+ Too great a debt load and a prolonged deterioration of the Company's specialty chemical production
business resulted in a significant loss of the Company’s value since 2010. The Company’s share
price declined from over AU$ 7.06* in 22 October 2010 (Market Cap = AUDS 77.5M*) to a low of
AUS 0.195* in 15 November 2012 (Market Cap — AUDS$ 17.7M*) after the announcement of the
restructuring.

s  We lirst uncovered the Company in early 2014, initiated research and later initiated a position in
May 2014.

« Current share price = AUS 0.48 (Market Capitalisation = AUDS 65.4M)**.

Pental 5-Year Share Price History” Pental Share Price History After 2012 Restructuring
ALUDE 5 AU 100 4
- AULY 0,90 1
ALIDYT 4 EC Estimated Intrinsic Value
AUS 0.68-AUS 0.98 por chare
ALM O8O0 A
AUD G 1
AU 0,70 o o
3 %-13%
AUDS 1 Driscumumi
AUT Duad 1
AUD 4 AUD D50 o
AUD 3 4 AU 40 4
AUD D30 1
AUD 2 4
AUDY 020
ALITY 1 7
ALITYOLIN A
AUDO 3 : 4T AUD 000 . :
e Ll v R ¢ gl S g Wi, g "l g g, ] EE:EEE:IEE:F—..E—EE
B} Lo B W oA Lo MR oW s oo W
& F228 28528822852
* DATA SOURCE: THOMSONM REUTERS EIRKON
= AS AT 7OCTOBER 2015
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PENTAL LIMITED: CONTINUED IMPROVEMENT
IN FINANCIALS SINCE 2012

BALANCE SHEET

+ Positive developments in terms of debt reduction and moving to a net cash position of AUS 11.04M as
at 28 June 2015

« Book Value has increased since the restructure of 2012 te AUS$ 0.60 per share as at 28 June 2015

INCOME STATEMENT
» Interest savings resulting from debt reduction will likely be reflected in higher net income on a go

forward basis

« Cost of Goods Sold ("COGS”) has decreased significantly as a percentage of sales because of the closure
of the specialty chemicals business

« COGSis expected to further reduce with the current investment programme

Book Value vs Total Liabilities (AU% M)
$100
590 o &
o SN
560
850

$30
520
$10

50

Book Value of Equity Total Liabilities

®2012 ®2013 “2014 ®2015

Revenue, Costs and Profits (AUS M)

Improvement in
I
|
il ‘
wl -
&

$90
$80
370
$60
550
$40
$30
$20
$10

-510
-520
Revenue COGS SGAAS Underlying  Net Income

EBRITDA

M2012 m2013 =214 W2015

*SOEA ISSELLING. GENERAL AND ADMINISTR ATIVE FXPENSES
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PENTAL LIMITED: IMPROVEMENT IN
UNDERLYING MARGINS

« We note continued improvement in underlying margins* in 2015 at a pre-tax level, and believe that this

will continue to flow through to the actual reported figures® in the future years as significant one-off

items are minimised after the employee restructuring and the current capital investment programme are

completed.

{arnss ?Ll:l'l'?rin

(ST T e

B¥%

Hrp-n-rlr.rl Operating
Margin **

Reporied and lIndFrIp‘lng Margins

1Ly 115% F L —

I I Bon god M )
Hrpnﬂrﬂ ERITTIA

Underlying FRITIIA
Margin®™ Margin®

EHIY U014 WAG1S

E ] Jiwm TN

Underlying ERIT
Mlargin®

N
iy 1W}

-

r""‘ -
i = ---F.

Underlying Net Profit
Before Tax Margin®

* THE NON-IFRS UNDERLYING FIGURES ARE PROVIDED BY THE COMPANY IN ITS FY15 FINANCIAL REPORT, AND THEY EXCLUDE

SIGMIFICANT ONE-OFF ITEMS

** THE REPORTED FIGUBRES ARE IN ACCORDAMCE WITH THE INTERMATIONAL FINANCIAL REPORTING STANDARDS {IFRS)

= DATA SOURCE: THOMSON REUTERS EIROM AND COMPANMY FY 15 BEESULTS PRESENTATION
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PENTAL LIMITED: CAPITAL EXPENDITURE

« The chart below highlights the volatile nature of the Company’s EBITDA margins in the past when the

Company's specialty chemical production business was still in operation until 2012.

« The major capital expenditure in 2014 was the relocation and upgrade of the bleach manufacturing
operations from the Port Melbourne site to the Shepparton site, which had a total cost of AUS 4.424M.

« The Company announced an AUS$ 5.3M capital project in February 2015 which aims “fto bring the key
parts of the operations up to best practice standards within the next 6-12 months and achieve significant
cost savings moving forward”. Management are expecting the project to be completed by Q3 FY2016.

«  We expecl the EBITDA margin to improve in the near future as the capital projects improve efficiency
and delivers further cost reductions.

Capital Expenditure vs EBITDA Margins
AULY 14.0
ALY 12.00

] DHscontinued specialty
AULY 10,0 4 chemical production
business in 2012

AUD 8.0 ot
AUD 6.0 1 20% 126% 1Z1%  12.0%

AUD 4.0

AUD 2.0 I
AUD 0.0 = - — : - L ;
FY2003% FY20d FYI00S FY206 FYI00F7 FYJXO03 FYMO09 FY2OL0 FYRrl FY0I1X FY2013 FYHIl4 FYXO15
S Capital Experdiluee =EBITDA Masgin

EBTTDA Margin (%)

5
L]
£
=
B
=
=
=
=
=
£
]
&
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PENTAL LIMITED: IMPROVEMENT IN FREE

CASH FLOW GENERATION

« Itis important to understand a company’s ability to generate cash without external financings. We
look at measures such as Free Cash Flow (FCF*) Efficiency*” to help gauge the resources available for
strategic apportunities such as making acquisitions, investing in the husiness, strengthening the balance

sheet, and to assess the strength of a company’s earnings performance.

« Historically, the Company has only delivered >100% FCF Efficiency three times (2005, 2009, 2015)

since 2003 - driven hy the need to undertake reinvestment capex.

« Post indicated capex in the next two years, and with a renewed focus on the consumer goods business,
our expectation for management is to maintain >100% Free Cash Flow Efficiency, as other well run
consumer goods companies do (e.g., Edgewell Personal Care and Clorox both have a 5yr average FCF

Efhciency of 115%***).

ALITY

AUD 14 4

Millions

AUDO

| - ) .
FY2003. FY2004 r
-AUD 10 &

=-AUD 200 ¢

-AUL 30 4

et Income

=ALITY 40d
=AUD 50
-AUD 60 1

=ALID 700 <

WS Net Income  — Free Cash Flow Efficiency

MO

1 100%

1%

=110

=300

Free Cash Flow Effidency

DATA SOURCE: THOMSON BEUTERS EIKON
* FREE CASH FLOW (FCF) IS DEFINED AS CASH FROM OPERATING ACTIVITIES MINUS CAFITAL EXPENDITURES

** FREE CCASH FLOW EFFICIENCY IS NDEFINED AS FREE CASH FLOW / NET INCOME AND IT SHOWS HOW EFFICIENT THE BUSINESS 15 AT

GENERATING FREE CASH FLOW VERSUS ITS REPORTEDJACCOUNTING NET INCOME

*** EDGEWELL PERSONAL CARE INVESTOR KICKOFF 2015 PRESENTATION - 2 JUNE 2015, CLOROX FIGURE BASED ON THOMSON REUTERS

EIKON DATA

13%
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PENTAL LIMITED: DIVIDEND REINSTATED IN

FY2014

« The Company advised the market in its 1H FY2014 report that it will evaluate the reinstatement of
dividend at the end of FY2014. By the end of FY2014, it reinstated the dividend and paid out 36% of Net

Profit for FY2014.

+ Inearly 2015, the Company announced that it was targeting a payout ratio of 60%. The actual payout

ratio for FY2015 was 66%.

o Current Gross Dividend Yield = 5.5%*.

“Furthermore, with a strong balance sheet and more predicable underlying cash

flows, subject to Board's overall discretion on dividend payments, Pental will

target to distribute 60% of the company’s net profit after tax to shareholders (via

interim and final dividends), commencing with the interim dividend detailed

below, provided current conditions continue as is and no unforeseen events occur.”

- Pental FY2015 Half Year Report

Dividend and Earnings Per Share Since 2013
4.50
4.00
g 350 : 1!0_.3_'!:'931;\!L
2 3.00 ot
g 250 _ g;&‘*“ /
= 2.00 ¥
g 150
“ 100
0.50
0.00 ]
2013 2014 2015
. Dividend Per Share 0.00 0.12 2.65
— Farnings Per Share 0.20 0.33 402
=TPayout Ratio 0% 36% 66

70%
60%
0%
40%
3%
20%
10%
0%

Payout Ratio

* BASED ON SHARE PRICE OF AUS 048 AS AT 7 OCTORER 2015
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PENTAL LIMITED: COMPARABLE COMPANIES
— VALUATION (1

+ Favourable valuation metrics on both an absolute, and relative basis to companies operating in the same
sector globally

P/E PPRICE / SALES EV /EBITDA PRICE / CF PRICE [ BY GROSS DIV,
YIELD
Aceto 21.5x 1.5x 11.2x 100.2x 33x 0.8%
Asaleo Care 276.7x 1.8x 14.9% 10.3x 2.9% 5.1%
Bunzl 27.7x 1.0x 15.0x 20.3x 7.2x 2.0%
Church & Dwight 2h.2n o 15 2x 19.5x 5.7« 1.5%
Clorox 22.8x 2.7x 12.8x 17.6x 129.7x 2.5%
Colgate Palmolive 29.3x 3.5x 14.6x 18.8x 129.6x 2.3%
Henkel 239y 23x 13.0x 18.7x Y 4 1.4%
Johnson & Johnson 18.4x 3.7x 10.6x 15.4x 37x 3.0%
Procter & Gamble 26.4x 2.6x 14.6x 13.7x 32x 3.5%
PZ Cussons 28 9x 1.6x 12 9x 36.0x 29% 2.6%
Reckitt and Benckiser 22.9x% 5.0x 16.7x 20.5x 6.9x 2.2%
Unilever 18.9x 22 13.1x 18.4x 6.9x 2. 3%
Vinda International Holdings 192y 1.7x 13.0x lo.0x 29x% 1.1%

Pental

Peer Group Median Average

DATA SOURCE: THOMSON REUTERS EIKOM AS AT 7OCTOBER 2015
CF = CASH FLOW, BY = BOOK VALUE

141 =



PENTAL LIMITED: COMPARABLE COMPANIES
~ VALUATION (2)

« If Pental trades at the peer group median average of 13.09x EBITDA, the implied share price is AU$
0.975, which suggests an upside potential of 103%.

« lo be conservative, if we placed a 33% discount to the above EV/EBITDA multiple, the implied share
price based on a 8.8x EBITDA equates to AUS 0.68, which suggests an upside potential of 42%.

Pental Share Price Based On Compcos EV/EBITDA
ALY L40
ALTDY 1200
AUD Lbu ”P‘""
ALY D30
ALITY 60
AUD 040
AUD 020
AUD 0,00
Currenl Aircto 1l Cluros BE Heuked .'r'n:l Unilcvo Colgatie Asalon Bunel (b & RBockbin
hlarker I'.J'I.'rmm 10ix [114 118z (Cussons I!-.u: 13.0x 13ix :IH-: Palmolive  15.0x 150x  Dwighs and
Price 1o Peer 128w .Mni'l.m ld6x 153y Eenckizer
Rk Groap Average 1&.7x
.8 L PP 13.1a
Avcenge
EBx

* BASED ON SHARE FRICE OF AUS 0,48 AS AT 7 OCTURER 2015
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PENTAL LIMITED: COM
— MARGINS AND RETUR

slﬂS\RABLE COMPANIES

+ Our analysis suggests there still exists room for further margin improvement. The Company could also
repurchase the Shepparton facility, continue its capex programme and undertake a share buyback to place
a conservalive amount of debt on the balance sheet to improve returns to shareholders without the risk/s

inherent in any acquisition.

Pental

Peer Grimp Meslian Averuge

DATA SOURCE: THOMSON REUTERS EIKON AS AT 7 OCTOBER 2015

NET GROSS EBITDA EBIT ROE ROA NET DEBT

MARGIN | MARGIN | MARGIN | MARGIN TOEV
Accto 6.1% 24.8% 14.3% 12.1% 13.7% 7.3% §5.0%
Asaleo Care 0.5% 41.9% 13.1% 9.2% NA 0.45% 17.7%
Bunzl 3 4% 24.3% 74% 6.0% 26.1% 6.5% 14.8%
Church & Dwight 12.6% 44 1% 22 4% 19.6% 20.72% 9.6% 7.1%
Clorox 10.7% 43.6% 21.0% 15.0% 445.65% 14.4% 10.5%
Colgate Palmolive 12.6% 58.7% 26.9% 24.3% 204.7% 17.1% 8.3%
Henkel 9.9% A47.5% 18.3% 16.0% 15.0% B.2% 0.8%
Johnson & Johnson 22.0% ThA% 35.4% 30, 1% 21.6% 12.14% Net Cash
I'rocter & Gamble 11.2% 49.9% 20.9% 16.8% 13.2% 6.5% 8.9%
PZ Cussons 4% 319.8% 16.4% 14.0% 11.2% 5.6% 10.3%
Heckitt and Benckiser LE. 5% 57.™% 26.6% 24.7% 24.9% LO.Y% 1.0%
Unilever 10.7% 41.4% 16.8% 14.5% 33.2% 11.8% 9.6%
Vinda International Holdings 7.4% 30.2% 14.6% 10.0% 14.0% 5.5% 20.6%

Nt Cash
9.0%
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We compare Pental to its ASX listed peer — Asaleo Care (AHY.ASX) — A personal care and hygiene company
that operates in Australia, New Zealand and Fiji.

W
@ asaleoy
care

MARKET CAP = AU§ 65.4M* MARKET CAP = AU$ 1.11B"
REVENUE = AUS 81M** REVENUE = AUS 630M**
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PENTAL LIMITED: PENTAL V5. ASALEO CARE

(2)

+ Pental is significantly cheaper, with higher margins than ASX listed peer — Asaleo Care

= Pental has lower iinancial leverage, with a net cash position

+ However, we note that Pental is a much smaller company - revenue AUS$ 81M* for Pental vs AU$ 630M*

for Asaleo Care

VALUATION**
P/E PRICE/SALES | EV/EBITDA | PRICE/CF PRICE/BV | GROSSDIV.
YIELD
Asaleo Care 276.7x 1.8x 14.9x 10.3x 2.9x 5.1%

Pental

Peer Group Median Average

MARGINS & RETURNS™
NET GROSS EBITDA EBIT ROE ROA NET DEBT
MARGIN MARGIN MARGIN MARGIN TO EV
Asaleo Care 0.5% 11.%% 13.1% Y.1% NA .45% 17.7%

Pental

Peer Group Median Average

* LATEST ANNUAL REPORTS
** DATA SOLURCE: THOMSON REUTERS EIKON AS AT 7 OCTORER 2015

100

160

et Casly

9.0M
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PENTAL LIMITED: RECENT INDUSTRY M&A
TRANSACTIONS

« Below we have categorised a number of comparable transactions undertaken in the industry in which
Pental operates (or similar industries). We find that the most comparable transactions are the 2015
acquisition of Colgate Palmolives Australian & New Zealand brands by Henkel, the 2014 acquisition
of the Poland based ‘E’ laundry brands by Henkel and the 2013 acquisition of Domtar by Associated

Hygiene (Note: Pact Groups acquisition of Jalco Group (a contract manufacturer) is less relevant given the
lack of a brand portfolio in our view).

+ Clorox, in our opinion, is the most likely acquirer of Pental. Clorox has a focus on bleach and cleaning

products and may seck to gain further exposure to the Australasian market by acquiring a competitor.
Currently, Clorox brand hleach competes directly with Pental's White King and Janola and Clorax’s "Stain

Remover and Colour Booster” product competes with Pental’s laundry care products such as Soltly.

Acquirer Target Deal Status Date EV (USS) EV/ P/
EBITDA | Revenue

Domtar Corporation Associated Hygienic Products Completed May 2013 S027B B.Ex 0.9x
Genomma Lab Prestige Drands Rejected April 2012 51.33D 9.3x 3.95x
Sanofi Chattem Completed December 2009 $1.9B 13.3x 4.8x
Henkel Spotless Group Completed June 2014 £1.068 12.1x 3.36x
Henkel “E” Brands (Fastern Furope) Completed February 2014 S0.06R - NA3¥x
Henkel Colgate Palmolive (Australia/NZ) Completed May 2015 $0.25B 2.0x

Pact Group Jalco Group Completed September 2015 50.060 6.5x -

Average:

"'j.

~  &_AHP ey e CHATTE S
Domtar @ ~g™™ PrestigeBrands o % Henkel) € cotaars-raimouve imguxm””‘m

itk e Gonomma Lag’ SANUF1

||||||||||||
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PENTAL LIMITED: CAPITAL STRUCTURE &
UWNERSHIP

EQUITY

« Pental now has an uncomplicated capital structure, with all former piggy back options and loyalty options
exercised and/or expired past the recapitalisation

» Currently, Pental has 136.25 million shares outstanding, with a market capitalisation of AU$ 65.4M based
on share price of AUS 0.48*

DEBT
« The Company has no debt with AU$ 11.04M net cash as at 30 June 2015

CONCENTRATED OWNERSHIP
« Top 10 investors own a combined 72.3% of the Company, with Elevation Capital currently holding 8.17%
on behalf of clients/associates

Top 10 Sharcholders’ Number of
Shares’

Johnstone (Alan Graham)™ -

Allan Gray Australia Pty Lid 13.53%

Homewood (John Rostyn)
T

1.
Johnson (Garry George) 5

Labelmakers Group Pty Ltd 4.08%

Robinson (Peter John)™

PMS&I € Z-::mp.-'-n}r I-‘i':.-' Itd 1.84%
Vanward Investments Ltd -
Rathvale Proprietary Ltd

Total: Y85.4/m 72.28%

*DATA SOURCE: THOMSON REUTERS EIKON AS AT 7 OCTORBER 2015 AND EIEVATION CAPITAL RECORDS
** DIRECTORS OF THE COMPANY (INCLUDING JOHN RISHWORTH) ON A COMBINED 24 83% OF THE COMPANY AS AT 30 JUINE 2015
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PENTAL LIMITED: ELEVATION CAPITALS
VALUATION RANGE

ELEVATION CAPITAL UPSIDE POTENTIAL
ESTIMATED INTRINSIC RANGE:

VALUE RANGE:
AU$ 0.63 _ 310/0 = 1480/0
AUS 1.19

PER SHARE

Valuation Summary
ALTD 140
148%
AUD 120 | Upside
ALULY 100
AUD 0BG |
AUD 0.60
AUD 040 |

AU 020 |

AU OO0 = - - - -

Current Market Price Pact/alco Conscrvative 13% Drscount M&A Transaction  ME&A Transaction
Trasac Lion EV/EBITDA ToGlobal Peer  Prevedend Valuation Prevedent Valuation  Precedent Valusition
(6.5x EV/EBITDA Valuation EV/EBITDA Mukiiple (10.0x EV/EBITDA  (1.5x PfRevenue)  (2.0x PfRevenue -
I'I'M) {¥%x EV/EBITEA (5.8x EV/EBITLYA TIM) Henkel Transaction)
TTM) TT™M)

MEA Transaction

CUREENT MARKET PRIUE = AUS AR (AS AL 7 DU TUOBER 2015)
PACT GROUTP ACQUIRED JALCO GROUP (A CONTRACT MANUFACTURER) AT 65X ENITDA (TTM) IN SEPTEMDER 2015

COMSERVATIVE EV/EBITDA VALUATION 5 BASED UM BX EBITDA (TTM) = ASSUMES NO GROWTH OR EFFICTENCY GAINS FROM CURRENT CAPITAL
INVESTMENT PFROGEAMME

3% DNSCOUTNT TOGLORAL PEFER FEVIERITIIA (TTA) MUTTIPLE=WE MM OMINTED THE AVERAGE MUTLTIPLEOF 11095 BY 33%, WH'H REAMITTERDIN A
MULTIMLE OF 88X

MEA TREARSACTION PRECEIDENT VALUATHON IS BASED ON FV/ERTTITA, ANTI IS BASEITON THE AYERAGE (OOF SELFUTEDN MEA TRANSACTION EV/ERTTIIA
MULTIIMLE OF 100X EBITDA TTM

AMEA TRANSACTION PHECERENT VALIIATHIN [1 5X PMEEVENLIIE] IS RASEDNON THE AVERAGE PIREYVENIIF MULTIPLE OF THREE COMPARARLE MA&AA
THANSACTIONS)

MEA TRANSACTION PRECEDENT VATLTIATHON (20X PIREVENIIR] IS RASED ON THE PIREVENTUE MUTLTIPLE IN THE RECENT HFENKEL/COIGATE PATMOLIVE
TIANSACTION
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PENTAL LIMITED: KEY OPPORTUNITIES

ORGANIC GROWTH STRATEGY

PRODUCTIVITY/MARGIN IMPROVEMENT

As the Company went through restructuring
and building stages (2012-2015), management

recently released their organic growth strategy
(see slides on the right). We helieve some of the

! L1

ategies h: ' abilities of succ L wwr 4| moustrma | new propuct

strategies have 11115111—':1' probabilities of success Wl i g e
(commercial & industrial channels, product S . Dasribiitore + Whita King
innovation, productivity savings, etc.) than Sy e Office supplles - |+ Little Lucifer

; < n S *  Commencial »  Vajvet
exporting. However, exporting could be the cieaning . Sofy

. . . .= campanas

key to delivering more significant growth to the bt e . Jm0ok (h2)

Company if executed successfully + Sunlight (NZ)

As mentioned in the Capex section, Pental is
currently investing in significant upgrades to

its manufacturing and distribution facilities at
Shepparton, Victoria. These include measures
which will increase production capacity, reduce
wastage and automate processes allowing for

a reduction in personnel costs and improved
production efficiency to allow growth in private

label and bulk industrial/commercial. We believe afﬁ&ﬁﬁr
this is the “low hanging fruit” that the Company “NBUSTRAL sUBINESS
should complete before investing significant CHANNELS

resources on other growth strategies

‘SOURCE: PENTAL FY2015 TNVESTOR PRESENTATION

M&A ACTIVITY

Henkel recently acquired Colgate Palmolive’s brands in Australia and New Zealand. They paid € 220M
(AUS 320.20M) for Colgate Palmolive’s brands which generated € 110M (AUS$ 160.60M) of revenue. 'Lhis
multiple of 2.0x revenue generates a valuation if applied to Pental of AU$ 162.4M or AUS$ 1.19 per share.

We believe that Pental would make a sensible acquisition target for one of its larger competitors (such as
Clorax) in the event that one of these companies were seeking to increase/initiate exposure to Australasia

BOLT-ON ACQUISITIONS

We have listed acquisitions as a source of potential risk. We believe the best course of action for Pental in
the short to medium term is to focus on reducing costs and increasing margins = driving cash flow and
capital returns to shareholders. However, in the long term - if Pental is not acquired - bolt on acquisitions
may be a source of opportunity, provided management are patient and acquire the right businesses at

the right price. Small private businesses producing homecare or personal care products may make good
targets, particularly given Pental is in a better position than many to negotiate with supermarkets and
retailers as it has a larger product base from which to build its negotiating position
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ENTAL LIMITED: KEY RISKS

COMPETITION

Levels ol competition are moderate to high. Pental operates in an industry in which producers struggle
to offer points of distinction for their products. In our view, the Company is approaching this threat

in the correct way, by secking to minimise costs and increase margins. However, margin squeeze from
retailers in the supermarket industry in Australia and New Zealand is also a risk to Pental. Australian

supermarkets are increasingly competitive and as a result have to squeeze their suppliers in order o
maintain their own margins

MACRO ENVIRONMENT

Macroeconomic conditions in Pental’s home market are difficult, with Australia experiencing a decline
in aggregate demand related to a decline in consumer confidence. Our valuation has priced in no
organic growth for the next financial year (only cost savings such as interest) to reflect this and maintain
conservatism with our valuations

MARKET LIMITATIONS

Pental currently faces geographical and industry constraints. It holds a significant market share in a
number of its product segments, most notably the household cleaning, laundry care and personal care
segments, and it is doing a good job of maintaining its market share (growing it in some areas). However,
the market is only so big in Australia and New Zealand and this imposes limits on Pental’s growth. This
limitation is one explanation for the markets reluctance to value Pental at the same multiples as its peers

The possibility of an export channel could reduce this risk significantly

ACQUISITION RISKS

We perceive a risk that management may try to expanding the business through potentially larger
acquisitions in order to combat the limitations discussed in the previous slide

We are pieased that management have expressed reservations with regard to pmﬁihle acquisition
opportunities under current market conditions in the FMCG sector

Pental concentrating on organic growth rather than acquisitions is central to our investment thesis
and management need to further prove up their operational capahilities before embarking on major

acquisitions in our opinion

LIQUIDITY

From an investors point of view, the liquidity of Pental’s shares is a source of risk. Currently, the market
capitalisation of the Company is AUS 65.4M*, meaning it falls hrmly into the small-cap category, with
shares thinly traded

TASAT 7OCTOBER 2015

=
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PENTAL LIMITED: ELEVATION CAPITAL
SUGGESTIONS TO THE BOARD

We would like to suggest the following actions for the Board/Management to consider:

Exercise the option to repurchase the Shepparton facility after 1/7/2017 (it was sold in 2013 for AUS
6.0M) to further reduce the cost of operating at the Shepparton location

Post capex requirements return excess capital to shareholders and place a conservative amount of debt on
the balance sheet ~AUS 5M = AUS 10M to improve returns to shareholders and maintain management
focus

Introduce a AUS 2.5M share buyback programme with a target maximum buyback price of 10% discount
to Book Value per share (currently $0.60) to take advantage for the beneht of all shareholders what we
believe to be an attractive discount to the Company’s intrinsic value based on current share price levels

Reinvigoration of the Board from within the supportive shareholder base (to maintain an alignment of
interest) and additionally from within consumer products industry globally. However a special focus
should be on capital allocation skills

Acquisitions should only be considered post these steps and should be small in size (not transformative).
Potential acquisitions must be based on low growth expectations, low synergy benefits and compared

to an investment/repurchase of Pental shares at the prevailing market price and the current discount to
intrinsic value

mﬂmﬂlllhl Hl' '.'N.H ql

THE SHEPPARTON FACILITY AT 48 DRUMMOND RD., SHEPPARTON VIC 3630, AUSTRALIA
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PENTAL LIMITED: ELEVATION CAPITAL
CONCLUSION

Conclusion

« Our October 2015 update on Pental reconfirms our original investment thesis. We find the Company to
be significantly undervalued by the markel. Pental has the potential to improve margins through targeted
capital expenditure and cost cutting as well as being a prime target for M&A activity (particularly in the
wake of Henkel's recent acquisition)

= It also has a stable ol highly recognisable brands in the Australia and New Zealand household goods
industry and management are developing a positive track record of maintaining the market share of their
leading brands (even growing them in some cases)

» Management (and the Board) have proven themselves more adept at allocating capital (than past
management), with debt reduction the key focus during 2012-13 and the current focus on upgrading
plant (The next focus has to be to improve returns on invested capital)

=  We believe that the case for an investment in Pental has grown stronger over the past year, with the
discount to intrinsic value remaining elevated (as it was one year ago), but with substantially reduced
downside risk

= A successiul execution of the organic growth strategy plan could potentially add signihcant value and
growth opportunities to the business

+ Currently, the Elevation Capital Value Fund and Separate Accounts managed by Elevation Capital hold
an 8.17%* ownership interest in the Company

+ Elevation Capital’s Intrinsic Value Range of AUS 0.63 — AUS$ 1.19 suggest the shares are currently trading
ata 31% - 148% discount to this estimated intrinsic value range*
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SKYLINE ENTERPRISES: THE ICONIC
AUEENSTOWN ADVENTURE...

From the crecting of a chalet on Bob’s Peak in 1964 to today, through a series of acquisitions and development,
Skyline Enterpriscs has grown into a global tourism operator, casino operator and property investor.

0

GONDOLA AND
LUGE SITES
WORLDWIDE

*SEYLINE 2015 ANMUAL REPORT




SFULHISTORY OF GROWTH

] 964 Chalet on Bob’s Peak opened by Skyline Tours Limited.

: r =
‘| 9 6 6 Skyline Enterprises incorporated with the purpose of installing a Gondola and
restaurant on Bob's Peak.

e R, N 4

‘| 97‘! Skyline acquired all shares in Queenstown Tourist Company, aperators of
Mountain View Lodge.

-

] 975 Subsidiary company Skyline Tours commissioned and operated Blue Peaks
Lodge, Queenstown.

‘I 978 Leisure Lodge Motor Inn, Dunedin, completed and operated on a 50/50 basis
with SIMU.

Skyline purchased the balance of Leisure Lodge shares from SIMU.

Skyline Skyrides in Rotorua opened.




200 Sky Alpine Casino in Queenstown opened.
we. 4
2003 Opening of Luge at Mont Tremblant in Quebec, Canada.

| “ 20[} ll. Skyline LEnterprises invested about $60 million in buying eight prime properties in
‘1 e
Central Queenstown

C

| , o
2005 Opening of Luge on Sentosa Island, Singapore

| -
i b = h

2008 Stake sold in the Crown Plaza, Christchurch and Christchurch Casino holdings =
increased. ———
—
i i
POED | U WENEY
s
Skyline Queenstown commence a trial season for mountain biking - New Zealand’s ! .

first Gondola assist bike lift.

SO .

8

P 1"-‘

Skyline Enterprises purchases Totally Tourism, an umbrella company that operates
iconic tourism brands including The Helicopter Line, Mitre Peak Cruises, Milford
Sound Scenic Flights, Queenstown Combos, Challenge Rafting, Harris Mountains

Heli-Ski, Air Fiordland, Wanaka Flightseeing and Glacier Helicoplers,

Skyline Enterprises announces it’s sixth Luge operation to be built in Tongyeong
City, Korea.
20 ] 5 Skyline announces licensing model for Skyline Luge.
‘1 F
- .
. e ~
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SKYLINE ENTERPRISES: TOURISM,
ACCOMMODATION, CASINOS AND PROPERTY

Skylne
TOURISM & CASINO  PROPERTY UTHERS
ACCOMMODATION o WESTHENT 4
59% nf g Prof 0% nf 1P
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SKYLINE ENTERPRISES: NZ TOURISM
UPERATIONS — SKYLINE & LUGE

« Skyline operates gondolas, luge tracks and the associated restaurant and merchandise/gift shops in both
Queenstown and Rotorua.

+ Frequent re-investment into existing facilities is a key part of Skyline’s Modus Operandi a necessary
investment in enhancing the experience to increase spend and re-visit per customer and having the
capacity to cater for ever-increasing customer numbers.

Skine [@}5 skyle (UGE:
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SKYLINE ENTERPRISES:

GONDOLA RIDERS AND D

082,009

Annual cableway
riders in Queenstown

+0.670

Growth in annual cableway
riders in Queenstown

NCREASING
NERS

494,200

Annual cableway
riders in Rotorua

+3.1%

Growth in annual cableway
riders in Rotorua

Caeensown - Cableway Customens
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* % SKYLINE 2015 ANNUAL REPORT, ANNUALISED GROWTH OF CABLEWAY RIDERS FROM 31/12/2011 TO 31/12/2015
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SKYLINE ENTERPRISES: NZ TC
OPERATIONS - TOTALLY TOURISM

In August 2011, Skyline acquired Totally Tourism Ltd. ("Totally Tourism™). The Company is still dealing

with integration, synergy extraction and cross-selling and a loss making enterprise in the ownership stake in
Milford Sound Flights Limited.

URISM

From the icon locations of Mount
Cook, Twizel, Franz Josef, Fox
Glacier and Queenstown.

The Helicapter Line takes visitors
on a scenic flight to discover New

Arealand’s National Parks, gh:riﬂr_t,

mountains and lakes, often with a
SHOW Imm'ing.

Mitre Peak Cruises offers an upclose
and personal experience of the
majestic natural beauty of Milford
Sound. Explore cascading waterfalls,
towering cliffs, rugged peaks, lush
rainforest, seals, and dolphins.
Combine the cruise with their luxury
caach from either Queenstown or Te

Anau inte Milford Sound.

Milford Sound Scenic Flights is
one of the region’s most experienced
flightseeing operators, flying visitors
to and from Milford Sound for over

20 years.

Glacier Helicopters on the West
Coast pioneered glacier and snow
landings in New Zealand in 1970,

Offering scenic helicopter flights

that include a glacier landing enable
visitors to interact and enjoy some of
the most spectacular wonders of the

natural world.

Harris Mountains Heli-5ki has
extensive terrain, small groups
and personalised guiding. HMH
takes heli-skiers/boarders above
and beyond their expectations in
Queenstown, Wanaka or Mount
Cook. Fach group r.lf-a[ clients nf
similar ability ski/board with a
quuf{ﬁmi and l’.I’PEI'JiEHITHif gufdf_

Daily options include three, four and
SEVEN FLn !'!I'-!J.-'J' l-”'.l'lf l'“."ji-SI:j I.'lliHr!-I'."T_‘i.

163 =



SKYLINE ENTERPRISES: NZ TOURISM
OPERATIONS - TOTALLY TOURISM

Scenic plane flights with Air Fiordlund from Queensiown
and Te Anau into Milford Sound. View the powerful and
dramatic scenery of the Fiordland National Park from
above and then from below on a boeat cruise - the famous
fly cruise fly package. Flight, coach and cruise options also
available from Queenstown and Te Anan

Wunaka Flightseeing offers flights from the famous
Milford Sound to the spectacular West Coast Glaciers.
Enjoy uninterrupted window viewing over the Southern
Alps, remote Doubtful Sound and rugged Mount Cook- or
combine a scenic fet boat safari on the Dart River.

Challenge Rafting operates exciting half-day trips on
the Shotover and Kawarau Rivers. The Kawarau River
pra vides an ﬁl'llifﬂmﬁug trip _ﬁrrﬁmt fire rrzﬁﬁrﬁ. The

Shotover River provides the challenge for these looking for
extra excitement and thrills.

= 164

The Station and Queenstown Information Centres guide

visitors through the maze of tours and activities on offer.

Located centrally in Queenstown, both centres are a one-

stop shop for all that Queenstown can offer. The Station

also provides booking services for Tour Operator Groups
and FIT clients.



SKYLINE ENTERPRISES: ACCOMMODATION
AND HOSPITALITY

+ Skyline opened what is now known as the Blue Peaks Lodge and Apartments in 1975, Blue Peaks range
from self-serviced apartments to fully serviced rooms.

+ Skyline opened the ‘Leisure Lodge’ in Dunedin in 1975 this is known as the Mercure leisure lodge and
along with accommodation provides full restaurant and bar and conference facilities.

» Occupancy Rates at both the Dunedin and Queenstown sites have been steadily increasing over the past
5 years.

"
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B +# Mercure

Blue Peaks Occupancy Rate Mercure Occupancy Rale
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SKYLINE ENTERPRISES: CASINO OPERATIONS

+ The Christchurch Casino, opened in 1994, was originally a 50% shareholding. Skyline purchased
the remaining 50% for NZ$ 80 Million in December 2012 representing the largest single transaction
completed by the company to this time.

« Skyline also owns 33% of the Dunedin Casino which was opened in 1999.

A CHRISTCHURCI]

Cl

| CASING DUNEDIN CASIND

NZ§ 61.1 MILLION ~ NZ§ 1 63MILUUN

Net Annual Sales” Net Annual Sale

“Trading and patronage has not yet returned to pre-earthquake levels however bottom-line
results remain consistent with the past two years. The volatility from high-end play is also an
influencing factor on the trading results. The Casino will continue to benefit from the rebuild

with developments taking shape along Victoria Street and in the City Centre. The rebuild at the

Christchurch Town Hall is welcome news. Our stralegy remains unchanged in posilioning the
Casino as Christchurch’s premier entertainment destination.”

Skyline Enterprises 2015 Annual Report
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NTERNATIONAL

SKYLINE ENTERPRISES:
UPERATIONS

« Skyline owns and operates Sentosa Gondola and Luge Track (Singapore), Quebec (Canada) and Calgary
(Canada) and soon, Tongyeong City (Korea).

» Similar to the New Zealand operations these operations take customers up a gondola up to a sight seeing
platform and provide the option to ride small single-man carts around a race track before descending
down the gandola.

 Skyline have developed an alternative model to the established ‘build, own and operate’ approach for
new luge sites. Coined the new "Luge Licensing Model, Skyline will provide consulting services for the
planning, consenting, construchion and supply for new luge sites and then charge an on-going license fee
tor the use of the Skyline Luge systems. The Luge License will be used in countries assessed to be diflicult
or risky for Skyline to develop independently. It will reduce the capital requirements and should speed up
projects and the number of projects that can be undertaken.

= Skylines international growth is relatively slow in recent years, with a growth of 35.6% in revenue in the
past five years, where 80% of that growth provided by 2015, mostly contributed by growth at Sentosa.

=
g
Z
:
5
Z

2011 2012 2013 2014

W Singapore  “ Other Regions
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SKYLINE ENTERPRISES: PROPERTY
INVESTMENT

+» Skyline and its subsidiaries own a range of commercial property in Queenstown.

= Today the assets of the Commercial Property segment of the business total over NZ§ 112 Million (31% of
Total Assets).

O'Connell’s Queenstown
Shopping Centre

On 31 March 2014, Skyline announced the $6M

— high-end premium retail development in the heart of
: :___,.....---‘E'_'.T-—_"-' “— _— Queenstown CBD, beside Eichardt’s Private Hotel.
_.'.'..:3-— : 3
Assets Annual Rents®

*SKYLINE 2015 ANNUAL REPORI
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SKYLINE ENTERPRISES: SEGMENT REVENUES

& OPERATING PROFIT

Orperaliog Sepinenl Assels

* Tourism Operations

* All Crther Sepminis * Casinn Clperanians

* Property Investment Operations

Operating Profit by Operanng Scgmem

* Tourisin Operatons

All Cnher Ségments *Casing Operations

* Froperty Lwestnent Operations

Revenue By Geography

(]

* New Zeabmd  * Singapore * Other

Fixed Assets By Geography

\b

*New Zealand  *Singapore  * Other

SOURCE: SKYLINE 2015 AMMUAL REPORT
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SKYLINE ENTERPRISES: SHARE PRICE
MOVEMENT IN RECENT YEARS

The shares have rebounded strongly from the bottom of GFC in 2009 of NZS$ 4.10 and continued to make
new highs.

Current share price’ = NZ$ 13.90 (Market Capitalisation — NZ$ 473.3M)

Flevation Capital Value Fund Average Cost = N7% 5.54”

516 7

514 1

512 4

Reduced Position
£10 -

Share Price

£2 -
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*= A% AT 1 DECEMBEER 2015
** ECVF & ECMSF HISTORICAL PURCHASES
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SKYLINE ENTERPRISES: CAPITAL STRUCTURE
& OWNERSHIP

Skyline’s Capital Structure is heavily weighted toward Equity with a 12% Debt to Equity Ratio, one of the
key opportunities for an increase in ROE would be for Skyline to return excess capital and drawdown some
additional debt which would likely be at an attractive interest rate given the current interest rate environment

(with OCR being 2.50% as at 10 December 2015).
EQUITY
« # of Shares 1ssued = 34,047,779

= Skyhne has a large majority of ownership held by less than 35 Shareholders. 48.62% of the company 1s
owned by 15 Shareholders / Entities and 63.54% of the company is held by 33 Shareholders / Entities™.

DEBT
« The Company has debt totalling NZ$ 34.9M.

Top 10 Sharcholders "
Debt to Equity Philip and John Hensman 8.24%
Sharon and Barry Thomas 8.24%
‘ Lois Gill and McCulloch Trustees Limited 439%
Hensman-MacDionald Limited - Phillip and John Hensman 3.44%
Mark and Jacqualine Quickfall & McCulloch Trustees Limited 311%
* Total Equity Elizabeth Luke, Grant Hensman & David Luke 3.02%
RN Marion Meehan & Robert Cooper 2.69%
Grant Hensman 2.38%
Lynda and Philip Hensman 2.34%
New Pealand Guarndian Trost Timited 1. 98%

DATA SOURCE: COMPANIES OFFICE NZ AS AT 1| DECEMBER 2015



SKYLINE ENTERPRISES: STRONG FINANCIAL
POSITION

BALANCE SHEET

+ The Management have been able to create significant value for shareholders in recent years, reflecting on
the increase of the Book Value of Equity.

= Skyline has a strong balance sheet with $282,853,548 of Fquity out of Assets of $362,876,759 and

Borrowings of $34,900,000. Skyline has a Net Debt to EBITDA ratio of 0.25x which is one of the lowest
amongst comparable companies.

INCOME STATEMENT

+ The Management is able to translate growth in revenue to growth in profits. Comprehensive income
has grown from NZ§ 12.1M in 2011 to NZ§ 52 2M in 2015 this includes operating profits, investment
property revaluation and non-controlling subsidiary income. Gross Profit from sales over this same
period - this is core operating businesses (excludes investment property rents, revaluations and equity
accounted subsidiary profit) - has increased from N75 46.8M to N7.5 149.8M.

Book Value vs. Total Liabilities Revenue, Costs and Profits
5300 £200
S180
250 ¢ L160 -+
‘ 3140
200
2 o
S150 ¢
3 = san |
$100 +— = S60 : :
$40 1 a —
$50 — : $20 - - o - — -
50 — . . £
§) e — — - Revenue  Costof Operating  EBIT Compre.
Book Value of Equity Total Liabilitics Sales Expenses Income
2011 F2012 ®2u13 W14 W15 20011 “2012 2013 W014 W2015

" A5 AT 26 SEFTEMBER 2015
DATA SOURCE: THOMSON REUTERS EIKON AS AT 7 NOVEMBER 2015
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SKYLINE ENTERPRISES: CAPITAL RETURNS
VIA DIVIDENDS

DIVIDENDS

« The Company has a conservative and stable dividend payment policy. For FY2015, the Management has
recommended to pay out NZ§ 14 3M as dividends out of NZ§ 52 2M Comprehensive Income (Payout
ratio of 27.4%).

s There exists significant scope lo increase payout ratio

s Current Gross Dividend Yield = 3.02%*

Dividend History

$0.37

3034
50.32 50.32
$0.28
I s0.22
2008 2009

2010 2011 2012 013

“With future demand to fund a number of planned new investments
and reinvestments in our established businesses Directors have again

adopted a prudent approach in terms of the dividend payment.”

Skyline 2015 Annual Reporl

173 =



SKYLINE ENTERPRISES: HIGH MARGIN
BUSINESS

» Skyline has one of the highest margins among its peers on a relative and absolute basis — this is largely
due to the lack of sensitivity to the prices Skyline is able to charge in a largely monopolistic business in its

main segments.

Gross Margin EBITDA Margin

Infrawest Redovts LHoddings lng W= iy Intrawest Kesorts Hioldings Inc
Vidl Keunrts Inr IS T4 SeaWoeld Entertainmaent [ne
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Whastber Blackeoumh Heldings Inc i Six Flags Enscrtamiment Corp
e Walley o R
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1

Whistler Blackeomb Heddings lne
Cordaar Tade LI
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Shpeimy Ententalsimaent Growp Lad
Tirisda Hoddings Lid } Toorism [obdings Lid
Skylioe Lnterprises L Meriin Entertainments PLC
Candar Fair LP 1 Slrypline Fnbarpeies
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SKYLINE ENTERPRISES: CAPITAL
EXPENDITURE & FREE CASH FLOW
GENERATION

» Skyline is a Free Cash Flow generative business and the only year that has had a negative free cash flow
was 2013 which was due to a large acquisition.

« Operating Cash flow has been steadily increasing from 2007 and there has been a steady amount of
Capex in the last 3 years due to premises upgrades and Capex on overseas gondolas and luges with one
large project yet to provide the free cash flow expected due to the site not launching until early 2016.

« The Capex to improve existing operations has been spent well in the past with large increase in traffic and
visitor numbers when Capex has been deployed historically and the Capex spent on new developments
both in NZ and overseas are likely to provide accretive returns based on the successful history of
development evidenced by Skyline over the last 10-15 years.

S 100,000,000
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SKYLINE ENTERPRISES: COMPARABLE
COMPANIES — MARGINS AND RETURNS

« Skyline ranks the highest vs. all comparable companies on all relative profitability measures. Notably

Operating Margin of Skyline (40%) vs. Median (17%) and EBIT Margin of Skyline (40%) vs. Median
(19%).

Net Profit
GrossMargin Operating EBITDA Margin EBIT Margin
e (FY0)  Margin (FY0O)  (EY0) (evo) Mg
Deer Valley Corp

Tourism Holdings Ltd

Skycity Entertainment Group Ltd
Merlin Entertainments PLC
Cedar Fair LP

Whistler Blackcomb Holdings Inc
Vail Resorts Inc.

Six Flags Entertainment Corp
SeaWorld Entertainment Inc,

Skyline Enterprises

Intrawest Resorts Holdings Inc

Median

Mean 71% 18% 29% 18% %

DATA SOURCE: THOMS0ON REUTERS EIKON AS AT 7 NOVEMBER 2015
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SKYLINE ENTERPRISES: COMPARABLE
COMPANIES - FINANCIAL LEVERAGE

Skyline has a 0.25x Net Debt to EBITDA ratio which is the lowest out of the entire peer pool and - 10x

lower than the Median and Mean.

Company Name

Deer Valley Corp
Tourism Holdings Ltd

Skycity Entertainment Group Ltd
Merin Entertainments PLC

Cedar Fair LP

Whistler Blackcomb Holdings Inc.

Vail Resorts Inc.

Six Flags Entertainment Corp
SeaWorld Entertainment Inc.
Skyline Enterprises

Intrawest Resorts Holdings Inc

Median

Mean

Net Debt/EBITDA
(TTM)

263

DATA SOURCE: THOME0ON REUTERS EIKON AL AT 7 NOVEMBER 2015

Net Debt/Equity (TTM)

261

Net Debt/EBIT

(FY1)

4.99
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SKYLINE ENTERPRISES: COMPARABLE
COMPANIES - VALUATION

+ Skyline is on the lower end of market capitalisation for all the comparable companies. Skyline appears

cheap on all relative multiples such as P/E — Skyline (9.2x) vs. Median (26.7x), EV/EBITDA (6.11x) vs.
Median (9.54x) and EV/EBIT (7.59x) vs. Median (16.52x).

+ Even using a 20% earnings decline (unlikely) Skyline is cheap vs. its peers - trading at 11.5x P/E

Co N Market Cap Price/EBIT rE ME EVIERITDA EV/ERBITDA  EV/EBRIT BCE PR Dl;:dd
mpany Nams (NZD Milllan) (EY1) (TTM)  (FY1) (TT™) (NTM) (TTM)  (TTM) (TTM) Y1)

Intrawest Resors Holdings Inc.
Vail Resorts Inc.

SeaWorld Entertainment Inc.
Whiler Blackeomb Holdings Inc
S Flags Entertainment Corp
Merin Entertainments PLC
Cedar Fair LP

Slocity Entertainment Group Lid
Touriem Holdings Lid

Skyline Emterprises

Deer Valley Corp

Median

Mean

DATA SOURCE: THOMSONM REUTERS EIKON AS AT 7 NOVEMBER 2015
CF = CASH FLOW, BY = BOOK VALUE
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SKYLINE ENTERPRISES: NZ TOURISM
INDUSTRY

« Tourism is one of New Zealand's biggest export industries, contributing $11.8 billion or 17.4% of New

Zealand's foreign exchange earnings. New Zealand's Domestic tourism expenditure is worth $18.1 billion.
Tourism directly contributes NZ$ 10.6 hillion or 4.9% to New Zealand's GDP.

+ New Zealand remains a very popular destination with international visitors who are leaving with an

overall satisfaction of 9.1/10. This makes visitors highly likely to recommend New Zealand as a place to
visit. Recommendations of Friends and Family is one of the top drivers influencing visitors to come to

New Zealand. New Zealand gets a "net-promoter score’ of 75%.

+ Australia is New Zealand's largest top visitor market with 1.24 Million Annual Visitors of whom 478,000
are here to holiday, New Zealand’s next biggest markets are China (0.24 Million Annual Visitors), TISA

(0.21 Million Annual Visitors), and UK (0.196 Million Annual Visitors).

+ International Visitors to New Zealand are increasing with an Compounding Annual Growth Rate
(“CAGR”) of 5.40 % since 1974, 2014 saw 8.3 million International Visitors arrive in New Zealand.

International Visitors to NZ By Year
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SKYLINE ENTERPRISES: GLOBAL TOURISM
INDUSTRY

GLOBAL TOURISM - FROM NZ'S PERSPECTIVE

+ Globally, tourism is undergoing a once-in-a-generation structural change which will have a significant
impact on its future scale and composition.

THE GROWING MIDDLE CLASS

+ A strong positive change is the growth being driven by the growing middle class, which is creating new
outbound markets, predominantly in Asia. According to Global Demographics, the middle class will
grow by 145 million households between now and 2025. A significant volume of these households reside
around the Pacific Rim and could be reached by long-haul aircralt to New Zealand.

THREE TOUGH CHALLENGES
= 'lhis positive force is countered by three tough challenges:
1. 'The emergence of new tourism destinations

2. 'lhe forecast for slowing growth rates for tourism overall, particularly for advanced economies like
NZ

3. Strong and coordinated competition lor the tourism dollar from both emerging and advanced
economies

"'I*i-_ i
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SKYLINE ENTERPRISES: RECENT INDUSTRY
M&A TRANSACTIONS

« Skyline trades significantly below multiples recently paid for companies operating in similar segments.
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SKYLINE ENTERPRISES: ELEVATION
CAPITAL'S VALUATION RANGE

ELEVATION CAPITAL DOWNSIDE/UPSIDE
ESTIMATED INTRINSIC POTENTIAL
VALUE RANGE: RANGE:

NZ$ 11.19 - -20% -
NZ$ 31.10 PER +123%

PER SHARE

Valuation Summary

S20.00
S5
ST

LS ]

4 )
Lurrefil Froce  20% Earmings Condervatne Beer Liroup Peer Linoasp Peer Lnoap B Meutral EL Meastral ELC Optamistic EL Oplimuast
Decline FYI0OL6FY 2016 Sccoario  Avcrage (EV/ Average (PVE)  Average (VE) FY2016 Sccnarto M&A Value  FY2016 Scenario M&A Valu
Sornasio Aunalysis EBIT) {40% Unilisted Analysiz Estiomate Aualyshs Estimmatc
Analyris gcoant )

NOTE: CURRENT SHARE PRICE = N7L 1390 (AS AT 1 DECPMBER 2015)

**20% EARNINGS DECLINE FY2016 SCENARIO ANALYSIS 15 BASED ON A 92X FIE RATIO AND A 20% DECLINE IN COMPREHENSIVE
EARNINGS

*LONSERVATIVE FY2016 SCENARIO ANALYSIS 15 BASED ON A 10% INCREASE IN FY2015 EARNINGS, A 92X MNE AND DISCOUNTED
AT 8% TO PRESENT VALUE
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(SSYLINE ENTERPRISES: KEY OPPORTUNITIES

LOWER (CHEAPER) NZD

+ Skyline currently has the majority of assets and income in New Zealand. The majority of the income is
from tourists and the spend per tourist and tourist numbers will increase if the NZD becomes cheaper
(devalued) making New Zealand a lower cost place to visit and spend. A cheaper NZD will also increase
earnings in NZD from overseas operations.

CHEAP IN ABSOLUTE AND RELATIVE TERMS, NO GROWTH PRICED IN

« Skyline is very cheap versus its peers, especially considering its enviable margins, long international
growth runway and largely monopolistic business model which has strong pricing power. Skyline’s low
trading multiples is largely a product of it trading on an unlisted exchange and a listing on NZX or ASX

would increase coverage, volume traded and liquidity and would likely push the multiples it trades for
higher.

ACQUISITION AND EXPANSION

« Skyline have a history of successful expansion, reinvestment and acquisition this is evidenced by ROF,
Revenue Growth, Assel Growth, Equity Growth.

CAPACITY TO UTILISE DEBET TO INCREASE ROE, FURTHER INVEST AND ENGAGE IN 5SOME
BUY BACKS

«  With Skyline’s conservative debt positioning and diversification of geography and operating segment,
they could increase their debt levels without increasing the risk profile proportionally. Using the capital

for buybacks, expansion or re-investment into current operations could substantially increase earnings
and ROE.
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(32I§YLINE ENTERPRISES: KEY OPPORTUNITIES

CONCENTRATION / FAMILY CONTROL

Another factor potentially contributing to Skyline’s cheapness could be the “free-float /liquidity/trading
volume. This is largely due to the concentration of ownership. This concentration of ownership could
also be seen as a problem for effecting change in terms of underperforming units / catalyst to close the
valuation gap with something like a main board listing.

lhe concentration of ownership, in our view, actually creates a benefit. Too often businesses that are
publicly traded and are in the spotlight have a management incentive to make targets and report earnings
in line with growth forecasts - too often this is to the detriment of the long-term potential of the business
and 1s known as “hollowing out a franchise business”. Skyline’s concentration of long-term focused
shareholders can, with their super vote, defend against short term earning based incentives and make
truly long term accretive decisions that involve up-front duress for long term benefits.

FURTHER OVERSEAS PROJECTS

Skyline states in their FY2015 Annual Report - "To further promote luge development we intend to
increase our capability by adding a second staff member to our international luge team. Currently we
have a number of prospective luge developments under discussion with a variety of parties in multiple
locations...” This seems favorable to an increased international expansion program which has been a
favorable model in the past,




(33I§YLINE ENTERPRISES: KEY OPPORTUNITIES

FURTHER ACQUISITIONS AND/OR DIVESTMENT OR PROFITABILITY OF MILFORD FLIGHTS

+ Skyline has had a successful acquisition and development history in the past and the global nature and
un-saturation of their core-business activities leaves a long runway for growth for Skyline

LICENCING MODEL FOR NEW VENTURES LESS HUMAN AND $5 CAPITAL INTENSIVE

+ The licencing model, announced in the FY2015 Annual Report, is another way Skyline can grow, into
countries they aren’t comfortable usi ng the “own -d:’.\-’ﬁ]ﬂl’} and npemte" maodel in. This allows a non-

capital intensive method of growth for the company with few limilts on its breadth.

FAVOURABLE ENVIRONMENT FOR DOMESTIC AND GLOBAL TOURISM

= Skyline is operating in a growing segment both domestically and internationally with tourism spending
globally increasing. Global tourism is largely driven by rising middle class incomes and the decreasing
cost of travel, both trends are set to continue in a positive direction for global tourism the amount of
tourist travel undertaken and amount spent is set to grow increasingly over the next three decades.

HISTORY OF INNOVATION AND DEVELOPMENT TO MAXIMISE GROWTH IN NUMBERS AND

SPEND PER CUSTOMER

+ Skyline has a history of maximising the long-term benefits from their operations. This is through regular
reinvestment in the facilities and addition of ancillary businesses on existing footprints examples include

the stratosphere restaurants, mountain biking, larger ticketing and reception areas - these investments are
designed to enhance the user experience to encourage the number of customers and customers.
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SKYLINE ENTERPRISES: KEY RISKS

NEW ZEALAND TOURISM IN GENERAL

«  As Skylines main markel the New Zealand appeal as a tourist destination is a very important part of the
business, there is risk around other destinations opening up and NZ becoming less popular.

NEW ZEALAND CURRENCY

« The NZD can pose a risk to Skyline as a signihicant increase in the NZD can make New Zealand a
relatively more expensive place to visit and by virtue decrease number of tourists and tourism spend.

OVERSEAS PROJECTS

» In overseas expansion and development come suck risks as corruption, currency, un-known political and
legislative environments.

SKYLINE OR RELATED ENTITY HEALTH & SAFETY ISSUE

» Skyline remains at risk to a major Health and Safety disaster at one of their operations and a potential law
suit. This is likely mitigated but the diversity of brands, strong H&S program and other operators ability
to recover from similar issues i.e. Shotover jet and over the top helicopters.

OTHER RISKS -9/11, GFC & NATURAL DISASTER

« In the tourism industry there are unforeseen risks that have a significant risk to tourism globally - these
are natural disasters and acts of terrorism, things like 9/11 and the Christchurch Earthquake have had a

significant impact on tourism numbers.




SKYLINE ENTERPRISES: ELEVATION CAPITAL
CONCLUSION

+ LIMITED COMPETITION - Skyline Enterprises consists of multiple diverse operating segments with
their core segment prevailing in tourism operations. This segment henefits from limited competition
enabling Skyline to successfully create a largely monopolistic position. This has resulted in elevated proft
margins - both absolute and when compared to its global peers.

+ HIGH MARGINS have been the backbone for growth in revenue and underlying profit while competent
management has allowed for the effective allocation of capital. We observe sounds management and
development of existing businesses occurring parallel to the development of new businesses (through
acquisitions or otherwise) = the majority of which have presented accretive and synergistic qualities with
a cross selling potential.

« INTERNATIONAL EXPANSION - The long runway ahead of the company is appealing, representing
considerable opportunity for international expansion while associated risk can be managed through the
adoption of a licensing model. Such an approach has appeal as it requires little capital and is ideal for
markets where the company is not comfortable using the ‘develop, own and operate’ model.

» GROWING MARKET - Skyline is operating in an expanding segment (both domestically and
internationally) with tourism spending increasing globally. Rising middle class incomes and decreasing
costs of travel is expected to substantially increase both the quantity of travel undertaken, and total
amount spent, over the coming three decades.

+ RISKS ASSOCIATED with Skyline are largely mitigated through multi-layered diversification.
Operating segments are insulated through multiple business lines and various brands, while geographic
diversification mitigates a large amount of currency and major event risk (e.g. health and satety). The
foremost risk for Skyline remains a force majeure or catastrophic financial event - for example Hurricane
Katrina, Terrorism or the more the more recent Global Financial Crises.

+ UNDERVALUED - Skyline remains very cheap on every comparison metric available most notably
profit margins, and trading multiples. An undeniable downside of Skyline Enterprises is the obvious lack
of liquidity caused by a high concentration of large shareholders and its listing on unlisted.co.nz.
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ELEVATION CAPITAL MANAGEMENT LIMITED
VIACOM INC [VIA:US/VIAB:US] ,

Research Presentation released in February 2015







VIACOM INC: INTRODUCTION

Viacom Inc is an American global mass media company which owns some of the most popular TV channels in
the world, as well as Paramount Pictures, a producer and distributor of films. It is the sixth largest broadcasting
and cable company in the world (based on revenue).

It is home to some of the world’s premier entertainment brands that connect with audiences through

compelling content across television, motion picture, online and mobile platforms in over 160 countries and
territorics.

With media networks reaching approximately 700 million global subscribers, Viacom’ leading brands include:
MTV, VHI1, CMT, Logo, BET, CENTRIC, Nickelodeon, Nick Jr., TeenNick, Nicktoons, Nick at Nite, COMEDY
CENTRAL, TV Land, SPIKE, 113s, Paramount Channel and VIVA.

Paramount Pictures, Americas oldest film studio and creator of many of the most beloved motion pictures,
continues today as a major global producer and distributor of filmed entertainment.

SOURCE: HTTPA'WWW.Y LACOMUCOMAROUT/
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VIACOM INC: TWO BUSINESS SEGMENTS -
DIVERSE INCOME STREAMS

MEDIA FILMED
NETWORKS ENTERTAINMENT
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VIACOM INC:
SEGMENTS - L

INTERNATIONAIL EXPANSION STRUGGLING

'HREE GEOGRAPHICAL
O MARKET STILL DOMINATES

» Viacoms principal international businesses are in Eurape. The United Kingdom and Germany together
accounted for approximately 45% of total revenues in the Europe, Middle East and Africa ("EMEA”) region

in 2014

» Viacom continued to expand its international reach in recent years, with global initiatives including

Comedy Central Latin America and Viacom 18 Media, a joint venture with Indian Network 18

« However, the international segment continues to struggle and has declined in revenue terms versus the US

market since 2011 (25.6% of revenue in 2014 vs 29.3% revenue in 2011)
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SOURCE: VIACOM 20132, 2013, 2014 ANMUAL REPORTS
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VIACOM INC: HISTORY

1971
1985
1986
1987
1994
1999
2000
2001

2002
2003
2005
2006
2008
2012

Viacom completes the spin-off from Columbia Broadcasting System (CBS)

Viacom acquires ~66% of MTV Networks

Viacom acquires the remaining interest of MTV Networks for US$ 185,000

National Amusements, Inc acquires 83% of Viacom MAHGRAL

Viacom completes US$ 9.98 merger with Paramount Communications Inc

Viacom (VIA, VIAB) starts trading on NYSE

Viacom completes US§$ 39.8B merger with CBS Corporation

Viacom acquires BET Holding 11, Inc for US$ 38

MTYV acquires The College Television Network

Viacom acquires the remaining 50% in COMEDY CENTRAL for USS 1.2B

Viacom separates into two companies: Viacom Inc and CBS Corporation

Paramount Pictures acquires DreamWorks LLC

Viacom and Paramount Pictures form EPIX, a JV with MGM and Lionsgate

Paramount celebrates its 100th anniversary

SOURCE: HI TP/ WWWNTACOM.COM/ ABOUTPAGES/HISTORY.ASEX
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VIACOM INC: HOME TO SOME OF THE WORLD'S
PREMIER ENTERTAINMENT BRANDS

camanv@ IVHLINID nicltelodeon

Launched in 1989, Comedy
Central is an American cable and
satellite TV channel that carries
only comedy programming. It
has localised channels in over
20 countries and approximately
97.8M* households in the US
receive Comedy Central.

4
100}1}.;

aviaComM COMPANY

- -
¥* 4
X *
¥ ¥
¥ x

Paramount Pictures is a global
producer of filmed entertainment.
[t is consistently ranked as one
of the big six film distributors of
Hollywood. Its most successful
film series include Transformers,
Mission Impossible, Indiana Jones,
The Godfather and Star Trek.

*AS AT AUGUST 2013

l -

MTV was launched in 1981,
ariginally with the purpose of
playing music videns. Maore
recently the program has targeted
adolescents and young tecnagers.

Approximately 97.7M" households
in the US receive MTV.

VH1 was launched in 1985 with
the intention to capture the
success of MTV but targeting an
older demographic. It has become
increasingly popular for its focus
on producing reality T'V that relates
to music. The channel reaches
approximately 96.8M” houschaolds
in the US,

Originally called Pinwheel,
Nickelodeons programming is
geared towards kids in the 8-16
age bracket, while its morning
programming is aimed toward

younger children from 2-8. It

reaches approximately 98.8M*
households in the US.

BEDx

BET (Black Entertainment
Network) is the most prominent
TV network targeting African
American audiences, reaching
approximately 90M* households in
the LIS,
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VIACOM INC: r

PREMIER ENTE

No

centric

Centric is an American general
interest cable television channel
geared towards African-American
women. A Black Entertainment
Television (BET) channel, it was
formerly known as BET on Jazz,
BET Jazz, and BET |. It reaches
approximately 52.0M" households

1A

Launched in 2009, EPIX is a
premium cable/satellite TV
network and subscription video-
on-demand service. ItisaJV
between Viacom, MGM and
LionsGate, and Viacom handles

the operational support for the
channel. It competes with HBO and

in the US. Starz.
Get country. i
CMT (Country Music Spike targets males
Television) focuses on by featuring a mix of
comedy and drama

the production and
airing of country music
videos, concerts and
biographies of country
music stars. CMT

reaches approximately
91.3M* households in

the US.

* A% AT AUGUST 2013
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series along with movies,

appeal to men. It reaches

all of which pﬁmarily

approximately 98.7M*
houscholds in the US.

TR3S focuses on
the Latin American
audience. [t features
content in both Spanish
and English languages
for bilingual audiences
between the ages of
12 to 34. It rcaches
approximately 36M*

OME TO SOME OF THE WORLD'S
NMENT BRANL

N

BEYOND

epx LOGOTV

Logo was launched in 2005 and
is focused on the leshian, gay and
transgender audience. It reaches
approximately 52.2M* houscholds
in the US.

TvViand

TV Land (originally
“Nick at Nites TV
Land”) distributes
classic TV series as
well as reality series

and recently released

movies. It is received by
approximately 96.3M"*
households in the US.

households.



ME TU SOME OF THE WORLD'S
NMENT BRANDS

Star Trek - Into Darkness, directed
by I.]. Abrams was the highest-
grossing movie in the Star Trek

franchise, with gross earnings of
- "_ "_ .
over USS 467 M worldwide



xkg.,
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Currently, Paramount Pictures owns the distribution rights for the first four Indiana Jones
movies, and will receive “financial participation” from additional films from the series
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VIACOM INC: VIA DISTRIBUTION RIGHTS




VIACOM INC: HOME TO SOME OF THE WORLD'S
PREMIER ENTERTAINMENT BRANDS
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VIACOM INC: VIA CONTENT OWNERSHIP

The word
will never be the same

once you ve
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VIACOM INC: OWNERSHIP — SUMNER
REDSTONE AND NATIONAL AMUSEMENTS

+ National Amusements Inc (NAI) was founded in 1936 as the Northeast Theatre Corporation by Michael
Redstone

» Sumner Redstone, the son of Michael Redstone is currently the majority owner of NAT (80%), and his
daughter Shari Redstone owns the remaining 20%

« NAI owns the majority of voting shares of Viacom, Inc (VIA.US) and CBS Corp (CBS/A.US), which
makes Sumner Redstone the controlling shareholder of both public companies

»  There was speculation that media bankers were pitching to potential acquirers of Viacom and/or CBS
after the media mogul, who is 91, sounded feeble on a 13 November 2014 earnings call**

sumner Redstone

Nationat AMUSEMENTS

30%

shari Re-::l.stune
20%

Discover a World of Entertalnment

40.2M (79%) of
Class A Shares (voting)’

+
S60M of Class B Shares
(non-voting) = Vl a CO M

31.1M (80%) of ©(‘l]}q
Class A Shares (voting)’ E
p AR TN

CORPORATION

*DATA SOURCE: THOMMOM BEUTERS AS AT 3 FEBRUARY 2015
= HTTPNYPOST.OOM// 2014/ 1 /04 EAGER-BUY ERS-HOPING- FOR-EARLY-SUMNERS- END-TO-VIACOM-RETIGN/
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VIACOM INC: FUTURE OWNERSHIP?
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Few questions loom larger in American media than the fate of 91-year-old Sumner Redstone’s estimared $o.4 billion empire—
comprized mostly of his comtrolling interests in CBS and Viacom. And though Redstone is fond of professing that he will live
forever, in Vanity Fairs June isue, contribwting editor Williem D, Colan investigales rumors of the mogul’s mental and
physical decline, and the Shakespearvan power plays at work-in Redstones kingdom as he nears his 92nd hirthday
Redstone, who seems o be off limits to outsiders these days, tells Coluan vig c-mail that his routine hasn't changed much: "l
stull gt up at 4:300/5 a.m. every day | ride my bike and go to the pool and get a hawreat, {'m really into watching sports.
But according o someone who recently visited with ham, things sound far worse; “Summer (a) cannol speak and (B) hasn't had
a meal since Labor Day other than tubes. I think theres a big charade going on that Sunmers doing fine. . . . I think hes pretty

our of it. . . . He cant speak; and I don't know how much he knows whai s going on.
Viwcom desigmated C.O.0, Towm Dooley anid Carl Folta, longtime head of commumications, (v address questions gboy

Redstones health. According to Dooley, "His memory=—you talk about remrembering stuff? He would remember what we said
fwo weeks o, word for word. That's one of iz most amazing skill sets over time is his ability to remember everything,” Dooley
does concede that “hes lost some of his mobility in his jaw adding that Redstone has been working with a speeeh therapist, He
does not walk well or easily and has round-the-clock staff to help him move. "He can't run out of a building,” Dooley explains,

Adds Folta, "He doesn’t want 1o fall, like most people his age, and break something. He has somebody around him that can

make sure thai ke dogsn’y slip.”
Reguriding the question of Redstome needing a fevding fube, Folla says, "We are not going (o commeni one way or the other
becawuse we respect Sumner’s desire to keep private specific information about his health”™

Whe Dooley says, "Hes sharp as a tack, another source tells Coliane, “Hes not. He reafly is not. It's a sham,
Redstones friend Robert Evans tells Cohan, “Like everybody

ils

e, Surnner has good days and bad days,” bt the legendary
producer can’t get off the phone fast enough when asked about Redstones health: “I really don'’s wani to

oy

ralk about i A
person who visited with Evans recently broached the topic. "He lovks like bes dead,” be (old Evans, who is said (o have replivd,

“Well, you showld see himi in person—he looks pven worse”

* DATA SOURCE: HT TP/ MW WW VANITYFAIR COM/NEWS/ 201505/ 5UMNER-REDASTONE-RETIREMENT-HEAL TH-VIACOM-FUTURE
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VIACOM INC: OPPORTUNITY — UNCERTAINTY
AROUND AFFILIATE RENEWALS

« In 2014, some smaller pay-TV distributors such as Cable ONE and Suddenlink chose to drop Viacom’s
networks instead of renew its affiliate deal

+ The market worries that Viacom might fail to reach an agreement with DISH which has 14M+
subscribers in the upcoming negotiation for the afhliate renewal

+ At the same time, analysts are calling for a Viacom-CBS reunion or combination with another cable
programmer to strengthen its negotiating power with pay-TV distributors

MARCH 20 ] 4 Cable ONE (0.7M subs) permanently dropped its Viacom channels.

APR “_ 2[] ]ll- Hearst Television pulled its signals to 29 stations from DISH Network
viewers in 25 markets for 14 hours, even thongh IMSH offered to keep the

networks on while negoliations continued.

SEPT 2[” il» Suddenlink (1.4M subs) permanently dropped all of the Viacom channels

from their lincup.

U[:T gﬂ ']Z‘( Turner Broadcasling pulled ten ol its channels [rom DISH subscribers
over high rate increases. This dispute is still ongoing.

NUV 20 ‘] Zl AMC informed customers that !h:"}' Are in a [m?:h':hlr contract 111.&;111!1'
with DIRECTV (20M subs in US). AMC has a history ol aggressive
tactics with distributors.

NUV ZU ‘I & CBS and DISH agreed to an extension of their agreement but CBS pulled
their signal from DISH customers before finally coming te an agreement
in December.

20‘] 5 Viacom is negotiating afhiliate renewal with DISH, which has 14M 4

subscribers

SOURCE: HTTR/MWWWITVORMYSIDE.COM/INDEX. PHE/PAST- DISPUTE-LIST
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VIACOM INC: OPPORTUNITY — UNCERTAINTY
IN AUDIENCE MEASUREMENT

Nielson is the primary market research firm which measures the ratings of individual programs and
channels

Analysts, as well as some Viacom senior management, have questioned the ability of Nielson to
accurately measure the viewership of channels such as Nickelodeon and M'TV, which increasingly has
viewers streaming content via computer or portable devices such as iPads

Since 2011, Phillipe Dauman, the President and CEO of Viacom, questioned a steep decline in
Nickelodeon’s reported viewership figures

Nielson subsequently revealed that their methodology for estimating viewership among children was
flawed. However, they maintained that this had nothing to do with the Nickelodeon ratings which they
reaffirmed

More broadly, uncertainty around the delivery of content in terms of distribution models (bundling,
single channel, single program etc.) has contributed to Viacom’s negative share price performance, and we
believe there is scope to close this value gap as the means of distributing content is firmed up

The Chief of Viacom Says Nielsen Is
Outdated

By EMTLY STEEL MO i3, s
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VIACOM INC: OPPORTUNITY — UNCERTAINTY
PRESENTS OPPURTUNITY

+ We believe the declining share price (down ~25%) since March 2014 provides an opportunity to invest in
this great franchise with possible catalysts in the short to medium term

+ We started to build our position in October 2014, at an average cost of US$ 69.51 for the A shares (to
date*)

o Current share price (Class A Share)* = USS$ 67.13 (Market Capitalisation = US$ 26.4B)

$7.00 1

£
Share Price

g

§20

#10

Mz 2013 2014 20156

* AS AT 3 FEBRRLUIARY 2015
** SOURCE: THOMSON REUTERS ESTIMATE AS AT 3 FEBRUARY 2015
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VIACOM INC: VIACOM WITHIN THE GLOBAL
MEDIA LANDSCAPE

» Astechnology and consumer habits evolve, content programmers need scale, a strategic partner, or both
in order to thrive as the market hecomes more global and digital

» Viacom is an attractive potential target for its larger peers / competitors, given the trend of consolidation
in the industry (See possible mergers of Comcast/Timer Warner Cable and AT&T/DirectTV)

» Viacom trades at a low valuation multiple and holds brands which may be extremely desirable to its
competitors

= We believe that the most strategic value could be achieved via a merger between Viacom, CUBS and/or
Time Warner

Market Capitalisation and EV/EBITDA

Libwerly Media

Twenty-First Century Fua
—

- . . Ddarket
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P Time Wamer
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Seripps Metworks Interactive

News Corp Miscovery Communications

MARKET CAPITALISATION DATA SOURCED FROM THOMSON REUUTERS AS AT AFERARUARY 1015
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VIACOM INC: VERSUS GLOBAL PEERS

« Viacom trades at a significant discount to its global peers in all traditional metrics, except P/B because of
the buyback program since 2011 that has reduced Book Value significantly

« lhe valuation metrics also suggest that the stock is undervalued on an absolute basis

« Viacom pays a higher dividend than its global peers (in fact the highest in the peer group), returning
1.95% to sharcholders per annum on top of the share buybacks conducted by management

Peer Group

Trailing Forward Price/Cash Dividend
. PIL Price/Sales EV/EBITDA Flow Price/Book Yield

AMC Networks

CBS Corp

Discovery Communication
Inc

Liber ly Media

News Corp

Scripps Networks Interactive
Starz

Time Warner

Twenty-First Century Fox
Walt Disney

Peer Group Median

DATA SOUTRCE- THOMSON REUTERS FIKON AS AT 3 FERRUARY 2015
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VIACOM INC: THE MARGIN STORY

« There has been solid growth in Viacoms Gross, Operating and Net Margins since 2010. It is now one of
the industry leaders in terms of profitability

« This is partially reflective of simple economic growth (businesses are more willing and able to invest in
advertising)

« However, Viacoms margins are above m{'lu:-*.tr}r peer group averages and reflect various cost saving
initiatives as well as pricing power through strong brand recognition

Viacom Margins Evolution’
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VIACOM INC: CONSOLIDATION IN RESPONSE
10 CONSOLIDATION?

Juick! Every Mogul
nto the Consolidation

Disney-Discovery? Fox- \
Clown Car!

Viacom? Michael Wolff
Predicts M&A Mania and a
New Wave of Consolidation

MEDIA CONGLOMERATIONS IN PLAY

A new rush of deals is about to happen as Rupert Murdoch, Leslie
Moonves and the rest of media look at content, not advertising, as
the new financial engine.

Thig etory firel appesred i the Ape 24 igduws of The Halipwood Reporfer mpgazine

Hupert Murdash's foiled S80 billion takaover of Time Warner Ingt summer snd Comcaele angoing
but streczed effort o pay S45 bllion for Tirme Warner Cable have underined not o maeeh the
diffieules of bog media meegers bul the “What the hell happens nowT gueston.

Time Warneers punlic middbe 1|"gFI' 10 Murdoch and 7181 ﬁl‘"'ll."r' Fox hasn't solidified s
Infdenendance 80 much 8 RighBghnen whal & good oes a Time Warmer SeouEsTann meght e and
i haat, emphatized ths arcractivenesss of o supsreirs pureplay content husinese | Rease, (i
thé FLT niboghes Cameasrs TWE daal, as apame infreasingly paasibbs, that anly walld masn
W the Noo 3 LS cable provider, weould nesd anather partner 1o Tm-'.:l",l M in mn suvar-mna-hagtile
businege envronment, hence grang ather cable companies b chance ta malch ambrhone weth

Comicast. And oo, A would medn Comobet walld need anolbher way b maintan (1 dominance.

Perhaps never before has consadidation been so much the finvor of 1the month nor has o aeemead
&0 diffieul 1o et & 1agre. The tabde is et ban neshindy's sieting dovam 1o sat

O ore svde, you have logely immvelnerable compenmes, Disivey, Fox and Comgast, ullimaie
winners through 30 years of consoidation amd deconsolidation, On e other side. you have
everyone else pokeying for postion and eyeing one another o5 mamageable pormers = though
nobody, so far. is even dancing: Time Warmer, Viscom, CBS. Discovery Communicalions. Scripps
Metworks, AMC Networks, Starz. Sony, Endernol, Fremantle. Lionsgaie and. in distiibution. Time
Warner Cable. Cou, Charter, FEOS, Direc T and Dish Network

ViaCOM

SUIMORAS: DISCOVERY, 2157 CENTURY FOX
CHSNEY

CEDQ Philippe Dauman's aging cable
properties might benefit from being
packaged with a broadcast network (such as
ARLC or Fox) and sironger cable siabons (hke
ESFHN) 1o halp make batter deals with cable

operalors

SLITORS: CBS, DISHNEY FOX

CEQ Jelf Bewhkes alco could benefd from a
Big 4 network and greater programming
talent among his top management (Leslie
Moonves!)

CBS®

SUIMORS: VIADDM, RSCOVERY, TIME
WARHER

So dependent on its flagship network, CBS
might hest be paired with strong cable

Slatons
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SUIMORS: DISHEY, 215T CENTURY FOX, CRS
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VIACOM INC: CONSOLIDATION IN RESPONSE
10 CONSOLIDATION?

« Content distributors have initiated a process of consolidation in 2014:
- AT&T'’s pending US$ 67B acquisition of DirecTV
- Comcast’s pending US$ 67B acquisition of Time Warner Cable
- Media General’s US$ 1.6B acquisition of LIN Media
- Liberty Media’s US$ 12.7B acquisition of Ziggo

« In response, content producers may also need to consolidate in order to maintain their negotiating
positions with distributors

+ The table below details M&A transaction precedents (where content producers are M&A targets) over the
past 12 years, demonstrating a median takeover multiple of 16x EV/EBITDA

«  We apply the conservative ("low-end”) multiple of 12x in order to generate what we believe Viacom may
be worth in a takeover situation, generating an estimated intrinsic value of US5 109.66 per share

Recent Transactions’

Transaction Acquisition Price EV/ERITDA Mulllpl!
Discowery Commumications/T J'Irrtr Gl acuisition ol Al Medin (2014} 1155 930M A.5x
Twenty-First Century Fox rejected acquisition of Time Warner (2014) USs 0B 12.6%
Disney/Hearst acquisition of A%E Networks (2012) Liss 1928 I5x%

Hasbro acquisition of Discovery Kids (2009) USS 600M 19x
NBCU/Private Equity acquizition of Weather Channel (2008) US$ 358 15x
Cablevision acquisition of Sundance Channel (2008) LI5S 4960 Tdx

Cox acquisition of Travel Channel (2007) USS aa4M 18x

Time Warner acquisition of Court TV {2006 /55 1.5R 18x

CBS acquisition of CSTV (2005) Uss 325M 17%

GE acquisition of USA Networks (2003) USs 878 172

* SOURCES: DISCOVERY COMMUNICATIONS INC 8 MAY 2004 ANNOUNCEMERNT, NEW YORK TIMES 18 JULY 2014 % BOYAR KESEARCH REPOKRI
O CROWN MEDIA - AUGUST 2012
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VIACOM INC: CAPITAL STRUCTURE

EQUITY

s« Viacom has 50.6M A shares and 355.2M B shares Uuibhmdiug. Current market capitalisation is ~USS§

26.1B"

DEBT

«  Viacom currently has US$ 13.8B in total debt

« Viacoms capital structure reflects relatively high levels of debt in relation to equity. In terms of the
Company’s ability to sustain the debt however, we do not anticipate any problems. Viacom have
undertaken a program of share buybacks over the past five years. This has increased the ratio of Debt to
Fquity and has directed cash away from the repayment of debt. However, as per management’s comments,

we believe more tocus will be placed on payving down debl over the nexlt one to two years.

Capital Structure Debt Maturity Profile”

:
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VIACOM INC: CLASS A AND CLASS B SHARES

« In 2011, the spread between Class A (voting) and Class B (non-voting) reached a high of 26% based on
rumours that Sumner Redstone would sell Viacom or relinquish control

« Since then the shares have coniverged and they currently trade at near parity (average spread since
1/1/2013 = $0.49, approximately 0.7% ol current price)

« Fora negligible premium (depending on parcel size), voting shares can be acquired and this may be of
some benefit in the future

Viacom Class A and Class B Share Prices

L WA bl

520
510

m e ——
Tan 2011 Tul 2011 Jan 2012 Tud 2012 Jum 2013 Jul 2013 Jau 2004 Tul 2014 Jam 20015

Vi Class A Shures Vit Class B Shares
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VIACOM INC: FINANCIAL LEVERAGE

Viacom employs a higher level of inancial leverage than its global peer group average

Debt/Equity is 3.4x versus the global peer group average of 2.5x. However, this metric may be misleading.
Viacom has increased its debt as a result ﬂi'hu}'iﬂg hack shares while at the same time the I"Ji:l}-'h}h‘.k!'- have

the effect of reducing the book value of equity

We prefer the Net Debt/EBITDA metric as a measurement of the sustainability of Viacom's debt position.
This metric demonstrates that Viacom's debt position 1s sustainahle, at mﬂy a .*%Itgi*.l]'g,a hIgher level than its

global peers

Total Debt/Equity
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VIACOM INC: CAPITAL RETURN - DIVIDEND
HISTURY

+ Dividends per share have increased consistently since introduction in 2010 after the Viacom/CBS
demerger in 2005

+ The FY2014 dividend amounts to a 22.6% payout ratio

« Viacom currently has a Gross Dividend Yield of 1.95%"

Dividend History (VIA.US)
S1.60 |
5!.-4“ " L]
Current Gross Dividend Yield = 1.95% —~

$1.20 ==
b
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g S 1.0d0 =
= S0R0 —
=
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& $0.60
i
=

S0.40 —

&0.20 g

sm a - = - - - = 5 = = y -

2005 2006 2007 (W0 2004 2010 2011 2012 2013 2014 2015

*AS AT 3 FEBRUARY 2015
DATA SOURCE: THOMSON REUTERS WORLLISCOPE AS AT 3 FEBRUARY 2015
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VIACOM INC: CAPITAL RETURN - SHARE
BUYBACKS

« The Company has a significant share buyback program (USS$ 20B authorised since 2011)

» USS 5.6B is still available for share buybacks® vs current market capitalisation of US$ 26.4B

+ In our view, this share buyback program benefits those existing shareholders that are not selling out,

particularly Sumner Redstone. As they will own a larger chunk of the Company without buying one
additional share with their own money

Share Buyback History’

$25000 1

$750- $130

Cumuolatve Share Buyback |1USS M)
W
o

S10.0060 1 =
$5,000 |
&0 4 : = T
2011 2012 2013 2014 2015031 'lhmu:gh 2BILI1S Kemaining
Ruyhack
Availability

*SOURCE: VIACOM QI FY2Z015 PRESENTATION RELEASEDON 29 JAMUARY 2015
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VIACOM INC: ELEVATION CAPITAL'S VALUATION

« We believe that Viacom is undervalued by the market on both a cross sectional (comparison with other
companies), a time series (compared with its own historical trading multiples) basis and based on
historical industry consolidation multiples (Even assigning a small discount to T'wenty-First Century
Fox’s failed offer for Time Warner in 2014)

ELEVATION CAPITAL
ESTIMATED INTRINSIC

VALUE RANGE: DOWNSIDE/UPSIDE

USS 47.49 - POTENTIAL

RANGE:
USS 109.66 _29% - +63%

PER SHARL

Class A Share - Valuation Summary

$160
$140
5120
5100
$80
S60 -
540 1
520 1
m A
Current Share Price* EC Pessimistic I'Free Cash Flow  PVE Seenario Analysis EC M&A “low-end” EC M&A "high-end”
(Class A) Intrinsic Value ve Peer (roup Orplinustic™™" Transaction Precedent Transaction Precedent
Estimate®~ Intrinsic Value Intringic Value
Estimate™ " Estimate” """

* VIACOM CLASS A SHARE PRICE A5 AT 3 FEBRUARY 2015

T RASELYON EL PESSEMISTIC SCENARIOOQF A 20% DECLINE IN 2015 MNET IMCOME AMDA P/ MULTIPLE OF 97X (209 DISUOUNT TOCLURMENT WE]
== BASED N 19X AU & ESTIMATED OFTIMISTIC CASE BPS DISCOUNTED TO PRESENT VALUE {DISCOUNT RATE » ¥%) = VALUATION = UAS 1044
PER SHARE

P RASED ON OONSERVATIVE CLOW-END) ERTIMATED M&A TRANSACTION EV/FRITDA MULTIPLEOF 120X - VALUATION = 1158 10966 PFR
BHARE
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VIACOM INC: KEY OPPORTUNITIES

M&A OPPORTUNITIES

Viacom is a company which has been formed by M&A and further opportunities may lie in this area. The
average transaction EV/EBITDA multiple among our sample of transactions is 16.0x. We apply a conservative
multiple of 12.0x to generate a valuation of US$ 109.66 per share, which we believe Viacom may be worth in a
takeover situation.

The suggestion that Viacom and CBS would mutually benefit from a remerge is an intriguing one considering
that they inhabit an industry which is seeing consolidation driven M&A and in which the benehts of scale
allow for a significantly enhanced negotiating position with content distributors. The fact that these two
businesses have a common history and a common controlling shareholder (Sumner Redstone through
National Amusements) adds to the viability of the opportunity.

CHANGES IN OWNERSHIP STRUCTURE
Any change in the ownership structure of the firm, possibly through the reduction of Sumner Redstone’s

voting interest in the business, could be a positive catalyst for share price. There is no logical basis for the
discount at which Viacom trades besides the lack of shareholder control. To this end, any event or factor
which may change this dynamic may have a positive effect on shareholder returns.

CBS CEO Lestie Moonves and Vincom CEQO thh'plm' Dinman, both highly regarded by Sumner Redstone
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}ZIII_J)ASF?UM INC: A REUNION OF VIACOM AND

+ Astechnology and consumer habits evolve, content programmers such as Viacom need scale, a strategic
partner, or both in order to thrive as the market hecomes more global and digital

+ Recent consolidation among content distributors (e.g., possible mergers of Comcast/Time Warner Cable
and AT&T and DirectTV) makes consolidation among content providers almost inevitable

« Several analysts are calling for Viacom to consider a reunion with CB5 Corp. 'The key benefits for Viacom
would be scale, sports rights and diverse programming that would make it harder for pay-TV distributors
to negotiate fees, or to drop Viacom

» Other benehits include synergy between CB5 TV studio and Paramount Pictures

« If Dish decides to drop Viacom from its offering, there would be tremendous pressure for Management
and Sumner Redstone to consider a merger of the two companies

®CBS  viacom

Demographic Older audiences Younger audiences
Focus General entertainment Niche markets
Sports Available Not available
Studio TV studio Film studio
Movies Showtime (originals) EPIX (movies)
Video Content Content syndication International distribution

SOURCE: GABELLI RESEARCH
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VIACOM INC: KEY OPPORTUNITIES
(CONTINUED)

KEY BRANDS/DIVERSIFICATION OF CONTENT

For the producers of television and film content, the appeal to advertisers is key. This appeal is a function
ol a number of factors, however one of the most important aspects is that the advertisers know who they
are advertising to. Viacom have been careful to diversify their range of productions while at the same time

tailoring some of their most popular television offerings to specific audiences. They have catered to fast
growing groups of consumers. For instance, Latin Americans with their TR3S offering and the African

American audience with the BET channel. This makes their content more easy for advertisers to use and
therefore more appealing.

Additionally, Paramount is, as an asset, the jewel in Viacom's crown. It is the second largest movie producer
and distributor in the world and its continued success is vital to Viacom. Movies such as the recently released
Interstellar, produced by Paramount, which hit US$ 449M in ticket sales worldwide will help this.

MARGIN OF SAFETY

For the investor, there is a clear “margin of safety” in Viacom. The assets and brands owned by Viacom are
among the most renowned in the world. Likewise, the company has been able to maintain high margins
relative to the industry as well as high ROE and ROA. It has also proven to be a strong generator ol free cash
flow. Despite this, the company trades at a discount to its peers and to what we believe is its intrinsic value.

BET Announces Premiere Paramount Studios is the second largest movie

nf New ﬂ'rfgirmf Series

; Pmdmfr and distributor in the world
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VIACOM INC: KEY RISKS

THEFT OF COPYRIGHT

As Viacom is in essence a media content distributor, it is sensitive to the issue of copyright theft. This may be
through the illegal reproduction or distribution of copyrighted material which disrupts Viacom’s ability to
distribute and monetise their content. ‘The increased prevalence of pirated movies available on the internet is
reducing the prohtability of the movie business in particular.

CHANGES IN AUDIENCE TASTES

The majority of Viacom’s products are subject lo measurement of audience size and therefore the audience
impressions of the content produced by Viacom are key to the revenue they derive from advertising,
Similarly, changes in the way viewers receive the content distributed by media organisations due, for example
to changes in technology platforms, are difhcult to predict and may effect Viacom negatively if they fail to
predict the direction ol technological development. Consumers are increasingly viewing content on an on
demand basis from websites. Changes such as this necessitate the development of new distribution models
and create new risks.

ECONOMIC CONDITIONS

Advertising spend is highly sensitive to the economic cycle and therefore the level of advertising revenue
received is highly correlated with the economic cycle. As Viacom depends on advertising for 36% of its
revenue, the appetite of advertisers is highly relevant to Viacom’s fortunes.

COMPETITION

'1he cable, motion picture and digital content industries compete vigorously for viewers, advertising revenue
and distribution relationships. Competition has increasingly come from new sources, including online
producers and pirated content. The ability of Viacom to compete to a sufficient standard comes down to the
ability of the business and its subdivisions to create or acquire popular programs or mavies and adapt to the
new technology platforms which are increasingly required for optimal distribution.

CONTROL.
Sumner Redstone controls ~80% ol Viacom's vﬁtjng shares thmugh his lmldfulg of A class shares via National
Amusements. This means he has absolute control over the company in all matters. The lack of control for

sharcholders is the principal reason for the discount at which Viacom trades relative to its peers. This has led
to some developments which are not necessarily in the best interests of shareholders. For instance, Redstone

received a salary of US$ 10.20M for his role at Viacom and US$11.75M for his role at CBS during 2013. Even
Mario Gabelli, a supporter of Sumner Redstone and a major holder of the Viacom voting shares which are
not held by Redstone, has said this is an issue for shareholders.

DEBT
We helieve that Viacom’s debt levels present a risk to investors. However, given its strong free cash flow
generation, Viacom is able to support relatively high debt levels.

T EXCLUDING STARZ THAT HAS A TOTAL DEBRT/EQUITY OF 171X
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VIACOM INC: ELEVATION CAPITAL VIEW

VALUE FOR INVESTORS, BUT NO CONTROL

Viacom is undervalued relative to its peers based on a number of measures. It generates a higher free cash
flow yield than its peers, it pays a higher dividend (1.95% yield relative to a global peer group average of
0.7%), it has bought back a considerable amount of shares over the past hve years and it includes among its
assets some of the most popular television network channels in the world and one of the most prestigious

film production labels. Despite this, Viacom shares continue to trade at a significant discount relative to
peers (PE (TTM) of 12x relative to a peer group average of 18x). The only explanation for this is related to the

ownership structure of Viacom. It has two classes ol shares, A and B. The A class shares are the only shares
with voting rights and ~80% are owned by Sumner Redstone. This gives Redstone absolute control of the
company, a fact which has made investors wary. However, any change in the ownership dynamic may be a
positive catalyst for shareholders. Redstone is 91 years of age.

A HOLLYWOOD INSTITUTION

» Viacom has eleven of the top 50 cable networks*

+ Viacom has eight of the top 30 that reach the best age demographic - 18 to 49*
Viacom owns some high quality assets in the form of popular television channels and one of the most
respected film production and distribution companies in the world. These assets provide Viacom with an
advantage against competitors, particularly in specific areas such as children and adolescents (through
Nickelodeon and the associated channels) as well as minority populations (through Black Entertainment

Television (BET) and TR3S, which target African American and Latino American populations respectively).
The benefit of targeting specific audiences is that advertisers know the audience which they are targeting and

can therefore tailor their advertising to the audience more easily, making the content more appealing.

FINANCIALS
Revenue has been inconsistent since the split with CBS in 2006, however, both EBI'TDA and Net Income have
grown moderately and margins have increased steadily. The Balance Sheet is potentially misleading as the

book value of equity has been steadily decreasing as total debt has been increasing. This is a result of the share
buyback program undertaken by management which has had the effect of decreasing book value of equity

and increasing debt. By the most relevant measure of debt, namely Net Debt/EBITDA, Viacom is slightly
more leveraged than its peers. Viacom’s strong free cash flow generation and enthusiasm for returning capital
to sharcholders bodes well for future dividend growth. The stock currently has a dividend yield of 1.95% and
we believe the pay-out ratio could be increased further.

m VH"' CMT nicuelodeon @ E-E:E ‘ﬁ lond BETkx m
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* SOURCE: HTTP//ONLINEBARROMS COM/ARTICLES/BARRONS- 201 5- ROUNDTABLE-PART-2-GETTING- DOWN-TO- BUSINERS- 1422078667

223 =



VIACOM INC: CONCLUSION

Viacom represents value despite the lack of control for shareholders. It demonstrates strong cash flow
generation and a commitment to returning capital to shareholders via share buy backs and dividend
pavments. Given the steady nature of its free cash flows we would expect that Viacom will, in the future
continue to grow dividends given its current pay-out ratio of 22.6%. Assets such as Paramount, Comedy
Central, Nickelodeon and MTV have enduring appeal for viewers and will continue to generate strong
advertising revenues. Other assets such as BET and TR35 target specific demographics and thus make it

easier for advertisers to target specific audiences.

Any change in the ownership structure of Viacom will be beneficial tor owners and this may come
sooner rather than later. In the meantime, Viacom pays a modest but growing dividend and investors pay

significantly less tor the business in terms of earnings and cash flows than they would for its peers.
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CONTACT US

Elevation Capital Management Limited

1 Akaroa Street

Parnell

Auckland 1052

New Zealand

Phone: + 64 9 307 6741

Website: www.elevationcapital.co.nz
Email: info@elevationcapital.co.nz
Twitter: ElevationNZ
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INDEPENDENT THINKING -
DISCIPLINED INVESTING

INDEPENDENT THINKING
[In-de-pend-ent Think-ing| indé’pendent THiNkiNG verb
Is essential to long-term investment success. We are often contrarian
and do not pay attention to index compositions when making
investment decisions. We believe that when you're several thousand
miles away from Wall Street in a different nation, it’s easier to be
independent and buy the things that other people are selling, and sell
the things that other people are buying. We also believe that cash is
sometimes the most attractive investment.

DISCIPLINED INVESTING
[ Dis-ci-plined In-vest-ing| disciplined inves’ting verb
The market presents opportunities every day, but disciplined investing
is as much about the opportunities you do not take. Our investments

are premised on the concept of “Margin of Safety” which we believe
reduces risk.
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